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Preface

The rapid evolution of digital technologies and the urgent need for sustainable
practices are reshaping the way businesses and societies function today. With
this in mind, the 4th International Conference on “Rethink, Reinvent, Reshape:
Fostering Business Transformation and Innovation through Digital and
Sustainable Practices” was conceptualized as a platform to explore and address
these critical shifts.

This conference provided a space for academicians, researchers, industry
professionals, and students to engage in meaningful dialogue and share their
insights on the intersection of innovation, technology, and sustainability. The
diversity of themes and research presented during the event underscores the
importance of fostering disruptive thinking and integrating environmental,
social, and governance (ESG) principles into business practices.

The papers featured in this book represent the culmination of thoughtful inquiry
and scholarly exploration into topics from sub themes Digital Transformation &
Innovation; Sustainable Business Practices & Circular Economy; Future of
Work: Workforce Transformation; Adaptive & Resilient Business Models;
Cross Industry Innovation and Customer Centric Innovation & Value Creation.
Each contribution is a testament to the authors' commitment to advancing
knowledge and proposing actionable strategies for organizational
transformation and societal progress.

We are deeply grateful to all the participants, authors, and reviewers whose
efforts have enriched this publication. It is our hope that the proceedings will
inspire further research and collaboration, paving the way for a future where
technological advancement and sustainability are not just aspirations but
realities.

Dr. Sonal Sisodia

Dr. Kush Singodiya
Dr. Ajay Patil
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