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Introduction

I have a confession to make...

| am not a writer.

I truly wish I was, but writing isn’t something that comes naturally for me.

While | do possess dozens of journals, each filled with thoughts, ideas and sketches,

none of them would make the cut online.

It takes a lot of effort and time for me to get my thoughts off the paper, and onto the

computer screen.

I wish I could get by without writing, but that’s not a possibility as long as I’m running

an online business.

I realize there may be others like me who don’t like writing, but still want to see their

online businesses thrive.

In this short eBook, we will look at the importance of writing in online business, the
writing process | follow, and how you can write good content that matters to your

audience and ranks well with search engines.
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Why Writing is Important for an Online Business

Let’s start with why writing is important for an online business.

Marketing is no longer about the stuff that you make,

but about the stories you tell. — Seth Godin
Seth Godin nails it as usual!

Online marketing has evolved beyond just talking about the products you sell or the

services you provide.

Marketing is about creating personal connections, crafting stories, sharing helpful

information, and meeting the needs of your target audience.
And for each of these aspects of marketing, you need the written word.

While you can create fun graphics, podcasts, videos, and slides to get your message

across, you do need a copious amount of text as well.

Just think about it... We use the written word in:
« Website content
« Blog posts
o Email newsletters
« Landing pages for products/services/freebies
« Social media updates

« Paid marketing campaigns

In each of these avenues mentioned, your words play an important role.
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People are starting to look beyond the products/services you have to offer, and into the

stories that are weaved around them.

Writing does play a crucial role in your online business. If you are real and honest

with your words, people will be able to relate with you and start trusting you.

Good writing gives your brand a clear voice.

Your business represents an idea and conveys a particular message. Writing gives your

audience clarity about what your business stands for.

Your words do matter. But for your idea to be understood and for your message to be

passed on, it needs to be clear and comprehensible.

If you want word about your business to be passed around, you need to convey your
values to your audience in clear writing. You don’t have to be an English major to

write good content - just simple, correct English that speaks to your audience will do.

Good writing is equated with professionalism.

Let’s say you find a good website that offers just the right solution for your problems.
But on further exploring the site, you find it filled with grammatical errors and
spelling mistakes... Will you still be willing to shop around on that site? You probably
hit the ‘x’ button before you think another thought.

If you want to be taken seriously as a professional, your writing skills need to be up to
the mark. Only then will you be portrayed as a trusted person who knows what they’re

writing about. This is one aspect you absolutely cannot compromise on.
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Good writing skills are a must if you’re planning to get established online, and if
you want others to take us seriously. No matter what language you’re using, ensure

that the sentence structure, grammar and spellings are correct.

Good writing helps you build a rapport with your audience.

It is your words that keep your audience coming back to you for more. When you
share your stories, past struggles and honest experiences, people connect with you. It

hooks them in to what your business has to offer, and keeps them coming back.

The more readers you have, the more your content gets shared. It brings in more

traffic, which in turn leads to more conversions as subscribers/sales.

Your writing has the power to change the course of someone’s life. Someone out there
might be looking for the exact solution that your online business has to offer. You can

get the word out to them through your writing.
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How to Write When You're Not a Writer

As | confessed in the previous chapter, | don’t consider myself a writer.

Yes, it’s true!

I have all these great ideas...

Too many, in fact...

But they are nothing more than scribbles and sketches in my notebooks.

To get them all down into actual content that can be shared online is a very

humongous task...

...at least for me!

| also have perfectionistic tendencies, which means I’m never truly satisfied until my

idea is presented exactly the way | originally pictured it.

Perhaps you can relate?

Over the years, I’ve come up with a process to get my abstract ideas into good content

online without feeling overwhelmed.

Regardless of whether you consider yourself a good writer or not, I’m sure these tips

will help!
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1. Write Something
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Write .

Wheite MORE.

Write EVEN MORE.

Weite EVEN MORE THAN THAT.

Weizz WHEN YOU DON'T WANT TO.

writ WHEN YOU DO.

Write WHEN YOU HAVE SOMETHING TO SAY.
Write WHEN YOU DON'T.

white EVERY DAY.
KEEP titing. 4y Brian Clark

copyblogger

Image Courtesy: Copyblogger

I came across this image early in my online business career and considered it very

good advice. | started writing a little something everyday, and it really helped get my

thoughts organized and written down on paper.



http://www.copyblogger.com/10-steps-to-better-writing/
http://www.copyblogger.com/
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The simple act of writing in my journal (almost) everyday has helped me
tremendously. Whether it is some notes from my current Bible study, takeaways from

a podcast | heard, or ideas for my business, | write them all down.

If you struggle with the act of writing, | encourage you to just write something in your

journal every day. Once it becomes a habit, the words flow a bit easier.

2. Pen Down ldeas

| have these sudden bursts of creativity where I'm inundated with new ideas for
articles and blog posts. | pen them down quickly in my journal, just to make sure |

don’t miss any of them.

It’s always handy to have a journal and pen within arms reach, even if you’re outside
the house. When creativity strikes, make a quick note of what the idea is and a few
lines about it. You don’t have to sit and write a lengthy description — just a short note

to jog your memory will do.

If you’d prefer a technical alternative, you could usea notepad app on your

smartphone/tablet, or specialized apps such as Evernote or a mindmap.

3. Outline the Drafts

The next step is to get the ideas you’ve jotted down on to the screen. When you are in
front of the computer, pull out all your recent notes and start making quick drafts.
Whether it is an article, a newsletter, or a guest post, open your blog/writing program

and type out the idea quickly.

Some of these drafts may never see the light of day, and that’s okay! The key is to

keep them, so you’re not at a loss for ideas down the line.
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Out of these drafts, pick the one you will be working on first. Once you’ve

finalized which idea you’ll be focusing on for now, start outlining the content.

Identify what the article is about, what you want to convey, and what needs to be
added into the content. Jot down headings and sub-headings wherever possible. This

will serve as a skeleton to be filled out in the next step.

4. Research

Once you’ve finalized your topic, take some time to research it online. Read articles
that have covered the same topic, and see what they’ve missed. Compile related
resources that might be beneficial to your audience.

The truth is, there is nothing new under the sun. Others might have written similar
articles on the same topic you’ve chosen. But your take on it will be entirely different.
When you write from your perspective, throw in your experience, and present the
content in your unique voice, that is just what will jive with your audience.

5. Write. Write. Write.

When all the preliminary research is done, it’s time to do the actual writing. Use the

skeletal framework you already have and start filling in all the missing details.

Write at a stretch, without stopping to edit the content in between. That way, your

words will flow easily, and you can always come back to edit it later.

6. Refine the Content

It’s always best to have the content written a few days before it is due, so you’ll have

time to refine it. Let it sit for a day or two, and then revisit the content.
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Read through it once and make the desired changes. Reading it aloud will also help
you find subtle mistakes. Check for grammar, spelling, punctuation, clarity and flow
of thought.

Add images wherever applicable, and give your content one final look over so you’re

satisfied with it. It’s best not to aim for perfection, though — even printed books have

typos.

7. Publish!

Just hit the ‘Publish’ button! Don’t linger too long making changes, or your writing
will never make it out there. Once you publish the article, you can give it a cursory

glance to make sure it has come out alright.

Well, these are the 7 steps | personally follow for articles | write. I hope it inspires you

to organize your own writing process, and boldly get your words out there.
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How to Write Effectively for Your Target Audience

Writing.

It’s the simple act of using a pen/keyboard to get thoughts and ideas across to another

person.
But when it comes to online business, writing is a bit more complicated, isn’t it?
You can just write what comes to your mind...

But how many people will actually read it?

For some of us, writing is therapeutic.

And that’s good.

But if you want your writing to build your online business, it has to matter to the

person reading it.

Importance of Writing for Your Audience

We like to write about what we think, feel, or know.
But is that what our readers want to read?

If you want your writing to actually matter to your readers, you need to take the focus

off yourself, your brand and your business, and place it squarely on the reader.

Write content that your readers need to read.

Write about solutions for their problems.
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Write with empathy, giving them a lifeline of hope.

Write content that will help improve their lives.

Writing with your audience in mind is a sure way to get more people interested

in what you/your business has to offer.

Questions to Ask Before You Start Writing

There are two questions you’ll have to ask yourself before you can even start writing.

1. Who is your ideal reader?

When you have a blog or online business, you have a target audience. You will not be

attempting to reach all the billions of people living on earth right now!

You need to identify who your ideal audience is.

Taking this blog for example: my target audience is mothers who want to use their
talents to make money online and support their families financially. | target my writing
towards women who have basic computer skills, and the passion to turn their talents

into profits online.

When you know whom you are writing for, it will make your content more relevant

and useful for those reading it.

2. What message do you want to convey?

Every piece of content has a goal — whether you realize it or not. You want the reader

to take away something from it, or act on what they’ve read.
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Identify what is the message you want to convey through each content piece you write.
Take this article for instance... I want readers to understand why it’s important to
write with their audience in mind. I will be sharing specific tips, and actionable ideas

on how they can implement the same through their writing process.

Before you start writing an article, eBook or landing page copy, identify what message
you want to convey to your audience through it. This will give you clarity, and help
you lay out your content in a better manner.

How to Write for Your Audience

Now that you have clarity on whom you are writing to, and what message you want to

convey, it’s time to get into the actual writing.

Start with a catchy title

I can’t stress enough the importance of having a good title for your content. It is your

headline that entices readers to actually click through and visit your site.

Make sure your headline is simple, easy to read, and conveys exactly what your
content is about. If possible, add an element of suspense. People love a bit of mystery,
and will click through and read your content just to satisfy their curiosity.

Draw readers in with your first few lines

On average, 8 out of 10 people will read your headline copy,

but only 2 out 10 will read the rest. — Brian Clark

Isn’t that a startling statistic?
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If you’ve done a good job with your headline, people are already on your site, ready to
read what you’ve written. The first few lines of your content has to convince them to

stay on and read the rest.

Engage readers with your opening paragraph and make them want to read more.

Write for different readers

Your target audience will consist of 3 different types of readers. Here’s how you need

to write for each of them.

o« The Reluctant Reader — These are people who tend to skim through
written content. The usage of sub-headings and lists with bullet points will help

them get the gist of your content with ease.

« The Avid Reader — These are people who like to read lengthy articles. Provide
them in-depth, meaty articles, explaining everything in as much detail as

possible.

« The Visual Reader — These are people who prefer visual representations rather
than written content. Complement your writing with relevant images,

illustrations, and graphs to reach the visual reader.

Have a healthy mix of content that caters to all these three categories of readers and

you’ll definitely have them coming back for more.
Encourage readers to take action
The end of your content is probably as important as its beginning. What do you want

readers to do after they finish reading your content? Make sure you have a specific call

to action telling them what to do.
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You could ask them to:
« Share your article on social media
o Subscribe to your newsletter
« Download a freebie
o Buy a product
« Leave a comment

« Visit another post/page on your site

Take some time to find out who your ideal reader is and the message you want to
convey through your writing. I hope the tips I’ve shared in this chapter help you write
content that your audience will actually read.
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How to Write an SEO Friendly Article in 6 Simple Steps

S.E.O.

Three simple alphabets that has every online business owner/marketer clamoring

about it.
You cannot ignore the impact that search engines have on your writing.

If you truly want to get the word out about your product, service, or story, it’s

important that your writing is optimized for search engines.

Sadly, some people go over the top with SEO and churn out meaningless

content stuffed with keywords to appease search engines.
And these search engines are not to be trifled with either.

Over the past 8 years I’ve beenin the online marketing field, I’ve seen search

algorithms morph and change for the better.

They are no longer mindless robots crawling your site to find content that people

search for.

They have mutated into intelligent beings who take over 200 factors into consideration

before a site makes it to the first page of the search results.
So what can you do to make sure your writing makes it to the coveted spot?

Let me take you through the process | followed to curate an article for one of my

clients.
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Step 1: Identify the Keywords

When you start writing, you probably have an idea you can expand on. The first step is
to find keywords that are relevant to your idea. I’ve written a detailed article on how to
do keyword research if you need a step by step guide.

Identify relevant keywords that have a high search volume and medium-high

competition. Also make note of related synonyms that you use within the article.

Example:

| had an idea to create a travel guide for someone traveling to India for the first time. |

knew this would prove to be very useful for my client’s target audience.

The first step was to identify phrases related to this idea that people were searching for

online. I did the initial keyword research and came up with the following keywords:

india travel guide 1000 0.65 90.22
travel guide to india 70 0.88 130.72
india travel guides 50 0.81 51.53
travel india guide 90 0.5 108.42
best india travel guide 50 0.42 6.47
india travel guide book 70 0.93 8.11
travel guide for india 40 0.74 104.85
tourist guide india 110 0.51 104.41

Out of this list I chose “Travel Guide to India” as my focus keyword, and framed the
article title as “The Ultimate Travel Guide to India — X Travel Resources for Your

First Indian Trip”.

When writing the article, make sure you identify what your focus keyword is, and then

include the rest of the keywords and their synonyms within your content.



http://www.clothedinscarlet.org/day-20-keyword-research-tools-resources/
http://www.clothedinscarlet.org/day-20-keyword-research-tools-resources/
http://www.clothedinscarlet.org/day-20-keyword-research-tools-resources/
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Step 2: Write In-Depth Content

This is something | try very hard to do, as well. Rather than publishing a large number

of mediocre articles, aim to write meaty content that will prove to be quite useful for

your audience.

Write in-depth articles rather than just rehashing old content. In-depth articles of over

1000 words can become power pages on your site. You can follow the writing process

| shared earlier in the second chapter.

Example:

With respect to the Indian travel guide, | brainstormed with my team and came up with

a list of the type of resources anybody visiting India for the first time may need. We

created a spreadsheet with our ideas.

Sub Headings

Status

Comments

State specific blogs

Done

Must visit places in each state - linking to specific blog posts

Top 10 blogs - all through India

Done

Travel tips

Done

Word doc & blog post

Hotels & Restaurants

Done

Climate - best season to visit

Done

Generic info about Indian Climate + Sites to check seascnal weather

Embassy websites

Done

Embassies of Major countries - European, American, Austrailian, British, South Africa

Maps - Google Maps, Map of India

Done

Travel Apps

Done

Booking & Ticketing

Done

Emergency Numbers

Done

These became the sub-headings of our post and the article skeleton was ready. We then

collected resources for each section of the article, making sure to add our two cents

about each topic. This added a personal touch to the article as well.
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Step 3: Optimize the Article for Search Engines
This is a pretty straightforward task, but one that is easily overlooked by even
seasoned writers. Make sure your article has the focus keyword in the title, URL, meta

description, as a heading within the content, and in the first paragraph if possible.

I recommend using a plugin such as WordPress SEO by Yoast to make the process

easier. Try to also include at least 2 or 3 internal links to other posts/pages on your site.

Example:

[ paradise-kerala.com/blog/travel-resourceqthe-ultimate-travel-guide-to-india/

You are here: Home ~ Travel Resources ~ The Ultimate Travel GuideYp India — 121 Travel Resources

|The Ultimate Travel Guide to India| 121 Trayel Resources
or Your rirst inaian 1rip
Published by Sunu Philip on March 26, 2015 | Leave h"‘

Keywords in Title,
URL and Content

merizing sounds,

W Tweet | D Be the first of your friends to like this.

India is an incredibly exotic tourist destination — a land of

vibrant sights, and intoxicating smells.

; One cannot ignore the beauty of the sub-continent, wh
of the Himalayas or the lush greenery of Kerala.

If vou've made up vour mind to visit India, vou've n#hide the right choice! And we have
just information to help you { The Ultimate Travel Guide to India. I

We made sure the title of the post had the focus keyword at the beginning itself. The

er it is the white frozen peaks

URL also included the focus keyword, and I’ve also linked to other articles within the

site in the article.



https://wordpress.org/plugins/wordpress-seo/
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Step 4: Add a Visual Component

Google and other search engines images pay extra attention to images/videos that are
included in the content. Plan to include at least 1 or 2 related images in your article. If
you’re including a video blog, make sure you add the transcript of it in the same

article.

The images within your content also need to be optimized for search engines. Make
sure the keyword is included in the following:

o Image file name

« Image title

« Image alt text

Example:

O iadl

VA o
PARADISE-KERALA.COM 5”2 :
R

If you visit the link, The Ultimate Travel Guide to India, you’ll find lots of images

scattered amid the text. This breaks the monotony for the reader, and makes the

content more visually appealing.



http://paradise-kerala.com/blog/travel-resources/the-ultimate-travel-guide-to-india/
http://paradise-kerala.com/blog/travel-resources/the-ultimate-travel-guide-to-india/

Content Writing 101: A Simple Guide to Learn Content Writing for Business

Step 5: Increase Social Signals

The advantage of writing great content is that your readers will want to share it. When
a particular article receives more likes and shares, it is more likely to rank well on

search engines.

Add social sharing buttons to your post and encourage your audience to share, retweet,

and repin your article across various social media platforms.

Example:

You’ll notice that my article has social sharing buttons at the top and bottom of the
page. | will be running Facebook campaigns for this article, and I’'m also in the
process of getting other travel bloggers to link back to it, which will make the article

more popular with search engines.

Step 6: Optimize User Signals

Search engines pay particular attention to how users behave on your site. You can try
to reduce your bounce rate by taking efforts to keep users on your site a little while

longer.

If you’ve written good, in-depth content, readers will spend more time on your site

and they will most likely be coming back for more.

You can also keep readers on your site by adding a call to action to your content,
urging them to read a related article, subscribe to your mailing list, or visit other pages

on your site.



http://paradise-kerala.com/blog/travel-resources/the-ultimate-travel-guide-to-india/

Content Writing 101: A Simple Guide to Learn Content Writing for Business

Example:

Subscribe to our blog. Get notified each time we update our blog.

Subscribe to Our Blog via Email

Subscribe Now

Please comment with yvour real name using good manners.
Leave a Reply
Logged in as Sunu Philip. Log out »

Comment

A

Post Comment

In our Ultimate Travel Guide to India, we do this by asking readers to subscribe to our

email updates and/or leave a comment about the content they’ve read.



http://paradise-kerala.com/blog/travel-resources/the-ultimate-travel-guide-to-india/
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To wind up, here’s an image by Moz that pretty much sums it all up!

The "Perfectly Optimized"” Page

--Title & Meta Elements

Title: Chocolate Donuts from Mary's Bakery

|
I
I
I
: Meta Description: Learn the 3 secrets to Mary’s award-winning chocolate donuts, get
| times & locations for availability, and learn how to make your own denuts at home.

I

|

I

I

URL: http://marysbakery.com/chocolate-donuts

There are no

-

- ~_ have won awards, generated hour-long lines, & even

-
.r, @ \\inspircdhip-hoptracks.Thcyarc_—
\

! 1
\ Uniquely

#3: Timing Lk W Tweet| B o1

amalgarmation

(aka locations, pricing & availability)

-

How to Get Hold of Mary's Chocolate Donuts

- S impediments to
K ) } rs
I * v search crawlers
" ] V' reaching this page
Chocolate Donuts from Mary's Bakery |i  Bot | crmining s
v Accessible /. canonical
There's 3 secrets that explain why our chocolate donuts k. -

version.

#1: Our Ingredients b e
"\\Valuahle’.,’ XYZ _‘i' ﬂ \Ih
#2: The Baking Process ' g‘;‘;‘“ be [ | Likeftweet/+1
ABC Bus | 477 15 | v "Ed',f buttons make it easy

- for visitors to share

on their favorite
networks and
provide social proof.

]

I 1
l‘Phenumeml [ ‘\.
How to Make Chocolate Donuts at Hor

{aka our recipe for the perfect donut)
Clear layout, solid

cd

’ q A
A
I 1+ i

Keyword
Targeted
~ -

e

Primary and
————

secondary keyword
phrases appear in

visuals, & beautiful,

prominent positions

simple design

in the headline, title,

make the page easy

& content.

to use & enjoy.

Endorsements (including one from Homer!)

I A3
7|
r 1
" Meta Data ,‘
% ive #

\ Inclusive

-
-
jes

by Mary D of Mary's Donuts

Created by Rand Fishkin

MOZ

This is a very basic guide to make your written content search engine friendly. | hope

you’re able to start incorporating these suggestions on your website.



http://moz.com/blog/visual-guide-to-keyword-targeting-onpage-optimization
http://moz.com/blog/visual-guide-to-keyword-targeting-onpage-optimization
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Writing Tools and Resources

All of us, whether we’re good writers or not, could use a little extra help. There are
numerous tools and resources available to help you write better content online. You
will find below, a collection of good writing tools and writing resources to assist your

online content writing skills.

Writing Tools

1. BuzzSumo

Buzzumo is an easy to use search tool that analyzes content ideas, specifically those

that are getting a lot of social shares in your niche, or for your competitor. This also

helps you to identify key influencers who can help you in promoting your content.

Buzzsumo\\ Product -  Customers  Pricing Signup  Login Resources - o

Analyze what content performs best for any topic or competitor
Find the key infiluencers 1o promole your content

Buzzsumd®

2. Portent Title Maker

Portent Title Maker is a useful title generator tool which provides an array of titles for
blogs and presentations. Enter your subject and wait to get unique ideas for your next

post.



http://buzzsumo.com/
http://www.portent.com/tools/title-maker
http://buzzsumo.com/
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3. Google Trends

Google Trends is one of the most helpful online search tools. It checks the search
queries of specific keywords, subjects and phrases over a particular period of time.
The results will give you an idea of topics that are searched for a lot, or rather, what is

buzzing with respect to your industry’s relevant topics.

Trending Now 2014 Charis Explore In-Depth
Searches “ Maat hed
Tech Devices Search interest in vegetarian

. Who invented the plano

o W 500,000+ 520°thes favorites

. x I Mo Eiore Weses i Wi
”Vl Buddha Purnima 2 IFhona 6 )
| 10,000+ searc-py Y,
_.._ﬂ \ o 3 Samazurg Galaxy S8 W M‘y\r-,’-,».q"'u"nm"';l\{‘Agrv \

£ E Vi AN Y
nN
itils € 4 MowE AAASARMNY
Ritka Sajdeh ot v

B 50,0004 etz M S Nekia X



http://www.google.com/trends/
http://www.portent.com/tools/title-maker
http://www.google.com/trends/
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4. Keyword Planner

Keyword Planner is very helpful to find new long-tail keywords related to your topic.
It is a more focused keyword tool, which helps advertisers create new ad groups and

ad campaigns.

G() 816 .’c"nfit:. I ‘.“, oras San 10 | Create an azcount
Google AdWords m

Keyword Planner _*---&
Ptan your Search Network campaigns and

learn what your customers are looking for

5. Egg Timer

Egg Timer is a simple and very easy to use countdown timer, which allows you to set a

countdown for a specific date and time.

S welcome to

e.ggtimer.com

.

L= <)

sunatlmorl I @) Options (beta)



https://adwords.google.com/KeywordPlanner
http://e.ggtimer.com/
https://adwords.google.com/KeywordPlanner
http://e.ggtimer.com/

Content Writing 101: A Simple Guide to Learn Content Writing for Business
6. Grammarly

Grammarly is an online grammar checker which helps you identify grammatical and
spelling errors. This tool helps you improve your writing by offering helpful

explanations of each identified mistake.

@ grammarly

Write better, period.

Grammarly makes you a better writer by finding and correcting
up to 10x more mistakes than your word processor.

Get Grammarly it

— Grammarly quickly and easily makes your writing better, Torbes

Buying a car

For years I have been driving an old used car with a lot of years,

mileage and [hate it It getsme where Ineed 1o 0o, but ' tired

7. Desk

Desk is designed to provide a distraction free writing experience for writers, bloggers,
note-takers and productivity artists. Keyboard shortcuts and quick publish
functionality are the unique qualities of this tool, which ensures productivity and

speed.



https://www.grammarly.com/
http://desk.pm/
https://www.grammarly.com/
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Desk App @ Love Writing

8. Filament

Filament is an ideal app to increase the engagement of audience in your blog post.
This tool helps trace the sources which bring the most engaged audience, thereby

enabling you to find where to focus most effectively.

START MEASURING YOUR
BLOG'S ENGAGEMENT

See growth spikes and know what caused them, Find where 1o promote most 4 2 4
effectively, how to drive new subscribers and more,

ENGAGEMENT SCORE

ENGAIMINT LEVEL ALIRT o 13



http://filament.io/
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9. Write or Die

Write or Die is an awesome online tool that encourages you to write. Here you are

forced to write to avoid consequences.

| Write or Die 2

b vy D - Wi cik-e.d

Write or Die 2

Nz
Reward  Comsequence  Stimubes
Sound
ARrming
MINUTES

29 wpm

1500

Comsegoence Mok ~ Try 7~

10. Quabel

Quabel is an online text editor that is designed for a distraction free writing

experience. It helps you set writing goals and concentrate on your writing.

WRITING MADE EASY.

Use writing goals and focus on vour writings. Quabel is a

consists of independent gas stations and other small regional chains. Notably,
even the independent gas stations buy their gasoline and diesel from the
refineries operated by one of the five narket leaders,

Yet, the major integrated companies do not operate the petrol stations
bl themselves. The conpanies grant a license to & tenant. The final report by the
*Bundeskartellant® does not note that the tepant has an incentive to keep fuel

Get Found Online

Paae 32
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11. Plotbot

Plotbot is a free and easy to use web-based screen writing application. You can write
your screenplays alone or with friends. You have to think only about ideas and Plotbot

will handle all the other formatting.

ABOUT | HELP | CONTACT | SIGNIN

plotbot

Qy, Strapger!
Ve ravet met pet! Yegate

Write screenplays in your browser.

Wria rom 37 browsar S0 o Wit frends. No fomnading headaches. Thers's nothing to install, Its a8, and &S easy 1 uss

PORal N3 103,381 wrlters, 71 525 progects, 240 655 scones. 21,204 caowments, a0d 5 187 246 clemants—hats over 243 797 poges!

Tryitout:

V. VAR RD R — A Start writing—it's freel

9 2111 a cavernous Toam, ThAlx

red 5 Lhe darkneas. Sigr up using cetook. | fRCLA

FIOTE0TI
% Username
Type azything you want heze and press
L1 A8
B J Email covcimy o
‘ Password cewsensee
Try it outl

Zoltma 3=t abova and pusn submit Flothot worss antraly in Contact us!
JOLE SIDWRRT s Ol o 'l.m".‘ o paas —

12. Wridea

Wridea is a useful online tool for idea management. This brainstorming tool enables
you to create new ideas, discuss it with your friends and arrange the data under

different categories.



http://www.plotbot.com/
http://wridea.com/
http://www.plotbot.com/
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wridea o e

Idea management service and collection of brainstorming tools

Wiidea 1S a wab sarvice lirst o avoid ideas baing forgollen, than lo organize and improve slgn up now
those wdeas by giving you the opportunity to share your ideas with fnends and necessary

tools to improve your ideas by yourself and individually.

Signing up is fee and takes 20
seconds only.

1de2f San Organize ideas
Sen A new way of gathering ideas g
Ideal |4
Idaa Send to friend action for ideas C v idea entries n seconds, updale o CUSS T
RS r tnends and categorize under h different
kieaMatch tool for randomly matching Keas ateqories

kiea sharing with your Iriends

14. Bubbl.us

Bubbl.us is a free mind mapping and brainstorming tool that captures and connects

your ideas on a topic. It also enables you to expand and organize your thinking.

DUDLDLL.US oo RUL

Brainstorming made simple

B2
o Brainstorming

-, .j Learn more »

. -

Create and collaborate On the go



https://bubbl.us/
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15. StayFocusd

StayFocusd is an excellent tool to keep you away from sites you are addicted to. You

can set a timer on specific time-wasting websites to increase your productive.

e . § o

'® - StayFocusd EETTEE

‘ Lk 2 1 B

OVERVIEW REVIEWS SUPPORT RELATED Rel 4%

StayFecusd increases your
productiity by limiting the amount of
time that you can spend on time-
wasting webskes

hrowser 5
o Beporl Abuse
Vergon 157
Loy, Novermiee & 2014
coe A58

age v sl

16. Tomato.es

Tomato.es is one of the best pomodoro time trackers to organize your tasks. It
enhances your work efficiency and productivity by allowing you to split your tasks

into many units.



https://chrome.google.com/webstore/detail/stayfocusd/laankejkbhbdhmipfmgcngdelahlfoji?hl=en
http://www.tomato.es/
https://chrome.google.com/webstore/detail/stayfocusd/laankejkbhbdhmipfmgcngdelahlfoji?hl=en
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& Tematces

Pomodoro tec ||‘1lz—v5'['l|-"£ acker
0 “ "J"l ]
Annauncement
a r nto 1
B>
Stop letting work fall e et

through the cracks

Start

17. Headline Analyzer

Headline Analyzer increases your social shares, traffic and SEO value by providing

perfect headlines every time. It helps you use emotional and powerful words to convey

the message.

WHAT 15 COSCHEDULE?

A Headline Ana|yzer

Entar your text to begin headline analysis



http://coschedule.com/headline-analyzer
http://www.tomato.es/
http://coschedule.com/headline-analyzer
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18. Copyscape

Copyscape protects your site from online plagiarism by simply submitting the URL or

pasting the content into the text field.

Copyscape

Search for copies of your page on the web.

htpeit Ge

Watch the Video Intro to Copyscape "'=*'

PROTECTED BY COPYSCAPE DO NOT COPY
Defend your site with a free plagiarism waming banner!

Premium - Check if content is unigue and onginal - Copysentry - Monitor the web regularly for plagiansm

D Share Products Plagiansm Press  Testimenials Example About  Log In

W 2015 Indign Stream Technobges, provdens of Cgs Awn Al nghts masrved Tenms af Use

19. The Free Dictionary

Apart from its services in more than 15 languages, The Free Dictionary provides a lot
more functionalities to online writers. This app provides a thesaurus, acronyms and
abbreviations, idioms, encyclopaedias, a literature reference library, and a search

engine all in one.



http://www.copyscape.com/
http://www.tfd.com/
http://www.copyscape.com/
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20. Web Notes

Web notes is an online note tool that enables you to add notes to web pages and PDFs.

It is an ideal tool to collect and organise important information.

| Features

Pricing

Highlight and Add Notes fo Web Pages and PDFs
Right Trom yoor web browser: No prinding requiresd

Stay Organized with Foldars and Tags
Keep Irack of your bookmuwks, moles, PDFs, and RSS feeds

Share Your Notes and Generate Professional Reports
Never copy & geeste inlo Werd or Quliook aganl

View all Features or Get Started Now! |

@ lifehacker
Mashable Y

TechCrunch an,
crne

View [rass Covensge

EIR s Wi:Won

xconomy

Abos!  Conlect Feedback

Research Management for Professionals

e

Cliek to activate

L1
FELARLE. A"OIDAI\I AND

sect Wi 4
cts to public

R
ruthy e

cnesgy inter
creasing impd
 ——

““WebNotes is the best way 1've
found to collect, organize, and
report on critical information
online, Thanks guys! "

N. Johnson, Beautylish com

View testimonia’s »

Prrvucy Mufey

Termm ef Use ©2070 Wabholcs, ne
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21. Word Viewer

Word Viewer lets you to view, print and copy word documents without installing
Microsoft Office.

=' Microsoft
Download Center L
Shop - Prodixts « CAMeQones « Support « Security

n Word Viewer
Selact Larguage Enghsh v Download W
Free PC updates

»  Secinity patche
o ofw <paan
View, print and copy Word documents, even if you don't have Word installed This o Ranis %s
download is a replacement for Word Viewer 2003 and all previous Word Viewer . Mards ger
Versions.
@
@) Desaits
@ Syster q
Microsoft suggests
@ Install trstructions Microsoft 1gGests
_ The power of Office =

22. Etherpad

Etherpad is a real time collaborative document editor that runs on a web browser. It
lets you write articles, press releases, and to-do lists collaboratively with your friends

in a single document at the same time.



http://www.microsoft.com/en-us/download/details.aspx?id=4
http://etherpad.org/
http://www.microsoft.com/en-us/download/details.aspx?id=4
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éetherpad Abaut Download Cantribise Links Contact
B/ UFIZIZRE D2C Q@ 2050w 8 | . .

P headzr . Etherpad IS a hlghly

\zicome 1o Eferpad Uizl

Fwammmleal Thx Al sin SO L

S online editor providing
! l:.ﬂn::;::ﬂ,.l;d.;&l::::?h‘i SIVGLENE 02ks QOId EINE ME Tar? |d

Era s s s e ' collaborative editing in really

Thzhas "Ce cnpropie

LT NUEYE mass ey Qrear 0T S0ur upRot -

L5 Wt real-time.

5] 3 15 N mare ol 308 ITEOTTOR, |
w2 zould zoutely remaes & o

=Tl DOWNLOAD

Plspzdlmls:,c-mm'muumuml.snnmwm:ru-nam: £aga 3aEs Customlzable Open s°urce

Verson 156

Or try a demo 2>

23. Penzu

Penzu is an online diary and personal journal where you can keep your entries private
by default. You will have a unique and compelling writing experience with Penzu,

which lets you take your journal wherever you go.

Pengy PRO Penay Cassk S@am m

| left my heart in San Fra
p Lu High on a hill, it calls to me

g ' Create your own personal journal o be where little cable cars climb halfw
& online diary now, The morning fog may chill the air, § don'
My lo valts there in San Francisco
W ( {
) J

Create Your Free journat

o & DG T oMy
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24. Letter Count

Letter Count is a free online tool to count the letters and characters in your post. You
need to simply paste the text in the text area and this calculator counts the letters

quickly.

www.LetterCou nt.com

Home Letter Counster | Word Counter | Character Count | Wos oid Count

0 sk Q|
Free online letter count / character counter
2900
[ ]
The LetterCount c s

Joke of the day: THis 15 4 frop ¥ l6iters ins 2 ok, useul for D
[P Y
o § Hootsuite:
3 “-"':”"-“’“_—A : 5 fr::r! 2006004, Yaip or just 3 oozt to co-workers or D.aziness ficials. the cumpsr
.uep»'.d ‘f_’:‘-’“ th @ 2charz ~atters. '"What yCu 52y M3y Not Be 22 Impartant a3 how you Zay It And how
b tuinez o haracar s . THE WORLD'S
Mo sl s T I o SO RO I MOST POWERFUL
o st ert vounting your bettess, simply weile o0 peste the texl into the text ams and Coon 00L
o Thaer lenn slmetaren 7 chareciers, o 4 : SO(IAI.ME)IAT v
Character limits: Twitte: 140 « SME et 180 « Linkedin Summary 2 !')

§ X} &=

Write or paste your text into this enline character counter.

[ T
L& |

25. Cliche Finder

Cliche Finder is an ideal tool to identify overused phrases in your text. Submit your
text to cliché finder to find out the clichés listed in the Associated Press Guide to

News Writing.



http://www.lettercount.com/
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Cliche Finder

€an Stare, who 15 Spearhesdieg the Caspaigs to get the President,
says de'll leave no stose unturned In his Intensive Lo stion
to discover the true facts behind the latest sworn affi .

Toking leave Trom his prestiglovs law Tire Job, Starr has left
gentle hints that 3o far we've only seen the tip of the iceberg
te paints & grie pictere of the the red-faced pillar of society
Who has trled to Sweep the TACts under the rig

Zoth tide: have unleaszhed o storm of grotest in the orgoing battle
for the reins of government. Dut deferders are few and far betwsen
for the Jisgraced and dishonored Presidest, who aldes say i3
rervous and distraught.

[Polimcal] prose conssts beas 2nd less of words chosen for the sake of they msnng and ssoee and
moee of plvares acked rogether like te sections of a prefabncarsd hen douse

~Grarge Orwell, Balinics and the Explish Lavgsase

26. Imagination Prompt Generator

Imagination Prompt Generator is a good resource to produce writing prompts for

journals, blogs and other creative projects. The randomly generated prompts from this

web tool will inspire your imagination skills.

Creativity Por{al

May 5, 2015

Also @ Creativity Portal *

With ®voe bonus witing promgts 5o
sharrdate your creativity

\d
How 15 Flaunsh n Your Weling % @ *
T

By 180y Jist Abcedt Havng

G s
That's pest the suface el
of creatity

Fomder a

In Susicess mestings, €' importact 10
encourage a creatre chmate and it
depends on the actions of B lsader o
char parson Leam about creatve

Tre nageason Proegt Gever shed
Drseness managament - acs

Push-Button Prompts Since

of Puzoets

PROMPT

Wiat To Do Wi Change and Losses X i

byt el ez 10 places | have lived, in order
kas. How do we daal weh #?

SARK saplans

The Secowt Ld Viey Crative) Lifw

search this site

B Viniling Proeupts
& Vork al Home Writing Jo
& Wiling Joumal

s FEATURE _
Be Creative! Adults o, craafives
Are you up for some o
creative fun? Thase |
xtvbes e meark to be S [
smal and easy-going 10 |
TEIEITIZE Y OUT SO TN 3N Creafive ‘
aming expanance (Think of hem s ‘
anacks for a creatroty towakl) Chim

Donmwe’s classic prompts inchde
TypeAR Tgraply. Pogeom A Gum =
Wrapper Crigamt Brckstomng. and )
Wirine the Suoey (S1ck figuse thedtre)

Read more
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27. Ginger Grammar Check

With Ginger Grammar Check you can trace out the grammar mistakes, spelling

mistakes and misused words to improve your writing in English.

©INGER Footures v Company v Gingerkor v Hefp Store B -

Grammar
Checker

“Write like a native speaker

with Ginger’s grammar checker!"

Avoid embarmassing mistakes with
express your self in beter ways the-workd's #1:grammar checker

Fxpress yourself in belter ways

Try It
N—

p =

28. Thesaurus.com

Thesaurus.com is a free and easy to use online tool, helpful in finding synonyms,

antonyms and related words very quickly.

Siesaurvscon T 0

Our Bloy + Daly Crossword « Crosswaid Sohver « Apps

. ~ @ >
Grstery. Soft Cotton Frocks @ sl sHop
T for Your Baby A'ﬁ : NOW»

Word of the Day Tuesday, M5
lmﬂ'lvgab Why is "may” dso a ved? Find o
confusng of genanmly l O

et gits [agon

Mo (=]

554 UF: Shakespearean

email Terms of Endearment

THE WORLD'S
MOST POWERFUL
SOCIAL MEDIA TOOL

Prvcus Worgs: 0 é

Word Trends Word Fact
Svnonym Sense -

i N0\
Smart has 67 ;
aynonyms! @)

Thesaurus.com Social
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29. Dictionary.com

Dictionary.com is the most leading online dictionary in the world. It helps you
discover words from anywhere at any time.

Dictionary Thesaurus Translate More... Log In

Bt 9o
groosie  THE WORLD'S -

MOST POWERFUL SOCIAL MEDIA TOOL

Word af fhe Day

buﬂ'h gub =
g o grewesdy

U‘l""l)‘l““ jargon 1 O
Moo o
SN P ) Shakespearean
eval 5 Torms of Endearmant

o O 6 SOCIAL MEDIA TOOL
Oetopaes ov Word of the Day Quiz Word Fact
octopi? What's

the propes

plural?

= O - - Dictionary.com Social

30. Reference.com

Reference.com is a popular online encyclopaedia, thesaurus and dictionary, that’s sure
to reduce your online writing workload.

Neiference.con (ETIEEEI 0

Our Blog + Daily Crossword - Crossword Solver « Apps

TAKE YOUR SOCIAL MEDIA TO NEW HEIGHTS

w» HOOTSUITE PRO

Word of the Day " .
hidebound Sure they 1E
narrow and rigid in Cute but <

opinion; inflexible

Moo, ) What are the}ﬁ ' m}x

M called?

’ email
: ~Watch the slideshow on
o O @ baby animals' names now
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31. Encylopedia.com

Encylopedia.com helps you to get facts, information, biographies and definitions with

the help of trusted sources like encyclopaedias, dictionaries and thesaurus.

.
ENCYCLOpedla‘Com

3 Reference information you can trust
Saarch aver 11l encycloprdias aml dictlonaries! Leam Ercycloacia.com has more than 100 truztec zo.rces, includng
e ”‘m snvpcloedias, ciclionaies, and thessuruses with facts, definitiors

Biograghies snomins. pronwsslion beyvs word oiges. and

Abboaation
Nghavzan ghisl mmigraton Treren Untad Lad Tiar a0 mee
wARWING Ravbrion Natens oo | i » 1+ Saam
food adulteration Award-winning
Encyclopedia of Focd and Culture online reference!

Tood sddtecation aol of rlsctivogly debasing ihe qudily of Tood ofTered
toe 3@ aitha by B somitues o subsalitution of infanoe subslances o

by the remowal of same valusbla ingrsciant. Tha Greak ard Roman ;5'1"0' _ :83'9'
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S s
- e~

See also:  Gerstizaly ananeawd fonds

Azt of 136 Food and Drug Adminiztration Arecognized leader in aniine
Mon=anic Compars refaerence, Encyclopedia.com

recently wan its second CODNE
avrard from the Software &
$200 aduleradon. Shumer ehock |ShutierSioek) Information Industry Association.

32. Content ldea Generator

Content Idea Generator is an online tool which helps you get great content ideas to

attract more visitors to your website.
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33. Focus Booster

Focus Booster is an easy to use software tool to increase your productivity. It is based

on the Pomodoro technique that encourages effective time management in your tasks.

==AIURES SICN uP DOWN_OAL

count

Try it now - free

"0 CrMIE T e ke
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Writing Resources

e 50 Free Resources That Will Improve Your Writing Skills

e 17 Ways To Improve Your Web Writing by Dean Evans

e Online Writing Jobs for Freelance Writer

e How to Write Good Content for Blogs, Ebooks and Websites

e How to Create Written Content that Generates Leads

e The Nine Ingredients That Make Great Content

e How To Write Great Content That Deserves To Rank: In 4 Simple Steps

e 12 Content-Writing Secrets of Professional Writers

e How to Write Great Blog Content

e 9 Simple Tips for Writing Persuasive Web Content
e How to Write Good Website Content
e How To Write Good Quality Content, Stay In Peace With People And Search

Engines
e 5 Ways to Write a Damn Good Sentence

e 10 Tips for Writing Good Content and Attracting Readers

e How to Write a Blog Post: A Simple Formula + 5 Free Blog Post Templates

e 20+ Awesome, Free Resources for All Content Writers

e 4 Online Resources for Becoming a Better Content Writer

e \Web Content, Writing for Web Sites

e Six Kickass Writing Resources for Bloggers

e Daily Writing Tips

These are just a fraction of the numerous writing tools and resources available online.

They are sure to be of some help as you get started with online content writing.

Writing, like any other creative skill, takes a lot of practice. Keep at it, write
consistently, and soon your words will start weaving magic around the World Wide
Web.



http://www.smashingmagazine.com/2009/06/28/50-free-resources-that-will-improve-your-writing-skills/
http://goodcontentcompany.com/writing-for-the-web
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“You don't write because you

want to say something,

you write because you have

something to say.”

- F. Scott Fitzgerald
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