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PREFACE 

Management is an art of getting things done through and with the people in formally 

organized groups. It is an art of creating an environment in which people can perform and 

individuals and can co-operate towards attainment of group goals. Management Study HQ 

describes Management as a set of principles relating to the functions of planning, directing 

and controlling, and the application of these principles in harnessing physical, financial, 

human and informational resources efficiently and effectively to achieve organizational 

goals. A good management is the backbone of all successful organizations. And to assist 

business and non-business organizations in their quest for excellence, growth and 

contribution to the economy and society, Management Book Series covers research 

knowledge that exists in the world in various management sectors of business through peer 

review chapters. This book series helps company leaders and key decision-makers to have a 

clear, impartial, and data-driven perspective of how factors will impact the economy moving 

forward and to know what they should be doing in response. It also focuses on a range of 

issues but not limited to General Management 

1. Marketing Information Technology & Library 

2. Finance 

3. Business 

4. Human Resources 

5. Operations 

6. International Business 

7. Entrepreneurship 

8. Business Ethics 

9. Corporate Social Responsibilities 

10. Public Policy 

11. Tourism & Hospitality 

 

 

 

 

 

 



iv 

EDITORIAL BOARD MEMBERS 

 

Dr. Anuranjita Dixit  

Assistant Professor  

Shri Jai Narain Mishra PG College 

Charbagh, Lucknow, Uttar Pradesh, India 

 

Dr. Ketan Vira 

Director 

Pillai HOC Institute of Management Studies and Research 

Rasayni, Raigad, Maharashtra, India 

 

Dr. Priyank Sharma  

Assistant Professor  

School of Management Sciences  

Gosaiganj, Lucknow, Uttar Pradesh, India 

 

Mr. Samrat Kumar Mukherjee  

Assistant Professor  

Sikkim Manipal Institute of Technology 

Sikkim Manipal University 

Majitar, Rangpo, Sikkim, India 

 

Dr. Monika Arora  

Associate Professor  

Global Group of Institutes 

Amritsar, Punjab, India 

 

Dr. Sarbananda Sahoo  

Professor and Dean  

School of Commerce and Management 

Shri Venkateshwara University 

Rajabpur, Amroha, Uttar Pradesh, India 



v 

Dr. Raghavendra GS  

Assistant Professor & Research Guide (Mgmt)  

JAIN (Deemed-to-be University)  

Bengaluru, Karnataka, India 

 

Mrs. Reshma  

Research Scholar  

Kuvempu University  

Shankaraghatta, Shimoga, Karnataka, India 

 

Dr. L. N. Jayanthi  

Associate Professor  

Saveetha College of Liberal Arts and Sciences (SIMATS) 

Thandalam, Chennai, Tamil Nadu, India 

 

Dr. Alok Chandra  

Professor  

Lala Lajpat Rai Institute of Management  

Haji Ali Mumbai, India 

 

Dr. Pramath Nath Acharya  

Assistant Professor  

Department of Management Studies  

NIST Institute of Science and Technology (Autonomous)  

Palur Hills, Berhampur, Odisha, India 

 

Mr. Himanshu Shukla  

Assistant Professor in Industrial Engineering  

Shri Ramdeobaba College of Engineering and Management 

Nagpur, Maharashtra, India 

 

 

 

 



vi 

Dr. Babita Singla  

Associate Professor  

Chitkara Business School 

Chitkara University 

Rajpura, Punjab, India 

 

Dr. Varun Kumar  

Associate Professor  

Mangalmay Institute of Management & Technology 

Greater Noida, Uttar Pradesh, India 

 

Dr. M D Kalimuddin Ansari  

Assistant Professor  

Sandip University Neelam Vidya Vihar 

Village Sijoul, Madhubani, Bihar, India 

 

Mrs. Chaithra. N  

Assistant Professor  

Amruta Institute of Engineering and Management Sciences 

Bidadi, Kenchanakuppe, Karnataka, India 

 

 

 

 

 

 

 

 

 

 

 

 

 



vii 

CONTENTS 

 
PART 1 Page No. 

  

Chapter 1 

PROBLEMS AND PROSPECTS OF WOMEN ENTREPRENEURS IN SANGLI 

DISTRICT………………………………………………………………………….. 1-6 

  

PART 2  

  

Chapter 1 

STRENGTHENING HUMAN CAPITAL IN INDIA'S TEXTILE SECTOR: 

ASSESSING TRAINING AND DEVELOPMENT PRACTICES FOR TALENT 

RETENTION……………………………………………………………………….. 7-19 

  

Chapter 2 

GREEN BUSINESS PRACTICES FOR ENVIRONMENTAL 

SUSTAINABILITY IN BANKING SECTOR……………………………………... 20-28 

  

Chapter 3 

THE EFFICACY AND COMPETITIVENESS OF AGENTS IN INDIAN 

INSURANCE INDUSTRY…………………………………………………………. 29-39 

  

Chapter 4 

KNOWLEDGE, PERCEPTION AND AWARENESS OF RENEWABLE 

ENERGY (THE FUTURE TREND OF ENERGY)………………………………... 40-51 

  

Chapter 5 

CROWDFUNDING: A STEP TOWARDS CHANGING DYNAMICS OF 

ENTREPRENEURSHIP IN INDIAN SCENARIO………………………………... 52-62 

  

PART 3  

  

Chapter 1 

STUDY ON YOUTUBE INFLUENCE ON GENERATIONS Z AND ALPHA 

ONLINE BEHAVIOUR …....................................................................................... 63-66 

  

Chapter 2 

ASSESSING THE RELEVANCE OF SHARPE SINGLE INDEX MODEL IN 

CONSTRUCTING AN OPTIMAL PORTFOLIO: A STUDY ON SELECTED 

SECURITIES……………………………………………………………………….. 67-78 

  

Chapter 3 

PATIENT SATISFACTION AND MARKETING EFFECTIVENESS IN 

SELECTED LARGE HOSPITALS........................................................................... 79-88 

 

  



viii 

Chapter 4 

STATUS OF SHG-BANK LINKAGE PROGRAMME IN NORTH-EAST OF 

INDIA: A REVIEW……………………………………………………………….. 89-100 

  

PART 4  

  

Chapter 1 

A STUDY ON MANAGEMENT PHILOSOPHIES OF BHISHMA……………… 101-104 

  

Chapter 2 

START UP’S.............................................................................................................. 105-114 

  

Chapter 3 

INFORMATION TECHNOLOGY AND LIBRARY……………………………… 115-121 

  
 

 



 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




