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M. Com. (Final) EXAMINATION, 2021 

(Optional Group—A : Marketing) 

Paper First 

MARKETING MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 100 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u djuk 

vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- ßfoi.ku O;olk; izcU/k dk vkfn vkSj vUr gksrk gSAÞ bl dFku dks 

le>kb;s rFkk foi.ku esa izcU/k fof/k dk foospu dhft,A 

“Marketing is the start and end of business management.” 

Describe this statement and discuss the management process 

in marketing. 
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vFkok 

(Or) 

cktkj foHkfDrdj.k dk D;k mís’; gS \ miHkksDrk cktkjksa ds 

foHkfDrdj.k ds fy;s fdu vk/kkjksa dk mi;ksx fd;k tk ldrk gS \ 

What are the objectives of market segmentation ? What 

criteria are used for segmenting consumer markets ? 

bdkbZ&2 

(UNIT—2) 

2- ^mRikn fodkl* ls vki D;k le>rs gSa \ blds izeq[k rRoksa] fl)kUrksa 

rFkk ykHkksa dks le>kb;sA  

What do you understand by product development ? Discuss 

its chief elements, principles and advantages. 

vFkok 

(Or) 

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

(i) czkÇ.Mx 

(ii) iSdsftax 

(iii) VªsMekdZ 

(iv) yscfyax 

Write short notes on the following : 

(i) Branding 

(ii) Packaging 

(iii) Trademark 

(iv) Labelling 
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bdkbZ&3 

(UNIT—3) 

3- ewY; uhfr fdl izdkj fu/kkZfjr dh tkrh gS \ fdlh u;s mRikn dk 

ewY; fuf’pr djus ds fy;s viuk;h tkus okyh fof/k;ksa dk o.kZu 

dhft,A 

How is price policy determined ? Describe the methods of 

price policies adopted in determining the price of a new 

product. 

vFkok 

(Or) 

miHkksDrk oLrqvksa dh izeq[k forj.k okfgdkvksa dk pquko djrs le; 

/;ku esa j[ks tkus okys rRoksa dk o.kZu dhft,A 

Describe the elements which are kept in mind while selecting 

channels of distribution of consumer goods. 

bdkbZ&4 

(UNIT—4) 

4- foKkiu ek/;e dk pquko djrs le; vki fdu&fdu ?kVdksa ij fopkj 

djsaxs \ foKkiu ds fy;s miyC/k izpfyr ek/;eksa dks la{ksi esa 

le>kb;sA 

What factors would you consider while selecting a  

media ? Explain in short the various available mean of 

advertising. 
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vFkok 

(Or) 

foi.ku vuqlU/kku ds egRo dh foospuk dhft,A fu.kZ;u esa foi.ku 

vuqlU/kku fdl izdkj lgk;rk nsrk gS \  

Discuss the importance of marketing research. How does 

marketing research help in decision-making ? 

bdkbZ&5 

(UNIT—5) 

5- foi.ku fu;kstu ,oa fu;U=.k ls D;k vk’k; gS \ lfoLrkj le>kb;sA 

What do you mean by marketing planning and control ? 

Explain in detail. 

vFkok 

(Or) 

foi.ku ds lkekftd ,oa oS/kkfud i{k dh O;k[;k dhft,A 

Explain the social and legal background of marketing. 
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