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Shoppers Stop reported sales of Rs.1070 Crs* and EBITDA of Rs.47.3 Crs  in Q2FY20*  

 

Mumbai, October 23, 2019: Shoppers Stop Ltd. (NSE: SHOPERSTOP | BSE: 532638) reported Sales of Rs.1070 

Crs and EBITDA of Rs.47.3 Crs in the quarter (Non-GAAP). GAAP adjusted, the turnover is Rs.845.3 Crs and 

EBITDA of Rs.155.3 Crs. 

 

Overall Performance 

 

Commenting on the financial performance of the company, Mr. Rajiv Suri, Customer Care Associate, 

Managing Director & Chief Executive Officer, Shoppers Stop Ltd. said, “for the quarter we continued to focus 

on customer experience adding 190K (+23% YOY) First Citizen loyalty customers and providing delightful 

customer service through our Personal Shopper program which grew +29% (YOY). Whilst, the quarter has been 

muted due to a subdued economy affecting our LTL sales (-1%), we have increased efficiencies keeping our LTL 

operating costs below that of last year. We continue to remain debt free and in order to increase our growth 

momentum will open 50 stores (8-10 department stores/40 Beauty doors) this financial year, our fastest 

expansion ever” 

 
The company has added 7 stores during the quarter of which 1 is a department store and 6 are beauty doors  

taking the total footprint to 84 department stores across 40 cities and 123 Beauty doors in India as on 

September, 30th 2019. 

 

Our First Citizen Loyalty program contributed to 79% of revenue for Q2FY20 vs 74% contribution in Q2FY19. 

The Beauty segment has grown by 6.1% on a Y-o-Y basis and we are confident that its growth will continue in 

the forthcoming quarters on the back of new beauty stores, upgrading beauty experience in existing stores, 

launch of new brands and strong Omni channel support. The company acquired the franchise of Jo Malone 

London taking over the existing stores and has plans to grow this brand. Our one-of-its-kind Personal 

Shopper program grew by 29% on a Y-o-Y basis in Q2FY20 posting revenue contribution of 16.7%.  

The Company also launched 4 new Private & Exclusive Brands in the quarter - Jones New York, French 

Connection Men’s, Glam by Disha Patani all and ‘Back to Earth’ (our first organic brand based on a 

sustainable sourcing platform).  

Based on customer feedback the drive for premiumization and differentiation continues, the company has 

launched 12 new brands which includes global brands like Bebe, Forever New, Nayomi, KIKO Milano, 

Hamley's etc. of which 4 are exclusive to Shoppers Stop.  

Focusing our efforts on customer experience, the company exited 37 brands (17 Apparel and 20 Home) and 

enhanced spaces for top performing brands. 

 

In the quarter, the company partnered with Hamley’s toy shop strengthening its offering in the kids section by 

opening 14 locations across Shoppers Stop stores in 11 cities, with a further roll out continuing into Q3.  

*Non-GAAP 
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Financials:  
 

Rs. In Crs. Non-GAAP GAAP 

Revenue from Operations 1070.3 (-0.5%) 845.3 (-2.2%) 

EBITDA 47.3 (-16.3% ) 155.3 +174.4% 

First Citizens 6.5M    190K  added in the quarter. 

Stores added 1 Shoppers Stop, 2 MAC, 1 Clinique and 3 Jo Malone  

Total Retail Area 4.28M Sq. ft. 

 

The Ministry of Corporate Affairs (MCA) has mandated a new Accounting Standard AS 116 for accounting the 

Lease Contracts. A detailed working has been included in our Quarterly Performance presentation uploaded 

in our corporate website. We have published a detailed Non-GAAP and GAAP  Income Statement. Our non-

GAAP measures are not meant to be considered in isolation or as a substitute for comparable GAAP measures, 

and should be read only in conjunction with our consolidated financial statements prepared in accordance 

with GAAP. 

 

     ***** 

About Shoppers Stop Limited:  

Shoppers Stop Ltd., is the nation’s leading premier retailer of fashion and beauty brands established in 1991.  

Spread across 84 department stores in over 40 cities, the company also operates premium home concept 

stores - 12 HomeStop, 123 specialty beauty stores of M.A.C, Estée Lauder, Bobbi Brown, Clinique, Smashbox,   

Jo Malone and Arcelia occupying an area of 4.28M sq. ft. 

Shoppers Stop is home to one of the country's longest running and most coveted loyalty program 'First Citizen'. 

The company’s one-of-a-kind shopping assistance service, 'Personal Shopper' is revolutionising the way Indians 

shop; bringing more value, comfort and convenience to customer experiences. The brands diversified omni-

channel offering spans over 600+ recognised and trusted brands across an incomparable range of products 

that together serve our overarching objective of delivering customer delight. 

 

For more information, contact: 

Archana Mohta  
Shoppers Stop Limited  
Email ID: archana.mohta@shoppersstop.com 
Tel: +91-22-42497000  
  

 

Omkar Jalgaonkar 
Adfactor PR 

Email ID: omkar.jalgaonkar@adfactorspr.com  
Tel: +91 22 6757 4444 

  

For Investor related queries on Shoppers Stop Limited write to: investor@shoppersstop.com 
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