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EXAMINATION, May-June, 2021 @  Luxury
(Optional—Specialization)
[Optional Group (A) : Marketing]

2. “fAUUN YR FaEd B < 2|7 I8 B ©

Paper First (A) @) &g o wued @
PRINCIPLE OF MARKETING (El) fohfers dreer @1
Time : Three Hours ] [ Maximum Marks : 80 (@) S g ddmies @
e PR T @vel & SR AR (@) ek 9. e 1
Attempt all Sections as directed. “Marketing concept is a philosophy of business.” This
TUe—3] TP 1 statement is of :
(Section—A) (@ W.J. Stanton
RIS / Igfadedi we (b)  Philip Kotler
(Objective/Multiple Choice Questions) (c) John E. Wakefield
e o g & SR <fT | (d) Arthur P. Felton
Attempt all questions. 3. fauom fisr sa foar S @
HE! SR BT IIT DIV (@) SwERR B Fe @ fog
Choose the correct answer : @ SES Bl wte & fory

1. G & forg fagoE 2
(@) arfrard
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Marketing mix is determined :

(@) For the satisfaction of consumers

(b) For the satisfaction of manufacturers
(c) For the satisfaction of producers

(d) For the satisfaction of government

fagor s <& €
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Marketing mix remain :
(@) Static

(b)  Uncertain

(c) Certain

(d) Changing

Ged qateRei gea! W Qe ydy &1 g 2 g |
@)

(@

(®) e

(7) FReEa

Marketing management has control over micro environment
factors.

(@ Yes
(b) No
(c) Partial

(d) Uncertain

P.T.O.
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6. AU wITeRT & T ST € :

@) 2
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(|) 4

() s

The primary components of marketing environment are :
@ 2

(b) 3
c 4
(d 6
“Pa R T [T Ao & TRl AAER Bl HY ATER Bl
I Wl & |7 TE BT 8 -
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(&) Wleer &l

“The whole behaviour of a person while making purchases
may be termed as consumer behaviour.” This statement is
of :

(@) Paula
(b) Goethe
(c) still
(d) Kotler
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IR fowfirrae 2 -
(@) Imawd
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Market segmentation is :
(&) Necessary
(b) Unnecessary
(c) Wastage of money
(d) Wastage of time
qOIR fOMTIaRTr &1 ST daril & #ed IR M dTel 3™
BT GAT T & ATich ST GA1d BRAT SJdT S [aqur FHeem
qa B WY |7 I B ¢
(@) Sy . wued &

“The purpose of market segmentation is to determine
difference among buyers which may consequential in
choosing among them or marketing to them.” This statement
is of :

(@ W.J. Stanton

(b) A. Robert

(c) Philip Kotler

(d) Pearce

P.T.O.

[6]

10. SeUTS Ufel @1 FH ORI € -

1.

(@) 2
(@ 4
(@) 6
@ s
Major product line strategies are :
()
(b)
(©
(d)
‘IAE IRV W& BT TG4 Tgel SYANT fomam o
(@) ffor dreer g

@ PRrER dfic g™

(@) T . WA g

(/) 3R T SR g

The term ‘product concept’ was first used by :

(@) Philip Kotler

(b) Theodore Levitt

(c) W.J. Stanton

(d) R.S.Daver
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Main reason for product development is :
(@ Continuous loss
(b) Less profit
(c) Technological development

(d) National development

13. 419 ST I & oMy @

(@) o ufdd # TN ScTe SireT
@) R IS H IR FRAT

(@) SuHERT Fe W) g6l oA
CIISER CORE

New product development means :

(@ Addition of a new product in product line
(b) Improvement in the old product
(c) Emphasis on consumer satisfaction

(d) All of the above

14, B FdI9 IS & ©
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Mostly new product are :
(@ Unsuccessful
(b) Successful
(¢) 100% unsuccessful
(d) 100% successful
15, 9T 31 @muw 8§
(@) wve
(@ ofafeT
@) Y
(8) =R frs
Maximum wide scope is of :
(& Brand
(b) Labelling
(c) Packaging
(d) Trademark
16. 3T FIUS DI fILTAY & :
) e
@ i
@) ey
() wudad wh
The characteristics of a good brand are :
(@ Short name
(b) Memorable
(c) Attractive
(d) All of the above

E-116
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17. SIS AT T BT AR B @ - 19, ©fid TR HaTY YT H @ -
@) 2 (@) i @1
@ 4 (@ gedR A @
(®) 6 (@) @ B

@ s

The stages of product life cycle are : Wholeseller renders services towards :

(@ Manufacturer

@ 2
(b) Retailer
(b) 4
c) Socie
© 6 (© ty
(d) Society and Retailer
d)y 8
20. fraferRad # & feaw R o foddr e €
18. eI Mf B @ : .
_ @) B 7= H ANR T 2
(@) S @ ueT H .
@) SyHITRl B A A dord g
@) WRER D U H R .
@) TS A AT TS IR G ©
W)  SARSH- W & uer H
() (@) 9 SUR A oI ?
@ i ® v A Which of the following is not a characteristic of
Price policy is : retailer ?
(@) In favour of consumer (@ Deals is small quantity
(b)  In favour of government (b) Sells goods directly to consumers
()  In producer-manufacturer favour (c) Maintain personal contacts with customers
(d) All of the above (d) Generally sells goods on credit

P.T.O.
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Grg—q T 2
(Section—B)
AT g IR T
(Very Short Answer Type Questions)
fehg] MG YT & IR dacl &l A A aredl H LAY |
Attempt any eight questions in two or three sentences
only.

fauur @1 & ?

What is marketing ?

faor Msror a1 aRIi SIfo |
Define marketing mix.

oo qateRer @ & ?

What is marketing environment ?
Pl HTER 1 & ?

What is buyer behaviour ?
SRUCENCIIGC

What is product line ?

AT VS R 7 ?

What is umbrella brand ?

Teu fvfg @ g ?

What is pricing decision ?

P.T.O.
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8. IE eI & 71 4 & ?

9.

Explain the meaning of product pricing ?

faeRoT arfeeren 9 @7 AR © ?

What is the meaning of channels of distribution ?

10. N fITRT JoITell & 7 ey 2 ?

1,

What is meant by physical distribution system ?
GuE—H TP 3
(Section—C)
oY S T
(Short Answer Type Questions)
fep81 38 Uel & IR QINIY | s U & SR 8¢ k-
T 75 9 T |

Attempt any eight questions. Word limit for answer of
each question is 75 words.

SARH & fory fAgu @ SR & ®T 7Ed 7 ?

What is the importance of marketing concept to producers ?
fauor Msror & gRedH @i e @y ?

Why changes should be done in marketing mix ?

faTorT TafaRvT & 9B S W T R B ?

What is meant by macro components of marketing

environment ?
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IR ffaRTaT | T 3 & ?
What is meant by market segmentation ?
ITE Bl SRV Pl FFE |
Explain the product concept.
T IS A8 B Y foRvand qargy |
Explain the main characteristics of a good brand.
T frufor & 5l Q& geal @ deg § 9o B |
Describe in brief any two price determination factors.
gel AT IFd USRI BT ey H qUH HIfoT |
Describe in brief discounts and its types.
foeRor aftemslt & T UERT @ Ui B |
Describe the main types of channels of distribution.

forrfi soeR @ faeryarett @1 av i |
Explain the characteristics of departmental stores.
Gug—q TS 5
(Section—D)
W SR T

(Long Answer Type Questions)

A W oUEl B IR AN TRG W B (U Ie-dm

150 31 2 |
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Attempt all questions. Word limit for each question is
150 words.

1. JYAF fU0H & @R ¥ Y T e € 2 fuoe @

e TAT YRIHT TR H =R I DI |

What do you understand by Modern Marketing Concept ?
Explain the difference between new marketing concept and
old marketing concept.

3ferar
(On)

fTor ST < ST @ FHR © 0 e WY ol @ fade

RINTY |

What do you understand by Marketing Mix ? Discuss its
main elements.

ST $HT FAGR B YIfAd bR dd faf=1 &eadl &
RAT DIV |

Explain the various factors which affect consumer buying

behaviour.
arerar
(Or)
IR foufdTadRor & 3T T WHed & ? 39dl Wed W

BHIY |

What do you mean by Market Segmentation ? Explain its

importance.
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3. SdE fIPM | oAU w1 gHed § 0 gWe w9 Rigml vl
Al B AT |
What do you mean by Product Development ? Explain its
main principles and advantages.
3T
(Or)
YefSrT 1 GRUTYT BT | U & Sewd 3R $1 1 8 7

Define Packaging. What are the objectives and functions of
packaging ?
4. 50 avqg o1 D FERY & oy SRl S arell g faferat

@1 Y H U BT |
Describe briefly the chief pricing methods which are used to
determine the price of a product.

3qr

(Or)
fauoE 4 faqeor-arfear A0 @1 @1 wew 7 7 AR i
T b dal W AR v & ?

What is the importance of distribution channel in

marketing ? On which elements the selection of channels of

distribution depends ?
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