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M. Com. (Final) Examination, 2022
(Optional Group - A : Marketing)

Paper Second
Rural Agricultural and International Marketing

Time : Three Hours] [Maximum Marks : 100

 


Note : Attempt all the five questions. One question
from each unit is compulsory. All questions
carry equal marks.

I/Unit - I

1. 


Comment on the image of Indian rural marketing and
attitude towards rural markets in India.
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/OR



Explain concept, nature and scope of Agricultural
marketing.

II/Unit - II

2. 

Write a detailed note on market structure and mar-
ket force.

/OR



 

 

 

Write short notes on the following :

(1) Channels of distribution for consumer goods

(2) Agricultural consumer goods and agricultural raw
materials

(3) Speculative Market
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III/Unit - III

3. 


Define Regulated Market. Explain what is the future
of Regulated markets in India.

/OR

     


What is the meaning of Grading and standardization?
Explain the types of grading and standardization.

IV/Unit - IV

4. 


Define International Marketing and explain the
significances of International Marketing.

/OR



Explain the functions and qualities of an Export
Manager.
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V/Unit - V

5. 


What do you understand by Direct Trading and
Indirect Trading. Explain the methods of payment in
international Marketing.

/OR



 

 

 

Write short notes on the following:

(1) Export and Import Procedure

(2) SAARC

(3) W T O


