
Price ` 218

Fair Value 260

Upside 19%

Div Yield 0.9%

Tenure 1 Year

Sensex 31388.39

Nifty 9796.05

Group/Index

M.cap (` in cr) 3080

Equity (` In cr) 28.26

52 wk H/L ` 242.40/112.30

Face Value ` 2.00

NSE code VIPIND

BSE code 507880

RONW 21%

P/E 33

P/BV 6.9

EV/EBIDTA 20.65

IN  `

EV (`in cr) 3112.26

BV (`in cr) 31.80

NW(`in cr) 449.33

EPS  6.60

FY 18Est. Earnings 102.11

Equity Share Capital 28.26

2.00

14.13

EPS(FY18 Est.) 7.23

Estimated P/E Ratio 36

Estimated Price/share 260

Year End 201703 201603 201503 201403

Tax Rate % 32.11 30.12 28.86 27.69

Receivable days 39.00 39.00 36.00 35.00

Source: Google Div. Payout % 33.70 42.52 60.74 49.05

 VALUATION (` In Cr except per share)

   INVESTMENT RESEARCH 

FUNDAMENTAL COVERAGE - V.I.P. INDUSTRIES LIMITED

Dated : 29  th Aug 2017

FV

Company has a global footprint with its products available not just across India but also all over

Middle East, UK, USA, Germany, Spain, Italy and African and South East Asian countries.

International business has lagged during the year, decline was due to lower brand strength in

foreign markets as well as an issue with a distributor. Going forward, the strategy is to

improve distribution and reach as well as brand strength.

VIP is now the second largest player in the world and largest in Asia. Company

derives 45 % of its sales from the VIP brand, 27 % plus from Sky bags brand, 20 %

from Aristocrat and Alfa combined, and 8 % combined from premium Carlton and

Caprese brands.

Stock Details

Shift from unorganized to organized - Benefits in Long Run - Gain Market Share

B / S&P BSE 

500

BUY Investment Rationale

Share Holding Pattern 

 Corporate Governance Transparency Ratio's

Unorganized sector in the luggage segment comprises of nearly 60-65 % of the total luggage market

in India, whereas the organized sector in the luggage segment currently constitutes nearly 40 % of

the total market. With implementation of GST in FY18, the shift in trend towards organized

players could gain momentum and the shift augurs well for VIP Industries.

Within the organized sector, company has nearly 60% market share and can increase due to new

product launches in the growing luggage market. The growth in luggage Key industry can see

acceleration with increased travel activity across the globe. 

Due to preference for branded products, it is expected that the customers will prefer

premium branded products even if the branded products are 20-30 % costlier.

Customers are willing to pay a premium for good quality and long lasting products

and this trend will help company to gain market share in coming years.

In the short term, GST is a dampener. After the implementation of GST, the applicable tax rate for

VIP is 28 % , which is significantly higher than the existing blended tax rate of 18 -

19 %. While the management has resorted to a price hike of close to 6 % from June 15, it is not

enough to completely offset the impact. The management believes the company gained market share

due to strong performance, despite a tough June whereas sales in July month are also expected to be

tepid. Going ahead, the new rate may also impact margins and the expects the impact

of GST on margins to normalize within a year.

Key Valuation Ratios

Key Financial Data 

Spoilsport GST - Near Term Pain

No. of Equity Shares

52%48%

Promoter Others
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Capacity expansion
 

Brand Positioning - Unique Strength of VIP Industries

Most channels doing well except CSD

Continued weakness in canteen stores department (CSD) channel (which accounts for significant

portion of company’s revenues) is expected to persist for Q2FY18 too, volume growth can be impacted

in near term also on account of price increases affected to cope with higher Goods and Service Tax

(GST) rates.

Carlton and Caprese are on higher margins than the other brands and they both continue to grow well,

but they are just under the scale of VIP and Sky bags, which are two largest brands and at the same

time Aristocrat is also seeing a good growth and at lower margin than VIP, Sky bags and Carlton.

Carlton and Caprese are little better margin than VIP and Sky bags. Even though, Caprese and Carlton

are growing well, company not seeing a product mix or a portfolio change that can lead to gross

margin expansion at this stage. 

Skybags continued to be the best performing brand, logging the fastest growth and become the

leading brand for backpack. 

Aristocrat brand also is doing very well, its latest collection has been well received and sales

growth of this brand is doing quite well . 

VIP continuous to beis a bit tepid, however company making efforts to reinvent the brand through

campaigns

Caprese & Carlton are high-margin brands and continue to grow well, though they are still a small

proportion of revenues. Gross margin for Caprese handbags  is around 5% more than luggage. 

The company didn’t experience the FMCG kind of de-stocking phenomenon. Most of the channels have done well

in the quarter, including modern trade and e-commerce. The only disappointment was the Canteen Stores

Department (CSD) channel, where off take was negligible in June owing to ambiguity about GST.

Management guided that June was challenging for CSD channel as the company undertook destocking

of inventory taxed under the old regime before placing orders for GST taxed goods. 

Sales to Defense canteen stores that were fully tax exempt previously will now get only half tax refund

under GST. But there wasn’t any clarity to start with and sales will be impacted till August. The

management mentioned that till the stocks of CSDs are completely exhausted, resumption of new

orders is unlikely.

                      RUDRA SHARES &

                      STOCK BROKERS LTD.

VIP industries also announced capex of ` 25 crore to double capacity in its Bangladesh operations from the

current 70,000 units. The project will be complete in the next one year and will diversify the

company’s sourcing and should be a positive contributor to margin as labour cost in Bangladesh is very low.

This will lead to reduction of sourcing from China by 5 to 10 % and will allow better

control over its operations.

China is a single largest source and the company is growing. By adding the Bangladesh capacity, China will

remain the same so China stops growing and the growth comes from Bangladesh. VIP India purchases from

Bangladesh in the same way and same prices as it does from Chinese vendors, though manufacturing

margins are added in consolidation. This subsidiary offers a strategic alternative to China as it gives

more control over operations.
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Lower commodity prices 

Volume-led revenue growth driven by domestic business

Spurting Margins

` in crores

Q1 FY 18 Q4 FY 17 Q1 FY 17  FY 17  FY 16

406.57 307.20 374.46 32.35% 8.58% 1275.20 1216.45 4.83%

63.57 31.53 51.05 101.62% 24.52% 137.71 110.47 24.66%

15.64% 10.26% 13.63% - - 10.80% 9.08% -

60.52 27.92 47.14 116.76% 28.38% 123.53 95.11 29.88%

14.89% 9.09% 12.59% - - 9.69% 7.82%

40.98 18.92 31.43 116.60% 30.38% 83.86 66.46 26.18%

10.08% 6.16% 8.39% - - 6.58% 5.46%

2.9 1.34 2.22 116.42% 30.63% 5.93 4.70 26.17%

% Change

During this quarter company achieved income from operations of ` 409 Crores against ` 375 Crores in the

corresponding quarter of the previous year registering a growth of 9%. For the Q1, the sales growth was

achieved from domestic business entirely as the international business was flat and the entire domestic

business growth is volume growth.

Gross margin improved by 90bps to 45.5 % due to a stronger rupee appreciation and improved product mix.

This led to EBITDA margin expansion by 170bps YoY to 15 %, which was further backed by cost controls as

other expenses, as a percentage of revenue, fell by 1.12 %. This was VIP’s highest EBITDA margin in the recent

past.

EBITDA was at ` 64 Crores up from ` 51 Crores that is the growth of about 25% and in the last quarter the

first two months were extremely good, but June was affected because of the GST impact. Overall EBITDA is

15.6% in Q1 as compared to 13.6% of the same quarter last year, which is quite a good improvement. EBITDA

has improved due to higher growth contribution and controlled overheads.  

Moreover, prices hiked for VIP by 6% in the middle of June, to partially absorb the impact of higher tax rate

under GST on margins. However, the impact of GST on margin is a concern as the price hike taken may not

entirely offset the increase in tax rate going forward.

RESULTS CORNER

Year Ended

The very first VIP Suitcase was manufactured in the year 1971. Since then, VIP Industries has sold over 60

million pieces of luggage to people around the world and have subsequently become the foremost

manufacturer of hard and soft luggage in Asia, with a goal to make travelling simple. The Product Portfolio

of VIP Industries Ltd. today, consists of a diverse range of hard-sided and soft-sided luggage. The moulded

furniture range includes strollys, suitcases, duffel-bags, backpacks, executive cases, overnight travel

solutions and school bags. VIP Industries Ltd. is the parent of many renowned brands like VIP,

Aristocrat, Alfa, Footloose, Sky bags and Carlton which cover the entire spectrum of travel products. 

Revenue 

% Change

(Q-O-Q)

PBT

Company Overview

                    RUDRA SHARES &

                    STOCK BROKERS LTD.

With lower commodity prices, the margins are expected to remain intact. The prices of polypropylene, which is

a derivative of crude oil, have declined and will help boost margins for the company. Crude oil prices are

expected to remain benign. Hard luggage roughly contributes to 25 % of the company’s revenues and

polypropylene is a key raw material used in the manufacture of hard luggage. In case there is further 

fall in crude oil prices from the current levels, it will further support the margin

expansion as polypropylene prices may also come down. 
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Results Snapshot

EBITDA
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LADIES HAND BAGS

Macro drivers of the luggage industry

Industry Overview

Overall luggage market in India is roughly ` 7,000-8000 crore, according to market estimates, with

organized players controlling 40 % Over the last decade, the industry has consistently grown in

respectable low teens. The growth of travel infrastructure such as roads, airports and railway stations

have contributed significantly to the development of the travel industry in India. Over the years, both

domestic and international air travel have consistently grown in double-digits.

Aided by macro drivers like GDP growth, rising personal income levels, changing lifestyles, huge middle class as

well as the availability of low-cost air fares and diverse travel packages, India is rapidly becoming one of the

fastest growing outbound travel markets in the world, second only to China. UNWTO (United Nations World

Tourism Organization) predicts that today’s 20 million outbound Indian travellers will more than double to 50

million over the next three years.

India is expected to replace China as the most populous country in the next five years. Bigger than the

entire US population, India’s middle-class today numbers 350 million people. Millennials, who

constitute a considerable portion of Indian population, travel and like to do so hands free, which in

turn has resulted in the growth for the backpack-duffle bag category.

Modern retailing and new fashion trends are also expected to drive the sale of casual bags and travel

luggage bags category. As per a Nielsen’s West report, the proportion of consumers who claim to shop

at Modern Trade ‘occasionally’ has grown from 54 % in 2015 to 66 % in 2016. Hypermarkets have

become a favourite destination for the urban shoppers and as almost all the luggage brands are

visible there. Apart from hypermarkets, luggage retailers are also tapping online marketplaces

including Flipkart, Amazon and are revamping their own online portal to catch eye balls.

New luggage categories like Soft luggage uprights, polycarbonate uprights and backpacks have

registered growth whereas traditional categories like hard luggage suitcases continue to decline. This

is happening across all geographies including the country’s heartland, which used to be the stronghold

of traditional luggage.

Affordable luxury brands continue to grow well in India. Introduction to business accessories and leather

collection through the “ Carlton” brand did exceedingly well. Brand Carlton will keep expanding in this space

going forward. Opening up of Carlton & Caprese exclusive brand stores have added to the respective

brands growth contributions

                    RUDRA SHARES &

                    STOCK BROKERS LTD.

Domestic Luggage industry continued to grow this year on the back of strong consumer demand. Increased

consumer demand for luggage was on account of increase in travel and demand for short haul bags. Key

contributing factors for this growth was sustained brand presence on mass and digital media with consumer

focused advertising campaigns, strong new product launches and new distribution schemes. Branded bags and

luggage are gaining consumer preference around the world including India. The key growth drivers are

increasing disposable incomes, increasing fashion consciousness and aspiration levels. Household travel

expenditure has risen which also fuels growth. Bags and luggage are becoming status symbols as they are

considered lifestyle products helping wider acceptance of fashionable and high end luggage.

Caprese, the ladies handbags brand, has seen positive growth in line with the company vision to become the

largest ladies handbags brand in India within few years. Robust advertising campaigns, along with

differentiated and relevantly priced products tailored for each distribution channel have fueled the growth this

year
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OPPORTUNITIES AND THREATS

RISKS AND CONCERNS

Revenue growth was entirely driven by domestic business and volumes. Gross and EBITDA margins spurted led

by rupee appreciation, cost controls and improved product mix. Despite GST could slacken the conversion from

unorganized to organized impacting sales in short term, company expects to remain positive owing to

sustained margin expansion due to favorable currency and operating leverage, VIP’s

strengthening leadership drawing on its portfolio of brands across price points and pricing

power reflected in its 6% price hike to pass on the GST impact.

Estimating the share price of the company as per P/E valuation

P/E of FY18E at 36x , EPS(Est.) at ` 7.23, the estimated share price for next 1 year tenure turns around

to be ` 260. We recommend to BUY this script. 

Valuation Conclusion

With expected growth in tourism sector and expanding economy, demand for quality products provided by

organized players in the luggage industry is expected to improve. Management expects that there will be

volume growth of almost 15 % in the coming year, add spunk to company. Moreover, outsourcing of

significant portion of its products allows the company to run its operations maintaining an asset-light

model, also helps VIP Industries maintain a low debt-equity ratio.

Presence of branded products in the Indian luggage market is the unique strength of VIP Industries. Even as

Sky bags brand continues to gain strength and is the fastest growing brand for the luggage manufacturer,

VIP brand that continues to dominate Indian luggage market, enjoys the largest market share of all luggage

brands in India. Carlton is one brand that has shown decent growth in the premium retail channel. With a

shift in strategy where the premium brands such as Carlton is being promoted, VIP Industries is seen

tapping into the wider customer base with differentiated and premium product

offerings . Doubling of manufacturing capacity in Bangladesh subsidiary to add further

impetus to profitability over the near to medium term.

VIP has a very well differentiated offering for consumers belonging to different strata, regions of the country.

This is possible because of sharp and distinctive brand positioning of all 6 brands of the Company. With Carlton,

company appeal to the young business travelers. Sky bags today is fast becoming an iconic youth brand. Brand

VIP remains the first choice of Indian family travel, while Aristocrat and Alfa are providing value to consumers

in hyper markets and trade channels respectively. Hence, today if there is a true luggage company of the

country, it has to be VIP Industries Ltd.

Weaker rupee against USD can create pressure on sourcing costs for soft luggage including uprights, duffels

and backpacks. Soft luggage across product categories is the highest contributor to sales of the Company.

During FY 2016-17, rupee remained weak and the Company’s buying costs of soft luggage products remained

high in rupee terms although the Company was able to negotiate and limit cost increases in dollar terms due to

weakening of Chinese Yuan against USD, lower international raw material prices and scale of operations. The

strength of the Company’s brands and its dominant market share position in the Indian luggage industry,

enabled price rises which offset these high inputs costs.

SWOT ANALYSIS

                    RUDRA SHARES &

                    STOCK BROKERS LTD.
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LTM 201706 201703 201612 201609

1299.30 399.82 307.20 307.39 284.88

150.70 63.57 31.53 26.46 29.17

12.80 3.02 3.26 3.29 3.25

137.90 60.55 28.27 23.17 25.92

6.50 2.27 0.81 0.51 2.91

0.50 0.03 0.35 0.08 0.06

137.40 60.52 27.92 23.09 25.86

43.70 19.54 9.00 7.56 7.57

93.70 40.98 18.92 15.53 18.29

- - - - -

93.70 40.98 18.92 15.53 18.29

6.60 2.90 1.34 1.10 1.29

6.60 2.90 1.30 1.10 1.30

Particulars 201403 201503 201603 201703 2018E 2019E 2020E

Sales 968.70 1043.03 1216.45 1275.20 1361.78 1492.64 1682.39

Other operating Income 4.10 4.66 - - - - -

Total Inc. from operations 972.80 1047.69 1216.45 1275.20 1361.78 1492.64 1682.39

Operating EBITA 63.30 59.96 93.72 118.19 141.40 162.82 192.75

Total Inc. from operations 972.80 1047.69 1216.45 1275.20 1361.78 1492.64 1682.39

TOTAL EXPENDITURE 892.50 970.21 1108.55 1143.40 1205.86 1315.76 1476.30

EBITDA 80.30 77.48 107.90 131.80 155.92 176.88 206.09

Depreciation (17.00) (17.52) (14.18) (13.61) (14.53) (14.06) (13.35)

Goodwill amortization - - - - - - -

OTHER INCOME 18.30 6.81 2.57 5.91 9.43 14.07 17.25

Net financials

Interest income - - - - - - -

Interest expenses (1.80) (1.28) (1.18) (0.57) - - -

Net Financial Items (1.80) (1.28) (1.18) (0.57) - - -

Reported Pre-tax profit 79.80 65.49 95.11 123.53 150.82 176.88 209.99

Reported Tax charge (22.10) (18.90) (28.65) (39.67) (48.72) (57.13) (67.83)

Reported Net profit 57.70 46.59 66.46 83.86 102.11 119.75 142.16

Minorities - - - - - - -

P/L OF ASSOCIATE CO. - - - - - - -

57.70 46.59 66.46 83.86 102.11 119.75 142.16

Extra Ordinary income 11.42 3.07 - - - - -

Dividend Paid (28.30) (28.30) (28.26) (28.26) (28.28) (28.26) (28.29)

Retained earnings 17.98 15.22 38.20 55.60 73.82 91.49 113.87

Reported EPS 4.08 3.29 4.70 5.93 7.23 8.47 10.06

Adjusted Basic EPS 3.28 3.08 4.70 5.93 7.23 8.47 10.06
DPS - originally declared 2.00 2.00 2.00 2.00 2.00 2.00 2.00

Opening Balance 28.30 28.30 28.30 28.26 28.26 28.26 28.26

Bought Back - - 0.04 - - - -

Closing Balance 28.30 28.30 28.26 28.26 28.26 28.26 28.26

FV 2.00 2.00 2.00 2.00 2.00 2.00 2.00

Wtd. Avg. no. of shares 14.15 14.15 14.13 14.13 14.13 14.13 14.13

192.75 

Interest Exp

Net Inc(Reg)

Rep Net Inc

Quarterly Results (` in cr except per share) 

59.96 118.19 

                    RUDRA SHARES &

                    STOCK BROKERS LTD.

Number Of Shares

EBT

124.1096.2966.77

83.8666.4643.52

192.75118.19

EPS

 Income Statement and Estimates ( ` in Cr except per share)

162.82141.40

150.82
Profit from ordinary act. Before 

Fin.Cost ,TAX & Exp.Items 81.60

93.72 162.82 

93.72

209.99

Rep. NP after min. Int.

EPS and Dividend

102.11 119.75 142.16
Rep.Net Income after 

extra ordinary items
46.28

63.30

63.30 

176.88

Profit & Loss

Adjusted EPS

Depreciation

Particulars

Taxes

Extraord. Items

Net Sales

Op Income

EBITDA

Misc.Inc (Exp.)

141.40 

59.96

Rep. profit before othrinc., 

fin.cost,tax & excp. Item

Rep. profit before othrinc., 

fin.cost,tax & excp. Item
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Note:- The figures shown in the brackets means NEGATIVE.

201403 201503 201603 201703 2018E 2019E 2020E

Equity & Liabilities

Shareholders' Fund

Share Capital 28.30 28.30 28.26 28.26 28.26 28.26 28.26

Reserves and Surplus 258.70 277.50 311.05 380.09 453.91 545.40 659.28

- - - - - - -
Total Shareholders' Fund 287.00 305.80 339.31 408.35 482.17 573.66 687.54

Non-Current Liabilities

Long-term Borrowings - - - - - - -

Other LT Liabilities 1.00 1.50 1.46 1.29 1.25 1.25 1.25

Deferred Tax Liability - - - - - - -

Long term Provisions 2.90 3.10 5.42 8.42 9.47 10.66 11.99

Total Non-Current Liab. 3.90 4.60 6.88 9.71 10.72 11.91 13.24

Current Liabilities

Short term Borrowings 16.10 31.00 14.28 - - - -

Trade  Payables 99.10 119.00 160.81 145.71 147.34 153.74 168.24

Other current liability 20.30 20.40 38.51 42.54 37.45 41.05 33.65

Short term Provisions 22.60 18.60 25.09 2.90 3.19 3.51 3.86

Total current Liab. 158.10 189.00 238.69 191.15 187.98 198.30 205.75

Total Equity & Liab. 449.00 499.40 584.88 609.21 680.88 783.87 906.54

Assets

Non-Current Assets

Fixed Assets

Tangible fixed Assets 85.50 72.40 67.65 61.64 66.18 64.06 60.80

G/W On Consolidation - - - - - - -

Non-current Investment - - 0.01 0.01 0.01 0.01 0.01

Long term L&A 29.00 24.20 19.64 17.80 15.60 14.20 13.50

Other Non current Ass. - 4.50 4.07 3.57 2.98 2.57 2.31

Deferred tax receiv. 1.40 3.10 4.11 5.12 5.76 6.48 7.28

Total Non-Current Ass. 115.90 104.20 95.48 88.14 90.53 87.31 83.91

Current Assets

Current Investments - - - 67.92 85.50 114.90 137.90

Inventories 175.60 226.90 287.42 282.63 307.76 352.26 413.87

Trade Receivables 95.10 111.10 149.33 120.96 146.39 179.12 218.71

Cash & cash Equi. 11.10 7.50 8.03 10.62 14.98 17.76 23.18

Short Term L&A 25.30 24.10 43.38 37.98 34.62 31.20 27.49

Other current Assets 26.00 25.60 1.24 0.96 1.09 1.27 1.48

Total current Assets 333.10 395.20 489.40 521.07 590.34 696.51 822.63

Total Assets 449.00 499.40 584.88 609.21 680.88 783.87 906.54

Cash & cash equivalents 11.10 7.50 8.03 10.62 14.98 17.76 23.18

Other int. bearing assets 0.00 0.00 0.01 67.93 85.51 114.91 137.91

Interest-bearing debt 36.40 51.40 52.79 42.54 37.45 41.05 33.65
Net interest-bearing debt 25.30 43.90 44.75 - - - -

Net gearing (%) 8.82% 14.36% 13.19% - - - -

Tangible assets

Gross capex (20.48) (10.84) (10.26) (9.12) (19.06) (11.94) (10.09)

Sale of fixed assets 7.82 6.71 1.50 0.92 - - -

Net capex (12.66) (4.13) (8.76) (8.20) (19.06) (11.94) (10.09)

Depreciation tangibles (17.00) (17.52) (14.18) (13.61) (14.53) (14.06) (13.35)

Note:- The figures shown in the brackets means NEGATIVE.

BALANCE SHEET

Particulars

Investments

Minority Interests

                    RUDRA SHARES &

                    STOCK BROKERS LTD.
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201403 201503 201603 201703 2018E 2019E 2020E

EBIT 81.60 66.77 96.29 124.10 150.82 176.88 209.99

Depreciation 17.00 17.52 14.18 13.61 14.53 14.06 13.35
Dep. (ex goodwill) 17.00 17.52 14.18 13.61 14.53 14.06 13.35

Mov.  in Inventories (30.38) (56.98) (60.53) 4.78 (25.13) (44.50) (61.60)

Move.  in Debtors (10.56) (15.85) (32.62) 34.97 (25.43) (32.73) (39.59)

Move. in Creditors 32.94 19.73 60.83 (11.66) 1.63 6.40 14.50
Other W.C Inc./decrease (18.24) 1.30 3.88 0.25 - - -

Change in W.C (26.24) (51.80) (28.44) 28.34 (48.93) (70.83) (86.70)

Tax paid (22.10) (18.90) (28.65) (39.67) (48.72) (57.13) (67.83)

Operating Cash Flow 50.26 13.59 53.38 126.38 67.70 62.98 68.81

Net interest (1.80) (1.28) (1.18) (0.57) - - -

Cash Earnings 48.46 12.31 52.20 125.81 67.70 62.98 68.81

Gross CapEx (20.48) (10.84) (10.26) (9.12) (19.06) (11.94) (10.09)

Sale of fixed assets 7.82 6.71 1.50 0.92 - - -

Net CapEx (12.66) (4.13) (8.76) (8.20) (19.06) (11.94) (10.09)
Free CF pre dividend 35.80 8.18 43.44 117.61 48.64 51.04 58.72

Dividend (28.30) (28.30) (28.26) (28.26) (28.28) (28.26) (28.29)
Free CF post Dividend 7.50 (20.12) 15.18 89.35 20.36 22.78 30.43

Net acqui./disposals - - - - - - -

Net cash flow 7.50 (20.12) 15.18 89.35 20.36 22.78 30.43

201403 201503 201603 201703 2018E 2019E 2020E

Return on assets - 9.18% 12.26% 14.05% 15.83% 16.35% 16.82%

Return on equity - 14.68% 20.60% 22.43% 22.93% 22.68% 22.54%

ROCE - 19.67% 28.06% 30.27% 30.36% 29.57% 29.39%

EBIT Margin - 6.37% 7.92% 9.73% 11.08% 11.85% 12.48%

Pre tax margin - 6.25% 7.82% 9.69% 11.08% 11.85% 12.48%

Net Profit Margin - 4.15% 5.46% 6.58% 7.50% 8.02% 8.45%

Total asset turnover - 2.21 2.24 2.14 2.11 2.04 1.99

Fixed asset turnover - 13.27 17.37 19.73 21.31 22.92 26.95

Equity turnover - 3.53 3.77 3.41 3.06 2.83 2.67

Current Ratio - 2.09 2.05 2.73 3.14 3.51 4.00

Quick Ratio - 0.89 0.85 1.25 1.50 1.74 1.99

Cash Ratio - 0.04 0.03 0.06 0.08 0.09 0.11

Receivable Days - 35.92 39.07 38.68 35.83 39.80 43.15

Inventory Days - 128.25 141.64 153.89 149.43 152.69 157.55

Payable Days - 63.78 70.61 83.34 71.67 65.94 61.92

Conversion Cycle (Days) - 100.39 110.10 109.24 113.58 126.56 138.79

Financial Leverage Effect - 1.78 1.62 1.57 1.53 1.48 1.45

Debt to Capital - 0.14 0.13 0.09 0.07 0.07 0.05

Debt to Equity - 0.17 0.16 0.10 0.08 0.07 0.05

Note:- The figures shown in the brackets means NEGATIVE.

                     RUDRA SHARES &

                     STOCK BROKERS LTD.

Particulars

RATIO ANALYSIS

CASH FLOW ANALYSIS

Particulars
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Disclosures :

1) Business Activity :

2)

3)

4)

Sr. No. Yes/No

a) No

b) No

c) No

5)

Sr. No. Yes/No

a) No

b) No

c) No

6) Other Disclosures:

Yes/No

Sr. No.

a) No

b) No

c) No

Rudra or its associates have received any compensation or other benefits from the subject

company or third party in connection with the research report .

Disclosures

The research analyst has served as an officer,director,employee of the subject company.

Rudra or its research analyst has been engaged in market making activity for the subject

company.

Rudra or its or associates have received any compensation from the subject company in the 

past twelve months.

Rudra or its associates have managed or co-managed public offering of securities for the

subject in the past twelve months.

Disclosures

Rudra or its associates have received any compensation from the subject company in the

past twelve months.

Disciplinary History :

There has been no instance of any Disciplinary action, penalty etc. levied/passed by any regulation/administrative

agencies against RUDRA and its Directors. Pursuant to SEBI inspection of books and records of Rudra, as a Stock

Broker, SEBI has not issued any Administrative warning to Rudra.

Disclosures with regard to receipt of compensation :

The Research report is issued to the registered clients. The Research Report is based on the facts, figures and

information that are considered true, correct and reliable. The information is obtained from publicly available media

or other sources believed to be reliable. The report is prepared solely for informational purpose and does not

constitute an offer document or solicitation to buy or sell or subscribe for securities or other financial instruments

for clients.

Disclosures with regard to ownership and material conflicts of interest :

Rudra or its research analysts, or his/her relative or associate has any other material

conflict of interest at time of publication of the research report.

Disclosures

Rudra Shares & Stock Brokers Limited is engaged in the business of providing broking services & distribution of

various financial products. RUDRA is also registered as a Research Analyst under SEBI(Research Analyst)

Regulations, 2014. SEBI Reg. No. INH100002524.

Disclosures & Disclaimers

Terms & Conditions of issuance of Research Report:

                 RUDRA SHARES &

                 STOCK BROKERS LTD.

Rudra or its research analysts, or his/her relative or associates have actual/beneficial

ownership of one per cent or more securities of the subject company.

Rudra or its research analysts, or his/her relative or associate has any direct or indirect

financial interest in the subject company.
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RUDRA SHARES & STOCK BROKERS LTD.
Phone: +91 – 512 – 67011001

  Disclaimers:

This Research Report (hereinafter called report) has been prepared and presented by RUDRA SHARES & STOCK BROKERS

LIMITED, which does not constitute any offer or advice to sell or does solicitation to buy any securities. The information presented in

this report, are for the intended recipients only. Further, the intended recipients are advised to exercise restraint in placing any

dependence on this report, as the sender, Rudra Shares & Stock Brokers Limited, neither guarantees the accuracy of any information

contained herein nor assumes any responsibility in relation to losses arising from the errors of fact, opinion or the dependence

placed on the same. 
Despite the information in this document has been previewed on the basis of publicly available information, internal data , personal

views of the research analyst(s)and other reliable sources, believed to be true, we do not represent it as accurate, complete or

exhaustive. It should not be relied on as such, as this document is for general guidance only. Besides this, the research analyst(s) are

bound by stringent internal regulations and legal and statutory requirements of the Securities and Exchange Board of India( SEBI)

and the analysts' compensation was, is, or will be not directly or indirectly related with the other companies and/or entities of Rudra

Shares & Stock Brokers Ltd and have no bearing whatsoever on any recommendation, that they have given in the research report.

Rudra Shares & Stock Brokers Ltd or any of its affiliates/group companies shall not be in any way responsible for any such loss or

damage that may arise to any person from any inadvertent error in the information contained in this report. Rudra Shares & Stock

Brokers Ltd has not independently verified all the information, which has been obtained by the company for analysis purpose, from

publicly available media or other sources believed to be reliable. Accordingly, we neither testify nor make any representation or

warranty, express or implied, of the accuracy, contents or data contained within this document. Rudra Share & Stock Brokers Ltd

and its affiliates are engaged in investment advisory, stock broking, retail & HNI and other financial services. Details of affiliates are

available on our website i.e. www.rudrashares.com.                                                                                                                                                                                                                                                                                                                                                                                                                                                  

We hereby declare, that the information herein may change any time due to the volatile market conditions, therefore, it is advised to

use own discretion and judgment while entering into any transactions, whatsoever. 

Individuals employed as research analyst by Rudra Shares & Stock Brokers Ltd or their associates are not allowed to deal or trade in

securities, within thirty days before and five days after the publication of a research report as prescribed under SEBI Research

Analyst Regulations.
Subject to the restrictions mentioned in above paragraph, we and our affiliates, officers, directors, employees and their relative may:

(a) from time to time, have long or short positions acting as a principal in, and buy or sell the securities or derivatives thereof, of

Company mentioned herein or (b) be engaged in any other transaction involving such securities and earn brokerage or profits.

                    RUDRA SHARES &

                    STOCK BROKERS LTD.
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