Contemporary Perspectives in

BUSINESS RESEARCH
INSIGHTS

¢ B N

N
‘ »

Ty,

¥

ET R N
B N,
h

Sp—
= anp

A
e A

g
T
..

Dr. Abhishek Venkteshwar | Dr. Monica M | Prof. Anitabai
Prof. Bhavya V M

_




Contemporary
Perspectives in

Business Research:
Insights

First Volume

Editors

Dr. Abhishek Venkteshwar
Dr. Monica M
Prof. Anitabai
Prof. BhavyaV M




Title of the Book: Contemporary Perspectives in Business Research: Insights
First Volume — 2026
Copyright 2026 © Authors

Dr. Abhishek Venkteshwar, Professor, Head-Department of Business
Administration, Director of Global MBA, and Associate Dean — Faculty & Staff
Development at Acharya Institute of Technology.

Dr. Monica M, Associate Professor, & Program Coordinator, Department of
Business Administration at Acharya Institute of Technology.

Prof. Anitabai, Assistant Professor, Department of MBA at Acharya Institute of
Technology.

Prof. Bhavya V M, Assistant Professor, Department of Business Administration,
Acharya Institute of Technology.

No part of this book may be reproduced or transmitted in any form by any means,
electronic or mechanical, including photocopy, recording, or any information
storage and retrieval system, without permission in writing from the copyright
owners.

Disclaimer

The authors are solely responsible for the contents published in this book. The
publishers don’t take any responsibility for the same in any manner. Errors, if any,
are purely unintentional, and readers are requested to communicate such errors to
the editors or publishers to avoid discrepancies in the future.

E-ISBN: 978-93-7020-141-5

MRP: Rs. 875/-

Publisher, Printer & Distributor:
Selfypage Developers Pvt Ltd.,
Pushpagiri Complex,

Beside SBI Housing Board,

K.M. Road Chikkamagaluru, Karnataka.
Tel.: +91-8861518868

E-mail: info@iipbooks.com

IMPRINT: IIP Iterative International Publishers

For Sales Enquiries:
Contact: +91- 8861511583
E-mail: sales@iipbooks.com



Preface

The present edited volume brings together a diverse collection of scholarly
chapters contributed by faculty members, scholars from varied disciplines. The
book is conceived with the objective of providing meaningful insights,
contemporary perspectives, and practical understanding in the chosen area of
study. Each chapter reflects the authors’ academic rigor, originality, and
commitment to advancing knowledge in their respective domains.

In today’s rapidly evolving academic and professional landscape,
interdisciplinary approaches and evidence-based research play a crucial role in
addressing complex challenges. This book attempts to bridge theoretical
foundations with practical implications, making it relevant to students,
researchers, educators, and practitioners alike. The chapters have been carefully
reviewed and organized to ensure coherence, academic integrity, and relevance
to current trends.

We hope that this edited volume will serve as a valuable reference and stimulate
further research, discussion, and innovation among readers. The editors
sincerely believe that the collective contributions presented in this book will add
value to the existing body of knowledge and inspire future scholarly work.
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