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B. Com. (Part III) EXAMINATION, 2021 

(Optional Group B—Marketing Area) 

Paper First 

PRINCIPLES OF MARKETING 

Time : Three Hours ]  [ Maximum Marks : 75 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 

vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku dh og̀r~ ifjHkk”kk nhft, rFkk O;olk; dk;Z ds :i esa blds 

egRo dh foospuk dhft,A  

Give macro definition of marketing and discuss its 

importance as a business function.  
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vFkok 

(Or) 

foi.ku i;kZoj.k dks izHkkfor djus okyh vkUrfjd o ckgjh ‘kfDr;ksa 

dh foospuk dhft,A  

Discuss internal and external forces affecting marketing 

environment.  

bdkbZ&2 

(UNIT—2) 

2- miHkksDrk O;ogkj ds vFkZ dks le>kb,A blds fofHkUu fl)kUrksa dh 

foospuk dhft,A  

Explain the meaning of consumer behaviour. Discuss the 

various theories underlying it.  

vFkok 

(Or) 

cktkj foHkfDrdj.k dks le>kb,A fdlh Hkh miHkksDrk&mRikn dk 

n”̀Vkar ysdj] bl vo/kkj.kk ds mi;ksx dks le>kb,A  

Explain market segmentation. Taking an example from a 

consumer product, explain the use of this concept.  

bdkbZ&3 

(UNIT—3) 

3- mRikn fu;kstu ,oa fodkl ij ,d fucU/k fyf[k,A  

Write an essay on Product Planning and Development.  
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vFkok 

(Or) 

iSdsftax dks ifjHkkf”kr dhft,A iSdsftax ds mís’; vkSj dk;Z D;k gSa \ 

Define packaging. What are the objectives and functions of 

packaging ? 

bdkbZ&4 

(UNIT—4) 

4- ßFkksd O;kikjh mRiknu ,oa miHkksDrk ds e/; vuko’;d dM+h gSAÞ 

foospuk dhft,A  

“Wholesaler is an unnecessary chain between the producer 

and consumer.” Discuss.  

vFkok 

(Or) 

HkkSfrd forj.k ls vki D;k le>rs gSa \ O;kikfjd txr~ esa bldh D;k 

mi;ksfxrk gS \ le>kb,A  

What do you understand by Physical Distribution ? What is 

its utility in the business world ? Explain. 

bdkbZ&5 

(UNIT—5) 

5- foØ;&lao)Zu ds mís’; ,oa egRo dks Li”V dhft,A D;k 

foØ;&lao)Zu fudV Hkfo”; esa ,d fu;fer dk;Z cu tk;sxk \ 
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Clarify the objectives and importance of sales promotion. 

Will sales promotion become regular function in the near 

future ? 

vFkok 

(Or) 

ßfoKkiu ykHkizn gksrk gSAÞ D;k vki blls lger gSa \ viuk mŸkj 

dkj.k lfgr nhft,A  

“It pays to advertise.” Do you agree ? Give reasons for your 

answer.  
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