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BRANDING

PARAPHERNALIA FOR A STRONG BUSINESS
BY GURMOHINA KAUR (XI RV)
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above their counterparts, by
adding purpose to their business.
Often, companies that offer high-quality products and services, even face
difficulty in marketing their product. With a solid brand name established, a
company gets a platform to display the efforts of its talented staff and hence
increase the revenue, through clients that value that quality. Branding also helps
one stand-out in a saturated market. It makes one look like an expert, a
professional in their field, and thus, increases the credibility of the business.
Branding gives the business, a clear strategy for moving forward. It sets the tone
for everything the business does. With a strong strategy in place, one can always
refer back and make sure that their products and services are in alignment with
the goals of their brand.
A brand reflects the marketing strategy of an organization. Customers do look for
companies and brands that best meet their choices and styles, and an exclusive
brand name launched by a company is more likely to grab eyeballs, as compared
to a regular product.
A good brand always elevates a business, builds recognition and loyalty. Branding
is a ‘win-win’ situation for both, companies as well as consumers. Companies put
great efforts to deliver quality products to their customers and help them make a
good choice for themselves and once the brand earns the trust of its customers,
they tend to buy from the same companies, as it is rightly said- “When you look at
a strong brand, you see a promise”.
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8 MONEY RESOLUTIONS

BY CMA RAVINDRA AGARWAL

I won’t let my money lie in the savings bank account. It makes no sense. It
loses value as inflation rates are higher than the meagre interest that it
makes. But as I ponder over my choices, and worry about investing in the
wrong thing, money simply lies there. I shall act on those balances and have
them invested promptly.

I shall not allow the laggards to ruin my portfolio. I might hope that these
poor picks will somehow get carried up in a tide that shall come someday.
But they stand there, as stark reminders of my investment decisions gone
wrong. It is important to release the money that is locked up in these losing
propositions. Cleaning up the portfolio and starting afresh is the mantra.

I shall take the time to make an investible list. Instead of trying to figure
about where I must invest and what I should choose again and again, it is
easier to make a list at the start of the year. A few funds with goodtrack
records, a few stocks, and some target amounts for deposits, bonds and debt
funds. That should do the job.Call it asset allocation if you wish, but thatlist,
is critical. So I swipe money out of the saving balances and invest it
promptly without doubts.

I shall hold back from the temptation to try new things. Most of them are traps of
some kind. Invariably realise it after I have succumbed to the temptation to try
what I thought was a novel idea. Or buy a stock that everyone seems to love and
like as it makes a debut. While investing, the best test is offered by time. As an
investment proposition ages, its quality is starkly visible. Buying into an aged fund
that has seen ups and downs, or a stock that has weathered through market cycles
is a much better bet. I shall hold back the temptation to discover the next big
thing and be first in line to grab it.
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I shall not be tempted by stories about real estate and take another home loan
to buy a property I shall never use. I shall remind myself that the real estate
market is quite a dirty game, played by corrupt operators with a callous
attitude towards the rule of law. It is not a place for the noble-minded. The
rental yields are too low and selling is a nightmare. I shall steer clear of the
urge to sign up for real estate deals that tempt me.
I shall take the time to identify good causes that need money and devote serious
time to take these ideas to like-minded friends. Many are willing to donate but
remain wary about how the money might be used. Knowing that a friend has
done the background check, and taking comfort that others like them are also
contributing, encourages many to come forward to donate. I shall build those
bridges to get money to flow into worthy causes I know and care about.
I shall recognise that casual engagement with investment ideas is dangerous to my
financial life. The temptation to follow a televised show; to act on a WhatsApp
forward; to get interested in a tip that floatst work; and to make an impulsive call
based on a conversation with friends are all callous attitudes to money and
investment. None of these ideas have been multi baggers in the past to give them
any credence. These are just floating around for attention. I will treat my money
with a greater level of respect.

I shall recognize that the urge to spend or to assign a specific use for money is
harmful to my impending retirement life. Even before a bond matures, I have a
plan to divert those funds to remodel the kitchen; I have to add to that gold
saving scheme and buy a solid and expensive ornament; if that SIP is over, I
review the money accumulated and ask myself whether the time is ripe for a
holiday. Every large accumulated sum seems to call out for a plan, so the
power of that amount can be diverted to some long, postponed consumption. I
must keep my focus on saving. Reinvest is the mantra. Such is a bane of our
lives, we make lists and resolutions every new year, only to break them. We
don’t know how long they will last. We are aware of the history of making and
breaking rules we set for ourselves. But why let a new year go past without
making an attempt to make a list?
Swapnil Dev. (2021, January 6)
8 Money Resolutions For 2021 - .
Askmoneyguru.
https://www.askmoneyguru.com/2021/01/06/
8-money-resolutions-for-2021/.
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ZIPFIAN DISTRIBUTION:DEATH
AND DISEASES
BY ANUSHKA BANSAL (XII DD)

Zipf’s law is a discrete form of the continuous pareto distribution from which we
get the pareto principle (popularized and formulated by economist Vilfredo Pareto
in 1906). The pareto principle states that 20% of the causes account for 80% of
the results. When Linguist George Zipf ranked the words in order of popularity, a
striking pattern emerged. The number one ranked word was always used twice as
often as the second rank word, and three times as often as the third rank. He
called this a rank vs. frequency rule, and found that it could also be used to
describe income distributions in any given country, with the richest person making
twice as much money as the next richest, and so forth.
Later dubbed Zipf's law, the rank vs. frequency rule also works if you apply it to
the sizes of cities. The city with the largest population in any country is generally
twice as large as the next-biggest, and so on. Incredibly, Zipf's law for cities has
held true for every country in the world, for the past century. Presented below is a
case study that explores the fundamental Zipfian distribution paradigm through
the lens of diseases and death. It is fascinating how something as complex and as
natural as death can be presented in a pattern and accord with a theory based on
mere observation (data source: WHO).The above data (source: WHO) can be plotted
as a line graph in order to formulate a functional relationship which, in scientific
terms, is known as the power law. The slope of the line graph indicates presence
of the power law wherein, a relative change in one quantity results in a
proportional relative change in the other quantity. There may however, be certain
noticeable errors and irregularities in the graph.
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The above data (source: WHO) can be plotted as a line graph in order to formulate a
functional relationship which, in scientific terms, is known as the power law. The
slope of the line graph indicates presence of the power law wherein, a relative
change in one quantity results in a proportional relative change in the other quantity.
There may however, be certain noticeable errors and irregularities in the graph.

Diseases mentioned above may have several inexplicable causes that vary in different
corners of the world and since the data above has been globally recorded, drastic
variations are natural.
For instance, cancer is caused by an uncontrolled division of abnormal cells in a
part of the body.
Lung Cancer is associated with dangers of smoking. The level of smoking and the
number of
people smoking in one corner of the world may be very different from that in the
other corner of the world. Hence, people may die at a fast rate in the more
hazardous of environments.
Stroke or Cerebrovascular Accident is damage to the brain from interruption of its
blood supply. This can be a result of several factors. These factors cannot be
determined and thus, the irregularity of the results.
Source: 1. Gabaix, X. (1999). Zipf’s Law for Cities: An
Explanation. The Quarterly Journal of Economics, 114(3), 739–
767. https://doi.org/10.1162/003355399556133
2. (PDF) Zipf’s Law Everywhere. (n.d.). ResearchGate.
https://www.researchgate.net/profile/Wentian_Li/publication/2
53290454_Zipf
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HUMAN RESOURCE
ACCOUNTING

BY SIDDHANTH GAIND, XI RIVERDALE

INTRODUCTION
Human Resource Accounting ( HRA) is the process of identifying and
measuring data about human resource and communicating this
information to interested parties ( as per the American Association of
Accountants ). In simpler terms, Human Resource Accounting is a type
of unrecognised form of accounting which defines organisations to treat
humans as assets and show them in the books of accounts. For example
if a person’s salary is Rs.2,00,000 , this value is ascertained on basis of
the experience ,qualification, and market pay rate etc factors. It clearly
denotes the value of that particular person in monetary (money) terms.
This justifies the approach and aim of Human Resource Accounting.

OBJECTIVES
• To depict the potential of employees in monetary terms.
• To evaluate the return on investments on human capital
• To measure and ascertain the cost incurred on human resources
• To further invest on human resource
• To follow particular method for depreciating or amortising humans
depending on their productivity

METHODS FOLLOWED FOR
CALCULATING THE
VALUE OF HUMANS
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COST BASED
METHOD 1.
CAPITALISATION OF
HISRORICAL COST
METHOD 2.
REPLACEMENT COST
METHOD

VALUE-BASED METHOD
1. PRESENT VALUE OF
FUTURE EARNING METHOD/
LEV AND SCHWARTZ METHOD
2. REWARD VALUATION
METHOD / FLAMHOLTZ
METHOD
3. VALUATION ON GROUP
BASIS
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MERITS
• HR Accounting helps companies to ascertain how much
return they are getting by investing in human capital.
• It provides important information to the investors interested
in investing in a particular company as humans as play a key
role in the better functioning of the company
• It helps in the decision making, advancement and
development of a company
• It attracts other qualified employees in joining a particular
company which is following HR Accounting
• It provides cost information for making management
decisions about acquiring , allocating and maintaining human
resource in order to attain cost- effectiveness
DEMERITS
• Tax and company laws do not recognise humans assets
• Showing humans as assets isn’t possible as assets show
permanent ownership and a company cannot permanently
own their employees ( humans).
• It is a difficult and long process of calculating the value of
human assets.
• It may go against the human rights
• Humans as assets cannot be amortised or depreciated as
the value of humans cannot be accurately ascertained and
human life is uncertain.
• Methods provided by HR Accounting for calculating the value
of humans is not accepted and is full of
limitations.

Companies following HR Accounting
1. Google
2. Cadbury
3. Infosys
4. Nissan
5. Twitter
6. Ford
7. Rolls-Royce
8. Cement Corporation of India
9. Rolta
10.Hindustan Petroleum Corporation Limited
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TEKKERS TO TAKEOVERS
BURNLEY FOOTBALL CLUB

BY HARSHBIR SINGH AHUJA (XI RD)

Let’s head over to Turf Moor, to kick-off (football pun intended) our “Tekkers to
Takeovers” series.
Based in Lancashire, Burnley Football Club has long been one of the Premier League’s
oldest clubs.
Founded on 18 May 1882, the Clarets have won the league twice, in 1920-21, and
1959-60. The trophy cabinet also includes an FA Cup and two FA Charity Shields.
Sean Dyche was appointed as manager in October 2012, since then he has made the
Clarets, a regular feature in the Premier League. Burnley was last relegated in the
2014-15 season, following which, they won the EFL Championship the next season,
and were promoted back to the Premier League. They have never gone down since,
with their best finish coming in the 2017-18 season, where Dyche’s men finished 7th
in the Premier League.
According to data collected by The Burnley Express, the Clarets rank 18th out of the
current 20 clubs in the Premier League for Net Spend in the last decade, spending a
net of £58,400,000(for comparison, Kylian Mbappé’s transfer from AS Monaco to Paris
Saint-Germain was estimated to be worth around £162,000,000).
As you can infer from the
above diagram, Burnley,
unlike their counterparts,
haven’t been spending
lavishly in the Transfer
Market. Lack of funds,
Inflation in the Transfer
Market, and the
Investment Influx that
other clubs have been
receiving, are the 3 main
factors that have hindered the growth of this historic club. Former Chairman, Mike
Garlick, has one of the, if not the lowest net worth of all Premier League Club
Owners. It’s a miracle that Sean Dyche has been able to keep them up for so long.
The New Year brought new hopes for Sean Dyche’s Claret and Blue, as Turf Moor
rejoiced the takeover by ALK Capital. The takeover was officially announced on the
31st of December,2020. The Burnley faithful were ecstatic upon hearing the news, it
has lifted their spirits and takes their dream of a supreme Burnley, one step closer to
reality.
1) ALK Capital Completes Club Takeover. (2021). Retrieved 20 January 2021, from
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https://www.burnleyfootballclub.com/content/alk-capital-completes-club-takoeover 2) Burnley fans are buzzing
over 'dream come true' takeover and 'pay respect' to Mike Garlick. (2021). Retrieved 20 January 2021, from
https://www.burnleyexpress.net/sport/football/burnley-fans-are-buzzing-over-dream-come-true-takeover-andpay-respect-mike-garlick-3082156 3) Revealed: Burnley's INCREDIBLE net spend over 10 years compared to
Arsenal and Aston Villa. (2021). Retrieved 20 January 2021, from
https://www.burnleyexpress.net/sport/football/international-football/revealed-burnleys-incredible-netspendover-10-years-compared-arsenal-and-aston-villa-2996052?page=4 4) Burnley FC - Club profile. (2021).
Retrieved 20 January 2021, from https://www.transfermarkt.co.in/fc-burnley/startseite/verein/1132
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DE BEERS DECODED
By Neel Sengupta (XI RD)
De Beers is an international corporation that specializes in all things diamond, be it mining,
retail, trading, or industrial manufacturing. Since its inception in 1888, De Beers has had an
effective monopoly over diamond production and this is how it worked.

THE CONCEPT

NEXT LEVEL

The word cartel often gives the stereotypical image of

Now that they had the base of the supply chain

a violent drug cartel, but in reality, a cartel is a group

under their control, they moved to the next level:

of companies that collude to fix the price of a product

The Merchants. Once the diamonds are dug from

so that all members get their fair share of profits. A

the ground, they're sold to the merchants, who are

popular example is OPEC, where major oil-exporting

the ones that actually cut them into jewellery that is

countries come together and fix the price of oil and

eventually sold to the public. They are the ones who

that's what the company did here, you see, the more

decide the value of the diamonds based on colour,

the diamonds on display at jewellery stores, the lower

cut, clarity, and of course, the weight measured in

the price people will pay for them, but if all the

carats, these are the diamonds that the public will get

diamond suppliers came under your control, you can

their hands on so making sure that the merchants

dictate how many diamonds go on to the market and

were obedient to the company's interests was of

thus, how much consumers pay for them. This is a

utmost importance.

classic example of limiting supply to push the price

Since De Beers controlled 90% of the world's

up.

diamond output, merchants who wanted to buy raw

This was the mindset of Ernest Oppenheimer when

diamonds would have to strike a deal with them,

he got elected to the board of directors. He built and

which meant that they had complete control over

consolidated the company's global monopoly over

who bought from them, how many diamonds they

diamonds till his death in 1957.

got, the size and quality of diamonds.

BIRTH OF A RUTHLESS MONOPOLY
The reason for limiting the supply was that once the
African miners and lords caught on to how profitable

DISTRIBUTION
Since monopolies are illegal in the United States, De Beers
set up a shop in London where they'd distribute their

the diamond business was at the time, they'd start

diamonds to merchants to create an aura of exclusivity,

trading diamonds on their own and engage in

creating a group of only 200 merchants that get to buy

smuggling to bypass the company. As a result, the

from them directly. These merchants were called sight

company did whatever was necessary to crush this

holders.

potential competition by claiming these criminals
were unlicensed or that they were black
market traders.
One of their private detectives quoted "I took them as
prisoners, there were beatings, we did everything we

These sight holders would later then sell the diamonds to
the public. Therefore, these people were essential to the
company's control over the market. A point to be noted
here is that the company had the luxury to decide the kind
of diamonds the sight holders would get based on the
market conditions and decide which grades of diamonds

could to extract information from them that would've

were in short supply and what weren't To keep the prices

been vital to the company",

high, they would only give out diamonds that were in low
supply and withheld from them which were in high
supply. If the sight holders were obedient to the cartel.
they were rewarded with high-grade diamonds and if not,
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they were punished with less economical diamonds to
make them fall back into line.
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THE HOLLYWOOD SMOKESCREEN
Scenes were inserted into movies showing couples in
love picking diamond rings or of the male presenting a
ring while proposing. Commercials were run in theatres
where the popular slogan of "diamonds are forever" was
born. Please note that during this time Oppenheimer was
already facing several controversies like price-fixing and
was accused of not releasing industrial diamonds for the
US war effort during World War II. This clearly shows
what a manipulative and effective scheme was taking
shape, the people who bought these diamonds knew that
blood was spilled, and a huge level of corruption took
place in making that piece of jewellery.

FOR THE LOVE OF DIAMONDS
Since the early 2000s De Beers has given up on its
monopoly, the company has been earning very little
profit. The problem isn't a shortage of customers but the
issue is deeper in the supply chain. The oversupply has
driven prices down, and the supply chain now includes
low-profile intermediaries that cut, polish and trade
diamonds before they're sold to jewellers and retailers.
2019 was even worse than 2009, when the financial crisis
forced De Beers to seek a $1billion bailout from
shareholders, including Anglo, the Botswana
government, and the Oppenheimer family. The
Oppenheimers have since sold out the company.
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DIAMONDS AREN'T FOREVER
Fast forward to the 1930s, De Beers was making more money
than ever but their biggest potential market in the US didn't
really care much about diamonds(unlike today) and the sales
were pretty low. They needed to somehow make the
Americans believe that the diamonds were priceless. If
Oppenheimer wanted to make real money he had to
somehow make the Americans and later, the
world believe that diamonds weren't just luxury, they
symbolize something so evergreen that no
matter how the economy was doing, no matter how rich or
poor a person was, people would always need diamonds
almost as much as they need water.

MUNDO PER OCULOS
THE WORLD THROUGH OUR EYES

On 23rd January 2021, the Economics
Society organised ‘MUNDO PER
OCULOS - The World through our
Eyes'. The event consisted of
participants from class XI, discussing
the economies of countries ranging
from those of Latin America to The
Middle East to that of the Australian
continent, all the while looking into
and clearing misconceptions about the
same. Each of the nine presentations
was accompanied by a questionanswer session which attested the
thorough research and hard work of
the participants. Lastly, a presentation
on the dot-com bubble was taken up,
concluding the event. All in all, the
event was a great success and was
highly appreciated by the students.
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