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About GiveIndia
GiveIndia was conceptualised in December 1999 and formally registered as GIVE Foundation
on April 28, 2000, as a non- profit company under Section 25 of the Companies Act, 1956 in
Ahmedabad, Gujarat.
Mission: Our mission is to promote efficient and effective giving aimed at providing greater
opportunities for the poor in India.
Vision: A strong 'giving' culture where Indians donate 2% of their income every year to give the
poor a chance. A vibrant 'philanthropy exchange' to ensure that the most efficient and effective
non-profits get access to the most resources.
Operating Model: The fundamental premise of our operating model is that the donor is an
"investor" looking for “social returns” (essentially the satisfaction of knowing that their money
made a difference to someone else's life).
Engagement: We believe that a vibrant exchange, which connects donors to a large variety of
causes for relief of the poor and engages them actively, will result in money reaching the most
efficient and effective non-profit organizations and groups. This will help create the maximum
impact in education, medical relief, relief for the poor and preservation of environment. We
engage the donors by providing feedback reports to the donors, encouraging volunteering and
NGO visits.
GiveIndia is a "philanthropy exchange" dedicated to helping the public donate to credible,
transparent NGOs. It does thorough due diligence of NGOs across a wide range of causes, and
lists them on www.GiveIndia.org for the public to choose and donate. Every donor gets a
feedback report informing them on how their donation was utilised. GiveIndia does this at a
cost of fundraising of less than 10% which is one of the lowest in the world against an average
of 20-40% in this sector.
The role of a ‘philanthropy exchange’: Peter Drucker, talking about the importance of
philanthropy in a society, says that philanthropy should, above all, be able to help us look in the
mirror and see 'a citizen who takes responsibility, a neighbour who cares'. GiveIndia strongly
resonates with the belief that the primary purpose of philanthropy is to get citizens 'engaged in
the issues of the country'. The 'exchange' structure we chose for ourselves also forces a
minimal level of engagement by the donors - in at least choosing what cause, organization and
project they would like to support.
Activities: Over the last 17 years, GiveIndia has evolved and introduced several new activities
which include:
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Online Giving (ORG): www.GiveIndia.org is an online portal that allows donors to donate to
any NGO working in the area of education, medical relief, relief for the poor and preservation of
the environment. Organisations that meet our onboarding criteria are listed on the GiveIndia
portal.
Workplace Giving (WG): The Workplace Giving programme allows employees of member
companies to contribute a fixed sum (as low as INR 75) every month to charity through their
salary. The automated system employed by GiveIndia allows donors to choose the specific
programme they wish to support with their contributions.
The need for a “giving culture”
Underlying everything GiveIndia does is the belief that equity or "equal opportunity" is the
cornerstone to civilization. Every human being must have roughly the same opportunity to
succeed in life, irrespective of where or how s/he is born.
Unfortunately, this tends to be not true. The last two decades have witnessed a widening of the
gap between the rich and poor in India. While the poor in India don't get a fair chance to
succeed in life (lack of access to decent education, healthcare and livelihood opportunities), the
well-off continue to enjoy benefits from a globalising economy- greater incomes, reducing
taxes, 100% inheritance, etc.
GiveIndia believes that a caring and sensitive well-to-do section can change this without
waiting for the situation to explode. To quote Prof William Sundstrom, "although the pursuit of
distributive justice is often thought to require a political or collective response, we should not
allow this to let us off the hook when it comes to personal morality. Each of us could probably
afford to give much more to private charitable efforts to alleviate poverty and suffering. Indeed,
given the failure of our political leaders to provide anywhere near an adequate response, private
action has become indispensable."

Board of directors
Mr. N Vaghul (Board Chairperson)
Anu Aga
Amit Chandra
Venkat Krishnan
Rajesh Jain
Annabel Mehta
Dr. Sandeep Sibal

Former Chairman, ICICI Bank
Director, Thermax
Managing Director, Bain Capital
Director, GiveIndia
Managing Director, Netcore Technologies
Director, Apnalaya
CEO & Co-founder, Fourth Frontier
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The year that was
Figures in INR Crores
The Year That was
Total Donations Received
For Partner NGOs
For GiveIndia
Total Disbursements to Partner NGOs

Other Performance indicators
Income
Donation Income
Investments Income
Expenditure

2016-17

2015-16

2014-15

28.41
25.79
2.62
26.02

34.13
30.62
3.51
35.04

36.26
33.06
3.20
37.90

2016-17

2015-16

2014-15

3.42
2.62
0.80
3.70

5.06
3.51
1.55
6.04

4.41
3.20
1.21
4.57

Online Giving
In FY16-17, Online Retail Giving saw a number of new initiatives being executed towards
achieving our objectives. Our NGO partners raised 5.94 crores. Thematic and seasonal
campaigns around tax saving season, festival season and Daan Utsav saw participation from
several NGOs and thousands of donors. Email marketing was key driver of donations, where
we reached out to segmented donor lists with personalized communication, resulting in growth
of donations from high intent donors. Innovations, infographics, and experiments saw a growth
in the Online Giving (OG) number of potential donors engaging with GiveIndia on social media.
Usage of Google Grants advertising accounts to drive search traffic to our site, resulted in
acquiring new donors looking to donate to trusted nonprofits.

Workplace Giving
This year we added 1 new partner to the workplace program - Evolent Health International
Private Limited. Funds raised this year grew by just 1% from the previous year – from INR 19
Crs to INR 19.02 Crs with 14K new donors added. We ended the year with over 120
corporates and close to 60K active employees donating through the payroll program. During
Daan Utsav, we ran the India Smile Challenge with 16 corporates like HDFC Bank, Genpact,
Yes Bank, Firstsource, Amdocs, MMT, Mu sigma, Deutsche Bank to name a few. Through the
smile challenge we raised close to INR 34 Lacs from 10,917 unique donors.
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Alliances
It was a good year for Alliances as we added 3 new Partnerships –largest being Freecharge,
followed by Giftxoxo and Giftistree. HDFC Rewards partnership helped us raise INR 19.8 Lacs
that contributed 39% of the annual collection of INR 50.7 Lacs. Overall alliances brought in half
the new donors acquired by GiveIndia. We had 17,912 donors contribute through these
partnerships. TCS Gems, ICICI Rewards and Freecharge were among the other top alliance
partners in terms of funds raised; with aggregate funds of INR 18 Lacs raised. Efforts are on to
continue building on the relationships to ensure higher donor participation.

Credibility Assurance
The financial year began with a decision to revamp our team and restructure the roles. Thus far,
our primary role was restricted to ensuring that organisations with credibility and transparency
are signed up and listed on the platform. One of the key learnings from our interaction with our
partners from conference we held earlier in the year is that we also need to work very closely
with them to showcase their work and implementation on the ground.
Keeping this in mind, the roles for Relationship Managers were revised to hold responsibility for
both due diligence as well as content generation and curation. Each Relationship Manager
would actively seek and create a repository of content from NGOs which would help us
showcase their work more effectively to existing as well as prospective donors.
The year also saw a younger and more vibrant team being formed as we reduced the average
age of our team by half! By doing this, we were also able to rationalise the team strength
reducing it by 20%.
In its fourth year, we continued to independently visit a sample set of end beneficiaries of the
programs listed on the platform. This is a process which allows us to meet the beneficiaries
who have received the benefit to ensure that they have indeed received the benefits promised.
In addition to this, we also conducted visits to partners’ office to understand that they continue
to adhere to our norms and implement their programs in a verifiable and transparent manner.
On the reporting side, we undertook an exercise to ensure that reports reach our donors in a
timely manner which only paid off partially. In consultation with our partners, we reduced the
time given to for implementation and reporting. While a large number of them were able to
streamline their operations, we still have some outliers who continued to face issues in timely
reporting. We will continue our efforts to ensure that donors can get reports on donations
made in a timely manner.
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