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Q. You have worked with several companies over the years. Which has been the most memorable events in 

your professional life? 

A. I’ve launched over 25 new products and set up three new businesses.  The more memorable moments are 

when the teams have encountered and surpassed challenges against extreme odds and timelines. Launching a 

product in 21 days, launching a new business in 30 days, the pain of a product not working out, conceptualizing 

India’s first coalition loyalty program. There has been several memorable moments and looking forward to 

several more. 

 

     Q. What are the challenges a company in the Insurance sector faces, especially in India and how do you 

overcome them? 

A. The insurance sector in India offers a potent combination of under-penetration and hyper-competition. 

Though the opportunities to grow are several, finding the right mix to achieve customer excellence and 

profitability remain the key challenge for the category. Simpler & more customer-oriented products, process 

digitization, smartly leveraging the increasing pool of data and smarter underwriting are the aspects which will 

drive growth in the months and years to come. 

  

Q. In the world of frequently changing customer requirements, how does Bharti AXA change its customer 

offerings to satisfy their customers better? 

 A. The core need of protection doesn’t really change. What really evolves is the manner in which the customer 

seeks the product and how well it fits to his/ her needs. The focus area for the organization lies not only in 

product design, but consistency of delivery across the different customer segments. Leveraging digital, insights 

and data to create compelling customer experiences drives us in everything that we do. 

 

Q. How do you find time to write, along with your busy schedule? 

 A. It’s important for everyone to be passionate in their work, for their families and in their self-development. We 
need to invest in all three to lead fulfilling lives. The secret lies in realizing their importance and in ensuring that 
one makes the effort to invest time in them. Marathon runners are a prime example, and there are so many of 
them around us who have taken to running, which requires a daily regimen. However, it’s much tougher in 
writing, as the creativity needs to kick in and the writing blocks need to be overcome. I constantly keep making 
notes on the books that I’m working on. The characters, plots and stories are constantly taking shape and 
evolving. As they say, if you really want it, you’ll have to find the way of getting it. 

 

Q. Having written three books till now, what is your source of inspiration? And the ideas you convey through 

your books? Is there any reason for the titles of your books being numbers – 31, 60 minutes and 8 hours?                                     

A. My inspiration emanates and lies in every breath I take, every sight and sound, each interaction and new 



 AlumSpeaks                  

Imprints – SIMSR Alumni Newsletter – May 2018 Edition  

 

experience, the failures and successes, the way people interact and behave. The people who inspire me and 

those who don’t. It’s important to be a sponge at all times.  There are heroes within each and every one of us, 

villains as well! I’ve written three books in the corporate thriller genre. They have a common theme of time 

periods; hence the stories are set in 31 days, 60 minutes and 8 hours. This hasn’t been attempted before. The 

kept thought lies in the fact that we are all bound by and thrive on time and timelines. It could be about meeting 

a deadline or rushing for a date. Everything is set by time. It’s just so much more thrilling when there’s a timeline 

attached to it. It accentuates the excitement and pumps us up. That’s the adrenaline rush, I try and capture in 

the Numbers series. 

  
 Q. How does it feel to receive 4 awards (2 Golds, 1 Silver and 1 Bronze) at the Abbys for the launch campaign 

of your book 8 hours? 

  A. Feels great! It’s been an astonishing performance for a book, and never before achieved. The campaign was 
set around bringing Aratrika, the protagonist in the book, to reality by creating her persona on social media. She 
then connected with several people and even invited some of them to the actual book launch. When she was 
revealed to the audience, the reactions were spectacular, and more importantly, we had done something which 
had never been done earlier. A huge congratulation to the agencies, Social Street and Digital Street, with whom I 
worked on conceptualizing and executing the campaign. 

  
 Q. Having been in the industry for so long, which are the mantras you live by? 

 Challenge yourself and those around you. 

 Don’t go for good, go for great 

 Be thirsty for knowledge 

 Your network is your power 

 Be humble and be brave 

 Be willing to take risks and fail. Enjoy the 

failure as much as success 

 Collaborate for success 

 

Q. What are the significant learnings you had during your two years at SIMSR? 
 A. SIMSR offered a great learning ground. It allowed me to explore different facets of management and 
marketing. We had a director, who took every effort in ensuring that we were constantly exposed to new and 
emerging trends, instilled a competitive spirit in us and more importantly, helped us learn that application of 
academics was more important than academics alone. And, of course, the friends, the best one can ever have. 
   
 Q. What would be your advice for the students/young alumni who are starting their careers? 

        A. Be passionate about any work that you have. Don’t be satisfied with good work. Always try and deliver great 
work. The learning doesn’t end with college, but only starts with your careers. Be humble and most importantly, 
work with integrity. No compromises. 

  

Rapid Fire  
Favourite Book - Passions of the Mind 

Favourite Writer - James Gleick  

Favourite Holiday destination – Turkey  

  Favourite Cuisine – All kinds of cuisine 

Favourite Movie – Dead Poets Society 

Favourite City in India - Mumbai 

Favourite Role Model – Richard Branson, Elon 

Musk, Mahatma Gandhi – anyone who 

challenges the status quo and norms of the 

day. 
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