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PREFACE

Management is an art of getting things done through and with the people in formally
organized groups. It is an art of creating an environment in which people can perform and
individuals and can co-operate towards attainment of group goals. Management Study HQ
describes Management as a set of principles relating to the functions of planning, directing
and controlling, and the application of these principles in harnessing physical, financial,
human and informational resources efficiently and effectively to achieve organizational
goals. A good management is the backbone of all successful organizations. And to assist
business and non-business organizations in their quest for excellence, growth and
contribution to the economy and society, Management Book Series covers research
knowledge that exists in the world in various management sectors of business through peer
review chapters. This book series helps company leaders and key decision-makers to have a
clear, impartial, and data-driven perspective of how factors will impact the economy moving
forward and to know what they should be doing in response. It also focuses on a range of
issues but not limited to General Management
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disseminating high-level research results and developments to researchers and
research groups. It mainly focuses on presenting practical solutions for the current
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