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About the Conference  

Businesses in emerging economies pose many intricate and peculiar challenges. Not only do the businesses have to deal with the internal organizational challenges but also 

with the specific challenges that confront the changing dynamics of the society within these economies. Challenges faced by emerging economies include - dominance by 

developed economies in international forums and business; shifting of polluting industries from developed nations to emerging economies; infrastructure development aided 

by foreign funds often trap emerging economies in a vicious circle of currency depletion. These challenges can be seen as big opportunities through the proper business lens. 

Some of the opportunities offered by emerging economies, while developed economies are nearing saturation, are Reverse Innovation, Frugal Engineering, Cost-Effective 

Innovations and Technology for Base of Pyramid Markets among others (Hart, 1997; Prahalad, 2006; Cañeque, and Hart, 2017).

Research in business and management requires understanding the social process. Business decisions are often confidential and requires understanding the specific context. 

Qualitative research is a suitable methodology to study such complex issues. It involves interpretation of a phenomena in its natural settings. It provides useful insights that 

are difficult to produce using a quantitative approach. (Denzin and Lincoln, 2011; Gephart, 2004; p. 455). There is a rising importance of qualitative research in business and 

management. Some of the approaches used in Qualitative Research include: Action Research, Ethnography, Field Experiments, Narratives, Focus Groups, Game or Role 

Playing, Participant-Observation, Phenomenology, Grounded Theory, Case Study, In-depth Surveys (interviews), and Scenarios Research (Galliers, 1992; Remenyi et al, 1998 

pp 43-61).

This conference, organized by the general management department at K J Somaiya Institute of Management Studies & Research, aims to explore these challenges that 

confront businesses in emerging economies through the deliberations. 
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1st International Conference on Challenges in Emerging Economies

We invite research papers, best practices and case studies from academics and practitioners on contemporary influences, key issues, and future challenges to

business to contribute to the following broad focus areas.

Contemporary Strategies in Management

1. Managing top management succession in business groups

2. Strategic corporate restructuring

3. Managing knowledge networks

4. Internationalization of Indian firms

5. Management of MNCs in emerging markets

6. Strategic innovation in emerging markets

Managerial Communication

1. New dynamics of stakeholder engagement in business communication

2. Evolving approaches, strategies, and advancements that shape and

expand the applications of contemporary business and managerial

communication

3. Emerging trends in the development of technology, visual

communication, and business communication

Trends in Entrepreneurship

1. Impact of entrepreneurship

2. Networks and entrepreneurship

3. Social entrepreneurship and its impact

4. Entrepreneurial mindset

5. Business models

6. Financing innovations for entrepreneurs , Crowdfunding, and P2P

lending

Ethical Challenges in Business

1. Medical Ethics

2. Ethics and Globalization

3. Ethics in Green Business

4. Governance and Leadership

5. Business Ethics and Corporate Strategy

6. Ethics & Corporate culture

Corporate Social Responsibility (CSR)

1. Impact of CSR in community development

2. Investing in impact ventures through CSR

3. CSR and sustainability

4. Accounting for CSR

5. Employee involvement in CSR

6. Co – creation

7. Shared value

Corporate governance

1. Change management in public sector enterprises

2. Regulatory Framework of Corporate Governance

3. Women in public policy

Publication Partners
‘Selected papers will be published in Journal of Business Perspectives and Research, Emerald Emerging Markets Case Studies and the 
following ABDC listed journals: Journal of Asia Business Studies, Qualitative Research in Organizations, and Management & Social
Responsibility Journal. Submissions to all the publishing partners should meet the requirements listed on their respective websites 
and will undergo the peer-review process.’



Workshop on Qualitative Research 

The One Day Workshop will focus on the key issue of “Qualitative Data Interpretation and Analysis” as well as the basic research skills for conducting qualitative 
research. It will help
researchers combine theory with data analysis. The instructor will help to navigate the data interpretation techniques with the help of analytical tools and hands-on 
exercises. The key
objectives of the workshop are:
1. To develop an understanding of research using qualitative methods
2. To discuss the strengths &amp; weaknesses of the various qualitative research methods
3. To equip participants to understand data coding techniques and refine frameworks and patterns in data
4. To help participants experience the data interpretation and analysis techniques for qualitative data samples

Aimed For
1. Academicians and Research Scholars in the area of Management
2. Professionals working in different research fields
3. Students aiming for developing an understanding of the tools and applications of qualitative research

Workshop Resource Person 
Srinath Jagannathan’s focus of work spans the domain of critical management studies and has been primarily on social and economic concerns. His research interests 
include a wide spectrum ranging from charting the language of Leadership to an examination of implications of the performance of violence by actors and state 
agencies; and processes that tend to normalize organizational wrongdoing and positions nurtured to contest such wrongdoing. He is also interested in the dark 
metaphors such as kidnapping and insecurity and concerns of marginal workers. He endeavours to understand the effect of the volatile political economy. He believes 
that management studies cannot be alienated from the realities that shape India and to ensure overall development of the society, the organizations need to look at 
multifaceted development.
Professor Jagannathan completed his Fellow Program in Management from Indian Institute of Management Ahmedabad in 2011. The topic of his doctoral dissertation 
was workers’ experiences of insecurity which included qualitative inquiries from a post-structural frame with various informal economy workers, refugees, temporary 
workers and workers with formal employment contracts. Before joining IIM Indore he worked in the Centre for Labour Studies in Tata Institute of Social Sciences, 
Mumbai for more than three years. He also holds a Bachelor’s degree in Electronics and Telecommunication Engineering and a Master’s Degree in History from the 
University of Mumbai.

Certificate of Participation
All conference paper presenters who attend the full day workshop will be provided a certificate of participation

Workshop Fee 
Included in conference registration fees



'Corporate View on Qualitative Research - Keynote Address'

Sakina Pittalwala brings with her immense consumer knowledge, a quick grasp of business
issues and diverse experience ranging from archaeological surveys to qualitative research. She
is well known for being a rare combination of depth of rigour, creativity and enthusiasm. A
Unilever Accredited Research Lead, her experience of more than 28 years in the qualitative
research field includes a vast expertise in multi-country regional and global research and
brand consultancy. Besides qualitative research her expertise expands in the areas of spotting
and nurturing talent, training, mentoring, managing business. She has worked with a
multitude of blue chip clients and product categories spanning from FMCG, foods, alcohol
and tobacco, technology products and services, retailing, finance, consumer durables and
pharmaceuticals. Her special forte lies in the areas of Creative development research, need
segmentation research, exploratory studies, brand equity understanding, concept
development and testing

Sakina Pittalwala currently works at Ipsos as Executive Director and in the past has worked
in a multitude of companies including Firefly Millward Brown, Brass Tacks Asia Consulting
Pte Ltd, Flamingo International, Millward Brown, Synovate India, ORG-MARG, NFO-MBL,
ORG-MARG, Ormax Consultants.



Registration Guidelines  
Registration

1. View details on registration & fee for workshop/conference on SIMSR website.

https://simsr.somaiya.edu/simsr/connects/events/806/1st_international_conference_on_challenges_in_emerging_economies

2. Fee is inclusive of pre-conference workshop, conference, CD/Compendium of the proceedings and lunch/refreshments.

3. Each author can submit up to three papers. Second paper will get a discount of 50%, second author will get a discount of 15%.

4. Participants other than authors will require to register.

5. In case of absentia, Authors can mail their presentations and a video, if they want to and the registration fees would be 50 %

Cancellation Policy

A cancellation charge of 25% will be levied after 1st November 2018.

Invitation & Professional Development letters

On registration, letters for visa will be issued.

Registration Fee

Registration

Fee

Early

Bird

Foreign

Nationals

Registration Fees 

(includes the  fees for the 

one day workshop)

INR INR USD

Students 500 400 100

Research scholars , PhD and 

Fellow student

1500 1200 150

SIMSR & SVV alumni 2000 1800 125

Academicians 2500 2250 200

Corporate Executives 5000 4500 250

Important Dates

Extended Abstract Submission 

(Revised)

Extended Abstract Acceptance Notification

(Revised)

Submission of Complete Research Paper 

Last Date for Registration 

Date of Conference

10th October, 2018

10th November, 2018

30th September, 2018

1st November, 2018    

23rd & 24th November, 2018

https://simsr.somaiya.edu/simsr/connects/events/806/1st_international_conference_on_challenges_in_emerging_economies


Submission Guidelines  

1. Only original, unpublished work is sought. Any submitted proposal that is identical or substantially similar to work that is already published or under review for
another conference or publication will not be considered.

2. Word limit for extended abstracts is 1200 – 1500, including references, charts and tables. It should indicate the purpose of research.

3. By submitting an abstract, the author makes a commitment to present his/her paper at the conference.

4. Names of the authors, their affiliations and addresses (postal and email), and phone numbers should also be indicated on a separate page. The corresponding
author’s name should be indicated.

5. Each abstract should have at least three-five keywords.

6. The extended abstract needs to be in Times New Roman, font size of 12, and single spaced. The document has to be in Word doc format only.

7. Notes should be numbered serially and presented at the end of the abstract / paper. Notes must contain more than a mere reference.

8. Use American spellings rather than British throughout (“labor” not “labour,” “center” not “centre”; universal “-ize” and “-zation” of words). Use serial comma.

9. Use double quotes throughout. Single quotes only to be used within double quotes. Spellings of words in quotations should not be changed. Quotations of 45 words
or more should be separated from the text and indented with one space with a line space above and below.

10. Use ‘twentieth century’, ‘1980s’. Spell out numbers from one to nine, 10 and above to remain in figures. However, for exact measurements, use only figures (3 km,
9 per cent, not %). Use thousands and millions, not lakhs and crores.

11. Use of italics and diacriticals should be minimized, but used consistently. Tables and figures to be indicated by numbers separately (see Table 1), not by placement
(see Table below). Present each table and figure on a separate sheet of paper, gathering them together at the end of the article. All Figures and Tables should be
cited in the text. Source for figures and tables should be mentioned irrespective of whether or not they require permissions.

12. All photographs and scanned images should have a resolution of minimum 300 dpi/1500 pixels and their format should be TIFF or JPEG. Due permissions should be
taken for copyright protected photographs/images. Even for photographs/images available in the public domain, it should be clearly ascertained whether or not
their reproduction requires permission for purposes of publishing (which is a profit-making endeavor).

13. A consolidated listing of all books, articles, essays, theses and documents referred to (including any referred to in the tables, graphs and maps) should be provided at
the end of the article.

14. Citations and References should adhere to the Publication Manual of the American Psychological Association, 6th edition.



Somaiya Vidyavihar (SVV), an education trust, was founded by Padmashree Karamshi Jethabhai Somaiya in 1959, to provide quality holistic education. It encompasses 36

institutions, with 39000 students and 1,500 faculties and is spread over two campuses (3.5 Km apart) of 65 and 105 acres each. SVV has campuses in Mumbai (financial capital of

India), and rural areas of Maharashtra, Karnataka and Gujarat. Somaiya Vidyavihar has always been a place with a purpose - making a positive difference in quality of life of its

students and the community. Research Innovation and Incubation Lab (RIIDL) at our campus has made remarkable contribution in young startup program and won awards from

government. It is known as much for its Science, Technology, Medicine, Engineering, Management, Social Sciences and Commerce programs, as for its programs for academic

studies in various faiths and cultures of India.

Dr. Rushi Anandan
Dr. Reena Mehta
Dr Satyendra Upadhyay

Prof. Aparna Pandey
Dr. Asha Bhatia
Prof. Gita Sashidharan
Prof. Milind Gawai

Dr. Radha Iyer (Conference Convener)                   
Prof. Vinod Durge (Co – Convener)

K J Somaiya Institute of Management Studies and Research (SIMSR) was established in 1981 as a part of Somaiya Vidyavihar with the objective of providing state of the art

education in management and allied areas. The institute is consistently ranked among top 25 management institutes and top 10 private sector B-schools in India. The institute

offers full time, part time and executive programmes in Business Management with specializations in International Business, Retail Management, Financial Services, Integrated

Marketing Communications, Finance, Human Resources, Operations, Marketing and Executive MBA programmes along with Masters in Computer Applications and Doctoral

Programmes. All the programmes are approved by All India Council of Technical Education, Ministry Of HRD, Govt. of India and University of Mumbai. Apart from the regular

programmes the Institute offers customized and industry specific certificate and executive development programmes for government bodies, companies, defence personnel and

NGOs.

Somaiya Vidyavihar Trust

K J Somaiya Institute of Management Studies and Research

Conference Committee Advisory Committee 

Dr. Chen Bing-Liang (PhD)
School of Business Administration, Shanghai Lixin University
of Accounting and Finance, China

Dr. Carla Enslin (PhD)
National Head of Strategy & New Business Development, IIE
Vega School, South Africa

Dr. Pantea Foroudi (PhD)
Marketing and Branding, Middlesex University London, UK

Dr.Vasant Sivaraman (PhD)
Professor Strategy & Finance S. P. Jain Institute of
Management & Research, India


