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M. Com. (Final) EXAMINATION, 2020 

(Optional Group—A : Marketing) 

Paper First 

MARKETING MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 100 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 
vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 
Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 
(UNIT—1) 

1- foi.ku ls D;k vk’k; gS \ foi.ku dh izdf̀r] {ks= rFkk egRo dh 
foospuk dhft,A  
What is meant by Marketing ? Discuss the nature, scope and 
importance of marketing.  

vFkok 
(Or) 

miHkksDrk O;ogkj ls D;k vk’k; gS \ miHkksDrk O;ogkj dks izHkkfor 
djus okys fofHkUu ?kVdksa dk la{ksi eas o.kZu dhft,A  
What is meant by Consumer Behaviour ? Describe in brief 
the different factors affecting consumer’s behaviour.  
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bdkbZ&2 
(UNIT—2) 

2- mRikn feDl dk D;k vFkZ gS \ mRikn feDl esa ifjorZuksa dks 

dkSu&dkSu ls ?kVd izHkkfor djrs gSa \ 

Explain the meaning of product mix. What factors influence 

changes in product-mix ? 

vFkok 

(Or) 

czk.M ls vki D;k le>rs gSa \ ,d vPNs czk.M dk pquko djrs le; 

fdu&fdu ckrksa dks /;ku esa j[kk tkuk pkfg;s \ 

What do you understand by Brand ? What factors should be 

taken into mind while selecting a good brand ? 

bdkbZ&3 

(UNIT—3) 

3- ewY; uhfr fdl izdkj fu/kkZfjr dh tkrh gS \ fdlh u, mRikn dk 

ewY; fuf’pr djrs le; viuk;h tkus okyh fof/k;ksa dk o.kZu 

dhft,A  

How is the price policy determined ? Describe the methods 

which are adopted for determining the pricing of a new 

product.  

vFkok 
(Or) 

^forj.k okfgdk* ‘kCn dh ifjHkk”kk nhft,A forj.k okfgdk dk p;u 
fdu rRoksa ij fuHkZj gksrk gS \ 

Define the term ‘distribution channels’. On which elements 
the selection of channels of distribution depends ? 
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bdkbZ&4 

(UNIT—4) 

4- ßoS;fDrd foØ; dsoy foØ;dyk gh ugha vfirq mlls cgqr vf/kd 
gSAÞ bl dFku dks le>krs gq, oS;fDrd foØ; dh fo’ks”krk,¡ 
crykb;sA  

“Personal selling is not only salesmanship, but it is much 
more than that.” Comment on this statement and explain the 
characteristics of personal selling.  

vFkok 
(Or) 

foi.ku vuqla/kku dk vFkZ ,oa {ks= le>kb,A  

Explain meaning and scope of marketing research.  

bdkbZ&5 
(UNIT—5) 

5- foi.ku izfØ;kvksa ds fu;a=.k dh vko’;drkvksa dk o.kZu dhft,A 
foi.ku izfØ;kvksa ds fu;a=.k dh izeq[k fof/k;ksa dh la{ksi esa O;k[;k 
dhft,A  

Explain the necessity of control of marketing operations. 
Explain in brief the different methods of control of 
marketing operations. 

vFkok 
(Or) 

foi.ku ds lkekftd] uSfrd ,oa dkuwuh igyqvksa ij fucU/k fyf[k,A 

Write an essay on social, ethical and legal aspects of 
marketing.  
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