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Preface 
 

 In the ever-evolving landscape of the business world, success is no longer 

a singular pursuit but a harmonious symphony orchestrated across various 

domains. This book, "Contemporary Issues in Accounting, Management, and 

Economics," emerges as a guidebook for professionals, scholars, and 

enthusiasts seeking to unravel the intricacies of four pivotal domains: Marketing 

4.0, Human Resource Management (HRM), Finance, Accounting, Economics, 

and the transformative realm of Business Analytics. 

 

 The convergence of these domains forms the bedrock of modern business 

strategies. As businesses navigate the complexities of the global marketplace, a 

nuanced understanding of Marketing 4.0 becomes essential. This domain 

transcends traditional marketing paradigms, integrating digital strategies, 

customer experiences, and societal impacts. In the first section of this book, we 

delve into the dynamic world of Marketing 4.0, exploring its revolutionary 

concepts and practices ranging from Consumer Behaviour, CRM, Service 

Marketing to Education. 

 

 Human Resource Management (HRM) stands as the heartbeat of any 

organization. The second section of this book explores HRM intricacies, 

delving into talent acquisition, employee engagement, diversity and inclusion, 

and the profound impact HRM has on organizational culture and performance. 

The third section, dedicated to Business Analytics, propels the reader into the 

future of data-driven decision-making. In an age where information is power, 

understanding how to harness and interpret data is imperative. We explore AI 

applications, E-Governance, predictive analytics, machine learning, and the role 

of big data in shaping strategic outcomes. 

 

 The financial backbone of any enterprise lies in the realms of Finance and 

Accounting. Section three takes readers on a journey through financial 

landscapes, unraveling the complexities of financial management, accounting 

principles, and economic factors that influence decision-making. 

 

 This book is not merely a collection of theories and concepts. It is a 

bridge that connects academia with the practical realities of the corporate world. 

Real-world case studies, industry insights, and expert perspectives infuse each 

section with a practical orientation, ensuring that the knowledge gained is 

immediately applicable. 

 

 Our intent is to empower readers to navigate the multifaceted challenges 

of contemporary business environments. Whether you are a seasoned 
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professional looking to enhance your expertise or a student aspiring to 

comprehend the intricacies of these domains, this book serves as a 

comprehensive compass. 

 

 We express our deepest gratitude to the contributors—academics, 

industry experts, and practitioners—who have generously shared their 

knowledge and experiences. Their insights enrich the narrative, providing a 

360-degree view of the interconnectedness of Marketing 4.0, HRM, Finance, 

Accounting, Economics, and Business Analytics. 

 

 As we embark on this journey through the diverse landscapes of business, 

let this book be your compass, guiding you through the intersections of these 

critical domains and helping you navigate the horizons of success. 

 

Happy Reading! 

 

Editors 

Dr. Swati Pal & Dr. Anindya Guha 

JIS College of Engineering 
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