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 B. Com. (Part III) EXAMINATION, 2020 

(Optional Group B—Marketing Area) 

Paper  First 

PRINCIPLES OF MARKETING 

Time : Three Hours ]  [ Maximum Marks : 75 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 
vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 
Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 
(UNIT—1) 

1- foi.ku dks ifjHkkf”kr dhft, rFkk bldh izÑfr ,oa {ks= dk o.kZu 
dhft,A 
Define Marketing and describe its nature and scope. 

vFkok 
(Or) 

foi.ku feJ.k dk vFkZ crkb;s rFkk bldks fu/kkZfjr djus okys rRoksa 
dh foospuk dhft;sA 

Give the meaning of Marketing Mix and discuss the factors 
determining it. 
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bdkbZ&2 
(UNIT—2) 

2- miHkksDrk O;ogkj D;k gS \ miHkksDrk O;ogkj dks izHkkfor djus okys 
fofHkUu ?kVdksa dk la{ksi esa o.kZu dhft,A 
What is consumer behaviour ? Describe in brief the different 
factors affecting consumers behaviour. 

vFkok 
(Or) 

^^cktkj foHkfDrdj.k** ‘kCn dh foospuk dhft;sA cktkj foHkfDrdj.k 
ds fy;s fdu&fdu vk/kkjksa dk iz;ksx fd;k tkrk gS \ 
Explain the term “Market Segmentation”. What criteria are 
used for segmenting a market ? 

bdkbZ&3 
(UNIT—3) 

3- czkf.Max ls vki D;k le>rs gSa \ czkf.Max ds egRo dks le>kb;sA 
What do you understand by Branding ? Explain the 
importance of branding. 

vFkok 
(Or) 

mRikn thou&pØ ls vki D;k le>rs gSa \ bUgsa izHkkfor djus okys 
fofHkUu ?kVdksa dks le>kb;sA 
What do you understand by product life-cycle ? Explain the 
factor affecting product life-cycle. 

bdkbZ&4 
(UNIT—4) 

4- forj.k okfgdk ls vki D;k le>rs gSa \ forj.k okfgdkvksa ds dk;ks± 
dks le>kb;sA 

What do you understand by Channel of Distribution ? 
Discuss the factions of channels of distribution. 
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vFkok 

(Or) 

ifjogu ls vki D;k le>rs gSa \ ifjogu ds fofHkUu ek/;eksa dk o.kZu 
dhft;sA 

What do you understand by Transportation ? Elaborate the 
various modes of transportation. 

bdkbZ&5 

(UNIT—5) 

5- ^foØ; lao)Zu* ls vki D;k le>rs gSa \ foØ; lao)Zu dh fof/k;ksa 
dks la{ksi esa le>kb;sA 

What do you mean by ‘Sales Promotion’ ? Explain in brief 
the methods of sales promotion. 

vFkok 

(Or) 

,d izHkkoh foKkiu ds y{k.k Li”V dhft,A 

Clarify the characteristics of an effective advertisement. 
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