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Headquartered in Bengaluru, Tejas Networks Limited (TNL) 
is an India based optical and data networking products 
company which designs, develops and sells high-performance 
and cost-competitive products. The products of the company 
have application in building communication networks that 
carry voice, data, and video traffic from fixed line, mobile, and 
broadband networks over optical fibre. TNL caters to 
telecommunication service providers, internet service 
providers, utilities, defence and government entities across 
more than 60 countries. The company drives ~90% of its 
revenue from telecom and internet providers and rest from 
others. TNL serves clients in the both domestic as well as 
foreign markets. Globally, TNL is present in emerging 
economies like SAARC nations, South-East Asia, Africa and 
Central America as well as in developed countries such as the 
US. TNL generates ~67% of its revenue from domestic market 
and ~33% of its revenue comes from foreign markets 

TNL follows asset light business model in which 
manufacturing activity of products is outsourced to third party 
electronics manufacturing services companies (EMS), while 
final integration, quality assurance and testing are conducted 
internally. 

TNL is ranked amongst top-10 suppliers in the global optical 
aggregation segment. The company has a unique product 
architecture in which hardware is a base and software is 
defined with common software code that delivers an 
application which is flexible to build and incorporate new 
features with changing technologies. 

TNL is a R&D focussed company and more than 50% of its 
employees are engaged in research-related activities, helping 
the company to gain technological and cost advantage.  
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Products Portfolio 

 

TNL derives ~90% of its revenue from the sale of products and remaining ~10% from delivering 
services. TNL’s product portfolio consists of optical and data networking products which are deployed 
at the access, metro and long-haul networks. TNL’s products are used to ensure smooth and faster 
transmission of voice, data and video traffic from fixed line, mobile and broadband networks over 
optical fibre. TNL’s products are broadly categorised into optical networking products and broadband 
access products. In optical networking products, the key products include the TJ1400 and TJ1600, 
which are flexible enough to be configured as CPO, PTN and DWDM products, based on the 
requirements of the communications service provider. TNL’s broadband access portfolio includes 
products based on GPON technology for FTTX broadband access and its wireless broadband access 
product portfolio includes products based on 4G/LTE technology. With the help of graphical and web-
based user interface, the company through its TejNMS product, a network management software, 
provides integrated management services for products. The product portfolio of the company consists 
of following products: - 
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Optical Networking Products 

CPO Products: 

Network traffic can be in the form of circuits, which are connections used for carrying voice traffic or 
provide fixed capacity leased lines, or in the form of individual packets of data that are used for internet 
access. CPO products can simultaneously support transport, processing and switching of both circuit 
and data traffic.  

TNL’s CPO products are based on an ‘Any Transport Network’ (XTN) architecture that permits the 

smoothly transition of same products from being a pure circuit switching configuration to a packet-
circuit hybrid switching configuration, and eventually into a pure-packet configuration as the 
proportion of data traffic increases. This flexibility allows Communications Service Providers to 
optimise their network infrastructure and cost-effectively alter their network to address traffic variances 
and customer demands. Tejas’s CPO products are designed to support multiple circuit and data 

technologies such as Ethernet, OTN, MPLS, SDH/SONET and ROADM carried on a single optical 
wavelength or on multiple wavelengths. TNL’s CPO products include TJ1600 and TJ1400 that are 

deployed in access, metro and long-haul networks. The target customers for these products are 
telecommunications service providers. 

 

PTN Products: 

PTN products are used by telecommunications operators when the proportion of circuit traffic (which 
may be predominantly voice) in their networks is low compared to data traffic. PTN products 
primarily transport data traffic and can also transport voice traffic by emulating it as data packets.  

Tejas’s PTN products include TJ1600 and TJ1400 that allow service providers to build PTNs with ease 

of operations administration, network maintenance and efficient fault isolation and fault recovery 
features. These products are designed to support advanced data networking technologies, such as 
MPLS-TP, circuit emulation and Carrier Ethernet. The target customers for TNL’s PTN products are 
telecommunications service providers delivering data and circuit traffic on their networks. 

 

DWDM Products:  

An optical fibre carries traffic in the form of light pulses. Through multiplexing, DWDM technology 
enables the transportation of multiple wavelengths of light of different colour simultaneously over the 
same fibre, thereby allowing large volumes of data to be transported over a single optic fibre. 
Advanced CPO products are often integrated with DWDM functions.  

TNL’s DWDM products are high-density and high-capacity optical networking products that have the 
ability to combine over 80 light wavelengths on a single optical fibre over thousands of kilometres, 
resulting in cost savings for Tejas’s customers. TNL’s DWDM products include TJ1600, in multiple 

chassis sizes and a range of line cards to deliver a variety of services and applications in metro and 
long-haul networks. These products are designed to support advanced optical technologies, such as 
OTN, ROADM, and 100 Gbps optics. The target customers for TNL’s DWDM products are 
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telecommunications service providers that are building high-capacity optical networks by optimising 
on the number of optical fibres to reduce the cost of transmission per bit. 

TNL’s optical networking products are used in following part of a communication network: - 

Access: The outer part of a telecommunications network, which is connected to the end customer. 

Metro: Networks that collects and channelizes traffic collected from access networks within a large 
city or region. 

Long-haul: Networks that interconnect metro networks using high bandwidth transmission. 

Tejas’s products are installed at the data centres of service providers, which either connect other data 
centres or data centres are connected to corporates, cell towers, villages and telephone exchange 
locations. Basically, TNL’s products are used more in intra city network than in intercity network. 
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Broadband Access Products 

In recent years, telecommunications service providers are deploying Gigabit Passive Optical Network 
(GPON) and Long-Term Evolution (LTE) broadband access technologies to address the growing 
demand for high-speed mobile and fixed broadband connections in access networks.  

GPON based Products:  
The company has launched its GPON based technology products in 2016. GPON based Broadband 
Access Products use GPON technology enables optical fibre based FTTX broadband access. GPON 
based broadband access comprises an optical line terminal (OLT) that is installed at a service provider’s 

exchange location, which connects multiple optical network terminals (ONTs) installed at the customer 
premises. GPON technology uses passive splitters in the field, which reduces the overall fibre 
requirements in a service area, thereby leading to lower network costs. TNL’s GPON-based products 
for optical line terminal (OLT) solutions can be offered either as an add-on line card to be integrated 
into an existing optical network deployed by a customer or as a separate product.  The target customers 
for TNL’s GPON based products are service providers who need to deliver high-capacity fixed-line 
broadband services to residential customers and reliable high-speed data connectivity services to 
businesses. 
 

4G/ LTE based Products:  

LTE technology enables the delivery of high-speed mobile broadband over wireless frequencies. The 
implementation of LTE technology is being driven by higher proliferation of desktop and mobile 
computing devices to access broadband applications. Besides, LTE technology is preferred in areas 
where new fibre laying is difficult due to right-of-way issues. 

TNL is developing wireless broadband access products called eNodeB line cards based on 4G/LTE 
technology as per 3GPP Release 9 standards. eNodeB line cards provide broadband access from a base 
station to the broadband access equipment at the customer’s premises. eNodeB line cards work within 
the company existing TJ1600 product or as a separate product. eNodeB line cards are meant to achieve 
higher mobile broadband data rates compared to the data rates achieved by products based on 3G 
wavelength. Multiple eNodeB line cards can be stacked in a single chassis to achieve incremental scale-
up of an LTE deployment. eNodeB line cards can also co-exist and interoperate with packet transport 
line cards, used for optical backhaul, which transport traffic from the broadband access equipment at 
the customer’s premise to the base station. As a result of this design, a single chassis can provide both 

wireless broadband access and optical backhaul, thus resulting in cost savings. TNL is also developing 
EPC (Enhanced Packet Core) products which enables packet switching in LTE networks. 

The target customers for TNL’s 4G/LTE based wireless broadband access products are 
telecommunications service providers offering high-speed fixed wireless services to businesses, 
residential customers and for mobile backhaul. 

 
 
 

 

 



PRITHVI FINMART PRIVATE LIMITED  6 

 

Enterprise Ethernet Switches: 

Enterprise Ethernet switches are deployed in local area networks (LAN) within offices or campuses. 
These enable inter-connection of computing devices and accurate redirection of packet traffic from 
source to destination devices within offices and campuses. TNL’s enterprise Ethernet switches support 

Carrier Ethernet and Internet protocol (IP) features. 

The main target customers for TNL’s enterprise Ethernet switches are central and state government 
establishments including defence agencies and public sector units that are constructing campus data 
networks. 

 

GPON  
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Network Management Software: - 

Tejas’s Network Management Software product, TejNMS provides graphical user interface-based 
tools that manage the configuration, accounting, performance, fault and security functions of a 
network. It offers customers a network-wide view, which allows them to configure and deploy other 
network elements efficiently. It serves as a single unified management solution for the company 
complete product portfolio, including both optical networking products and broadband access products. 
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Investment Rationale 

 

Robust investment in building network infrastructure by private telcos: 

India is at the cusp of data explosion. The daily rise in subscriber base and increased penetration of 
smartphones have warranted a lot of investments and developments in the telecom industry. Moreover, 
the entry of Reliance Jio in the Indian telecom market and emergence of OTT players like Hotstar, 
Amazon, Netflix, Sony LIV, etc. in the media and entertainment industry have led to a significant 
growth in data and video uptake. In India, less than 20% sites are fiberized and rest are connected 
through microwave backhaul, compared to 70-80% sites being fiberized in developed countries. To 
ensure seamless connectivity of voice and data across 2G, 3G, 4G and 5G network, an efficient and 
robust mobile backhaul is required. The network that connects cell sites to central exchange is called a 
backhaul. India wants to be a frontrunner in the adoption of 5G technology and one of the fundamental 
requirements of 5G technology is a strong mobile backhaul. Even if 5G truly becomes available by 
2020, a good 5G network cannot be expected unless India has a strong backhaul. The capex in the 
telecom industry is technology driven and not business objective driven. Therefore, private telecom 
players have no choice, but to increase non-spectrum capex to achieve robust fiber-based backhauling. 
TNL is well positioned to ride on the wave of such incremental investments by leading telecom players. 
The growth in TNL’s product portfolio will come from three ways;  

- development of new telecom infrastructure;  

- optical fiberisation of the existing infrastructure; 

- enhancing the bandwidth capacity of the infrastructure with increase in the data requirements.  

World Fiberisation statics 

 

Source: Deloitte 
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Government initiatives towards digital India: 

The Government of India has taken a lot of initiatives to digitally transform India’s broadband and 

network infrastructure under the programs of Digital India, Smart City, Bharat Net, among others. One 
of the key initiatives undertaken by the Government of India is Bharat Net. Bharat Net is an ambitious 
project to trigger a broadband revolution in the rural areas. Through Bharat Net project, the GOI targets 
to provide 2,50,000 gram panchayats with broadband connectivity by optical fibre cable lines. The 
project will be implemented in three phases. In Phase I and II, broadband connectivity will be provided 
to 1,00,000 and 1,50,000 gram panchayats respectively. In Phase III, district and blocks will be 
connected with the ring topology. The Phase I of Bharat Net project was completed in December 2017. 
The tenders for Bharat Net Phase II have started flowing since November 2017 and the project outlay 
of Phase II is budgeted to be ~INR 34,000 crores. The management has of TNL has indicated that 
market size for their equipment is expected to be around INR 3000-4000 crores.  

The orders from Bharat Net Phase II will come in two ways; 1) the Central Government procurements, 
where they will connect gram panchayats to blocks and 2) the State Government procurements, where 
they will connect blocks to district and state level. In Phase I, TNL has successfully installed equipment 
in 40,000 gram panchayats out of 1,00,000 gram panchayats; consequently, the company’s market 
share was 40% in Phase I. We expect that the company will be able to maintain its market share of 
40% in the Bharat Net Phase II project, which will result in total order inflows of INR 1200-1500 
crores. TNL has already bagged an order worth INR 336 crores from BSNL under Bharat Net Phase 
II. Going forward, more orders are expected owing to the State Government’s initiative of connecting 
gram panchayats to villages.  Further, telecom commission has approved higher allocation of INR 
24,664 crores for defence network. Therefore, we expect strong PSU demand and TNL is rightly 
positioned to leverage this opportunity.  

TNL is one of the major beneficiaries of preferential market access policy (PMA) announced by 
Department of Telecommunications (DoT). In a notification issued by DoT in February 2012, it has 
laid down that domestically manufactured telecom products should be preferred in government 
procurement. TNL is also a beneficiary of Modified Special Incentive Package Scheme (M-SIPS). The 
scheme provides capital subsidy of 20% in SEZ and 25% in non-SEZ for units engaged in electronics 
manufacturing. 

Source: OVUM 
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Asset Light and Cost-Efficient Business Model: 

TNL outsources its manufacturing activity of electrical components to EMS vendors like Cyient, 
Sanmina Corporation, etc. The final integration of software, testing and quality control are done at the 
company’s in-house facility. Hence, TNL is not required to heavily invest in setting up manufacturing 
facilities, enabling the company to enjoy a higher ROE compared to other players in the industry. 
Moreover, the company’s research and development cost is ~10% of its total revenue due to low 
workforce cost, which is much lesser than its peers. TNL’s entire operations are in India, except a few 
sales and marketing offices outside India. Tejas has a core advantage because of availability of low-
cost workforce in India, especially for R&D function; hence the company operates at higher margins 
compared to its peers. Lower R&D cost has enabled the company to arrest market share of 15% in 
India despite the presence of global giants. In Indian aggregation market, Tejas networks holds 35.9% 
share.  

 

 
Source: OVUM 
 
Growing opportunities in the export markets: 
The revenue from the export markets contributes ~30% to TNL’s topline. The state of telecom network 
infrastructure, standard of living, trends of data growth and need for technology in the emerging 
markets is similar to that of India. After huge acceptance of its products in the Indian market, TNL is 
spreading its wings into India-like markets in South-East Asia, Africa and Latin America. The company 
is well positioned to benefit from the opportunities in these markets due to cost and technology 
advantage. A strong demand is expected for Tejas’s products and solutions from these markets.  

 
Source:WTO                                                                       
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Source: WTO                                                                       
 
Increasing market for Mobile Fronthaul: 
In order to enhance the wireless experience of the users in 5G environment, there is a need to improve 
the optical transmission network. In 5G networks, it is expected that base stations will be deployed at 
every 500 meters or so. To achieve such an architecture, the telecom operators will be required to do 
fronthauling of network.  

Fronthaul consists of new and different types of centralized baseband controllers and standalone radio 
heads at remote cell sites located kilometres away. These baseband units and radio heads as well as 
Common Public Radio Interface (CPRI) are located further away from each other. 

In the backhaul model, radio heads and baseband units are located at each cell site. However, in the 
fronthaul model, radio head will be located at the cell site and baseband unit will be relocated at 
centralized and protected locations in every 500 metres, where it will serve multiple radio heads located 
within a radius of 500 metres. Tejas Networks is in a sweet spot to benefit from the rise in demand of 
fronthauling networks.  

 
Source: Ciena 
 
Leveraging the balance sheet: 
During its IPO, the company had stated that it will use the IPO proceeds of INR 450 crores for repaying 
long term and short-term debts, R&D expenses, working capital requirements and general corporate 
purposes. With the help of IPO proceeds, TNL has paid off its entire debt of INR ~250 crores.  Now, 
the company is debt free and this reduction in debt will help the company to reduce its financial cost, 
which will directly improve its bottomline. 
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Key Risks 

 

Customer Concentration Risk: 
The revenue from TNL’s top five customers for fiscal year 2014, 2015, 2016 and 2017 was 59.32%, 

56.6%, 67.8% and 58.0% respectively. Due to high customer concentration, TNL may experience 
significant decline in revenue in the event of loss of customer or cancellation or reduction of any 
customer purchase order. Moreover, due to consolidation, the company may lose its existing customers 
if they select other networking equipment vendors post change in the management of the customers.  

 
Technological Obsolescence: 
The networking equipment market is marked with rapid technological changes. In networking 
equipment market, companies are required to adhere to evolving industry standards, new protocols, 
and technology enhancements. TNL’s future success depends on successful development and 

introduction of new products and most important their acceptance by new customers as well as existing 
customers. The introduction of new or improved products may lead to obsolescence of existing 
products. Thus, TNL has to be technologically innovative to sustain in networking equipment market. 
 
High Receivables Days: 
Account receivables days stands at 149 days as of FY17, which flags high working capital requirement 
and delayed cash conversion. Thus, TNL’s business depends on its ability to successfully improve 
payment cycle from its customers. 

 
Pricing pressure: 
As a result of consolidation, only few players will be left in telecom industry and TNL is likely to 
experience increased pricing pressure in the market. 

 
Dependence on limited number of third party suppliers: 
TNL relies on a limited number of third party suppliers for components. Further, some of the suppliers 
are sole sources for procuring such components. Consequently, TNL faces pricing pressure from its 
suppliers. Moreover, there is a quality risk as the company has outsourced its manufacturing activity 
to third parties. Any defect or substandard quality of the product will impact the reputation of Tejas in 
the market. 

 
High competition: 
The networking equipment market is highly competitive and marked by rapid technological changes. 
TNL competes with large global players. In addition, its OEM customers operate in a highly 
competitive market and hence they face pricing pressure. The company’s competitors may also have a 
larger product portfolio, which may enable them to cross subsidise their product development costs 
and exert pricing pressure on Tejas’s products. In addition, TNL’s competitors operate with larger 
economies of scale, stronger balance sheet and higher government support.  
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Industry Outlook 
 
 
India is the second largest telecommunications market in the world and in terms of number of internet 
users, India stands at the third place. Indian telecom market is at the inflection point, backed by growing 
youth population, rising demand for mobile data, increasing usage of the smartphone and rising online 
services. The demand for more internet data will come from both business houses as well as individual 
consumers. Adoption of new advanced technology-based applications and services like IOT and cloud 
has led to an increase in demand for data and higher bandwidth network. Moreover, penetration of high 
bandwidth content such as mobile applications, games and high-definition videos in the media and 
entertainment industry, has resulted in an increase in the demand for fast internet speed and broadband 
service for seamless experience. Increased usage of communication platforms such as instant 
messaging, social networking and e-mails has replaced the traditional telecommunication services such 
as short message service. Further, video calling apps like Whatsapp, Facebook, Google app, Skype etc 
have increased the penetration of the video call users. All these factors will result in surge in data 
requirement.  
 
Over the last couple of years, Indian telecom market has gone through a tough phase due to increased 
competition, pricing pressure, increase in customer turnover, change in technologies, increase in capex 
spending, etc. Though, the telecom companies are investing hugely in the modernisation of the current 
infrastructure, they are unable to catch up with the growing requirement of high-speed network 
services. The current telecom infrastructure of India is based on microwave radio technology for 
backhauling data. The growth in the demand for high speed networks like 3G, 4G and evolution of 5G 
has warranted the requirement for strong backhaul infrastructure. It has become necessary to upgrade 
the current overloaded and congested infrastructure through optical fiberisation. Currently, as 
compared to the developed countries where towers are fiberized upto 70% to 80%, India has only about 
25% of its towers fiberized or connected with the optical fiber. Currently, India does not have 
appropriate 3G and 4G infrastructure to efficiently provide 3G and 4G networks. In India, the total 
number of towers has crossed 4,50,000 marks in FY 18. Out of this, only 20-25% of the towers have 
3G base stations, whereas less than 1% of towers have 4G base stations. The number of 3G and 4G 
sites are projected to grow to 66% and 14% of total sites by 2020 respectively. The number of 
standalone 3G and 4G (data towers) telecom towers across India are only ~700 and are estimated to 
grow at ~125% CAGR till 2020. As per Deloitte, the total number of towers in India to reach ~5,11,000 
in FY20.  
 
The Government of India is on its toe to upgrade and transform India’s network infrastructure by taking 
initiatives through projects like Digital India and BharatNet. Both, the Government of India and private 
players in the Indian telecom industry are investing in telecom infrastructure at a faster rate than never 
before to cope up with the growth in demand for data. It is expected that optical networking equipment 
manufactures like Tejas will be the key beneficiaries of the exponential growth in telecom investments 
in the country.  
 
Entrance of Reliance Jio in the telecom sector has changed the dynamics of the industry. Jio’s entry in 
the market has widened the Indian broadband market, which has resulted in increase in the overall 
broadband customer base, rise in competition, consolidation in the industry and huge pricing pressure. 
Consequently, other big players like Bharti Airtel, Vodafone, Idea Cellular are working towards 
catching up and investing heavily to meet the requirements of their existing customers and expand their 
customer base. 
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The growth in the number of broadband subscribers and data consumption per user are the key drivers 
for the growth in the demand for optical networking equipment. According the IBEF, the monthly data 
usage per smartphone in India is expected to increase from 3.9 GB in 2017 to 18 GB by 2023. The total 
number of internet users have reached 481 million and the number of broadband subscribers reached 
363 million at the end of December 2017. According to the IBEF, the number of internet subscribers 
is projected to reach 829 million by 2021. As of 31st December 2017, Reliance Jio , Airtel, Vodafone, 
Idea Cellular and BSNL constituted about 94% market share of the broadband subscribers with 
Reliance Jio accounting for 44% share, followed by Bharti Airtel with a market share of about 20%. 
India’s telephone subscriber base reached 1,191 million, with wireless segment dominating the market 
with a penetration of 98%. The top five players in the telecom sector include Bharti Airtel, Vodafone, 
Idea, Reliance Jio and BSNL, accounting for 83% of the wireless subscribers in the country. In the 
fixed line segment, BSNL, MTNL and Bharti together account for 85% share.  
 

 
 
Source: IBEF, Report February 2018 
 
Globally, the investment in optical networks continues to rise, especially in the emerging markets. The 
global optical network market is expected to grow at a 4.1% CAGR, from 2014 to 2020. Globally, 
India is also the fastest growing optical networking equipment market and is expected to grow at a 
14.2% CAGR from 2014 to 2020, leading to a considerable growth in India’s telecommunication 

equipment market. (Source: Ovum). Currently, India’s mobile and data penetration stands at 27% 

(Source: Mary Meeker Report). Moreover, industry predictions state that country’s total mobile 
broadband penetration is projected to reach 76% of its population by 2021. 
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Source: Deloitte, Indian Tower Industry – June 2015 
 
In the global market, each of Converged Packet Optical (CPO), 100G, Optical Transport Network 
(OTN) and Reconfigurable Optical Add-drop Multiplexer (ROADM) technologies are growing at a 
CAGR of 7.8%, 9.2%, 14.6% and 11.1% respectively from 2014 to 2020 (Source: Ovum Report). 
 
TNL is rightly positioned to take advantage of the robust outlook for telecom industry both 
domestically and internationally. In the domestic market, the company has core advantage to drive its 
revenue through rising investment in the telecom infrastructure by the government and private telcos. 
In the international market, the company is looking to expand its footprint due to cost and technology 
advantage. Thus, we expect that the company will grow at a CAGR of ~ 13% over the period FY 18E-
24E. 
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Peer Comparison 
 
 

Company 
FY 17-19 CAGR (%) ROCE 

(%) 
P/E (x) EV/EBITDA (x) 

Revenue EBITDA PAT FY 18E FY 19E FY 18E FY 19E 
Juniper 0.5 11.4 17.0 9.2 13.4 13.3 7.1 7.1 
Cisco 1.6 10.5 15.1 10.2 16.5 15.9 9.8 9.6 
Ciena 5.3 19.4 (56.0) NA 15.8 12.9 7.6 6.6 
ZTE 9.3 155.4 NA NA 37.8 33.4 19.6 17.6 
Motorola Soln 4.1 17.7 31.5 13.1 17.1 16.1 10.6 10.3 

Source: Bloomberg 
 
The Median P/E multiple and EV/EBITDA multiple of the above peer companies are 20x and 10x 
respectively. Tejas is in growth trajectory and we expect the company to do well; hence we have 
assigned the same multiple to the company. 
 
 
 
Outlook & Valuation 
 

We believe that being an only domestic player in the optical networking equipment market, Tejas will 
benefit from the strong industry outlook of the Indian optical networking equipment. Further, the 
company is debt free, which provides an opportunity to leverage the balance sheet during growth 
period. We expect CAGR over the period FY18E-24E of revenue at ~13%; EBITDA at 16% and PAT 
at 16%.  

We expect the EPS of the company will be INR 23.65 in FY 2020. Under EPS valuation method, we 
have arrived at a valuation of INR 473, i.e., 20x of FY 2020 EPS of INR 23.65.  

Under EV/EBIDTA multiple valuation method, we have arrived at a valuation of INR 433 with a 
multiple of 10x. 

Our price target is based on the average of the above two valuation methods. At CMP of INR 342, 
valuation seems attractive for us to initiate a ‘Buy’ rating on this stock with a target price of INR 453, 
with a potential upside of 32% in 12 months. 
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Financial Summary 
 

• The revenue growth for the company will come from three legs 1) Government Investments 
2) Increase in private sector capex and 3) Robust demand growth from emerging countries. 
Consequently, we expect Tejas to deliver revenue CAGR of 18% over FY 17-20E period. 
Due to the lumpy nature of its business, we expect FY 18E revenue to be on a lower side. The 
earlier forecast revenue of FY 18 will be realized in FY 19E due to lower uptake of expected 
orders in FY 18E.  

• With the growth in the revenue, the company will enjoy the benefit of operating leverage 
because its employee cost and other expenses which include R&D cost are largely fixed. 
Hence, we expect 250 Bps EBITDA margin expansion in FY 18E-24E.  

• PAT margin is expected to be in the range 13%-15% in FY18E-24E compared to a margin of 
10.7% in FY 17, due to increase in EBITDA contribution and reduction in financial cost. 

• The management has clear focus on the reduction of working capital cycle. They have 
planned to reduce receivables days from 149 days in FY 17 to 120 days over next 2 years.  

 

Source: Company, Prithvi Finmart 
 

 

Source: Company, Prithvi Finmart 
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Source: Company, Prithvi Finmart 
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Balance Sheet (INR Crores) (Consolidated) 
 

 

Source: Company, Prithvi Finmart 
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Profit and Loss Account (INR Crores) (Consolidated) 
 

 

Source: Company, Prithvi Finmart 
 

Cash Flow Statement (INR Crores) (Consolidated) 
 

 

Source: Company, Prithvi Finmart 
 

 

CASH FLOW STATEMENT 2016 2017 2018E 2019E 2020E 2021E 2022E 2023E 2024E

Cash Flow From Operating Activities 126.81     82.90       221.24    98.46      190.75      238.98      289.73    334.04    374.70    

Depreciation and Amortisation 38.25         56.42         62.41       70.49       80.31         90.84         102.09     113.34     124.59     

Cash flow from investing activities (50.38)      (141.46)     (446.00)   (46.00)     (140.00)     (144.00)     (185.00)   (176.00)   (120.00)   

Capital Expenditure (45.67)       (51.50)       (70.00)     (70.00)     (70.00)       (80.00)       (80.00)     (80.00)     (80.00)     

(Increase)/Decrease in Investment -             -             (400.00)   -           (100.00)     (100.00)     (150.00)   (150.00)   (100.00)   

Cash flow from financing activities (40.54)      40.48       181.37    (10.91)     (78.09)      (90.78)      (103.04)   (180.14)   (235.10)   

Loan Raised/(Paid) 8.51           (5.11)          (254.92)   -           -             -             -           -           -           

Interest Payment (49.05)       (31.60)       (15.68)     (10.91)     (12.94)       (14.77)       (16.18)     (17.26)     (17.93)     

Dividend Payment (Including DDT) -             -             -           -           (65.15)       (76.01)       (86.87)     (162.87)   (217.16)   

Cash generated duing the year 35.89       (18.08)      (43.39)     41.55      (27.34)      4.21         1.69        (22.09)     19.60      

Cash and Cash Equivalents at Beginning of the year 12.51         49.02         70.94       27.55       69.10         41.76         45.97       47.66       25.57       

Exchange fluctuations 0.73           0.04           -           -           -             -             -           -           -           

Cash and Cash Equivalents at End of the year 49.13       30.98       27.55      69.10      41.76       45.97       47.66      25.57      45.17      
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Management overview 

 

Key Managerial Personnel Designation Brief Profile 
Mr. Balakrishnan V Non-Executive 

Independent 
Director and 
Chairman 

Mr. Balakrishnan V is a CA, CWA and 
CS. Mr. Balakrishnan has very rich 
experience in the field of corporate 
finance. Mr. Balakrishnan is the founder 
and chairman of Exfinity Venture 
Partners LLP and has also served as the 
group chief financial officer and member 
of the board of directors of Infosys 
Limited.  

Mr. Sanjay Naik MD & CEO Mr. Sanjay Naik is the CEO & MD of 
Tejas Networks. Mr. Naik has a Bachelor 
of Science degree in engineering from 
Birla Institute of Technology, Mesra and 
a Master of Science degree from North 
Carolina State University, USA. Prior to 
Tejas Networks, Mr. Sanjay was MD of 
Synopys (India) Private LTD. He is the 
Co-Chairman of India’s Telecom 

Equipment and Services Export 
Promotion Council (TEPC) and is a 
member of CII’s National Committee on 
ICTE for 2016-17.  

Mr. Venkatesh Gadiyar CFO Mr. Gadiyar has obtained bachelors 
degree in commerce from Mangalore 
University and is a CA. He is responsible 
for the financial management of the 
company. Prior to joining Tejas, he was 
the assistant financial controller at 
Infosys Limited. 

Mr. Kumar N. Sivarajan CTO Kumar holds a Bachelor of Technology 
degree in Electrical Engineering 
(Electronics) from the Indian Institute of 
Technology (IIT), Madras and a Master 
of Science degree and a Doctor of 
Philiosophy degree from the California 
Institute of Technology. Mr. Kumar has 
several years of experience in the field of 
electrical communication engineering. 
Prior to joining our Company, he was an 
associate professor at the Indian Institute 
of Science, Bengaluru. 

 

 

 



PRITHVI FINMART PRIVATE LIMITED  22 

 

Issuer of the Document: PRITHVI FINMART PVT LTD 

 

Registered Office:  
 

6 B, Corpora, 6th floor, Near Shangrilla Biscuit 
Co, L.B.S. Marg,  Bhandup (W), Mumbai - 400078 
 

Tel: 022 6140 4444       |       Fax: 022 6140 4427 

SEBI Registration Nos. 
 
NSE SEBI Registration Nos. INB/0231430837 
 
BSE SEBI Registration Nos. INB/011430833 
 
Research Analyst Registration No. INH000005023 
 

 

"Disclosure:   

PRITHVI FINMART PVT LTD its associate and group companies its directors associates and employees 

may have various positions in any of the stocks securities and financial instruments dealt in this 

document or may make sale or purchase or other deals in the securities from time to time or may deal 

in other securities of the companies / organizations described in this document. 

Certification:   

The views and opinions expressed by the author in the document are his own and do not reflect the 

views of PRITHVI FINMART PVT LTD Securities (India) Limited or any of its associate and group 

companies. 

Disclaimer Clause:  

The above is for customer information only and does not constitute investment advice or an offer to 

purchase or subscribe for any investment. This document is not directed to or intended for display 

downloading printing reproducing or for distribution to or use by any person or entity who is a citizen 

or resident or located in any locality state country or other jurisdiction where such distribution 

publication reproduction availability or use would be contrary to law or regulation or would subject 

PRITHVI FINMART PVT LTD or its associates or group companies to any registration or licensing 

requirement within such jurisdiction. If this document is inadvertently sent or has reached any 

individual in such country the same may be ignored and brought to the attention of the sender. This 

document may not be reproduced distributed or published for any purpose without prior written 

approval of HISL. This document is not intended to provide legal accounting or tax advice and should 

not be relied upon in that regard. Persons accessing this document are advised to obtain appropriate 

legal accounting or tax advice where necessary. Financial advice provided has not been prepared taking 

into account the particular investment objectives financial situation and needs of any particular 

investor. As a result investors using the advice should assess whether it is appropriate in the light of 

their own individual circumstances before acting on it." 

 

 

 




