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M. Com. (Fourth Semester) (Main/ATKT)
EXAMINATION, May-June, 2021
(Optional-Specialization)

[Optional Group-A : Marketing]

Paper A—II
ADVERTISING AND SALES MANAGEMENT

Time : Three Hours ] [ Maximum Marks : 80
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Attempt all Sections as directed.
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Attempt all questions.
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“Advertisement is salesmanship in print.” This definition is
given by :

(@ Wood

(b) Dr. Jones

(c) Lasker

(d) Mason and Rath
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Type of press advertising is :
(@ Circular

(b) Catalogue sheet

(c) Newspaper

(d) None of the above
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Which of the following is not a social function of

advertising ?

(@) Profitability

(b) Planning and Development
(c) Survival

(d) Service
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Outdoor advertising includes :
(@) Folders

(b) Posters

(c) Newspaper

(d) Magazine
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Media of advertising is :
(@ Premium
(b) Samples
(c) Calendar
(d) All of the above
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Appeal based on human emotions is :
(@ On tastes
(b) On attitude
(c) Onemotions

(d) Al of the above
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An advertising layout is the function of :
(&) To attract attention
(b) Customers confidence
(c) Modernity
(d) Conductive of public opinion
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“Advertising agencies are a group of persons having

=
4
&

specialization in advertising.” This statement is of :
(&) Borton

(b) Starch

(c) Sheldon

(d) American Marketing Association
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Personal selling includes :
(@ Customer’s service
(b) Afford
(c) Task

(d) Competitive
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Helps in advertising :

(@) Sales promotion

(b) Personal selling

(c) Sales decision

(d) None of the above
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Distribution of free samples includes :
(@ Consumer
(b) Dealers
(c) Both (a)and (b)
(d) None of the above
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Object of sales management is :
(@) Sales budget
(b) Market survey
(c) Both(a)and (b)
(d) None of the above
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Which basis would you use for the departmentalisation of a
small enterprise ?
(@ On the basis of function
(b)  On the basis of product
(c) On the basis of geographical

(d) On the basis of customers
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The part of sales management is :
(&) Product management

(b) Marketing management

(c) Advertising management
(d) Financial management
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Main object of sales organization : Salesman is selected by :

(@) Marketing research (@ Production department

(b)  Advertising (b) Personnel department

(c) Sales promotion (c) Finance department

(d) Establishing control over the persons engaged in sales (d) Advertising department
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Which quality should be necessary in a successful How many steps are there in personal selling process

salesman ? according to Herbert N. Cassan ?

(a) Difference stupidity @ 4

(b) Tolerance (b)

(c) Attack seals (c) 6

(d) Honesty (d 7
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Salesman control is possible by :

(@) Personal contract

(b) Correspondence

(c) Supervision

(d) All of the above
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Assertion (A) : “Advertising is impersonal.”

Reason (R) : “Advertising and publicity is one and the
same.”

(@) Both Aand R are true.
(b) Both A and R are false.
(c) Alistrue but R is false.
(d) Aisfalse but R is true.
gres—g TS 2
(Section—B)
AT g IR T
(Very Short Answer Type Questions)
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Attempt any eight questions in 2 or 3 sentences.
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Explain the kinds of advertising.

P.T.O.

10.

[12]
fareo gore @@ 8 ?
What is Advertising Budget ?
AR ST ¥ MY AT A & ?
What do you understand by Target Audience ?
fauor fysor @7 312l sy |
Explain the meaning of marketing mix.
EEEERSSIERCSIEEN ol
Discuss the selection of Advertising Agency.
s fasma o A forfag |
Write the limitations of personal selling.
fagha yag & T mafie R faRag |
Write three primary functions of sales management.
fagma ufa @ g ?
What is Advertising Copy ?
fasrar wem @ Td fEReRT 7@ ? ?
What is the new concept of salesmanship ?
EEIEERCEIE oI

What is Film Advertising ?
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Attempt any eight questions in about 75 words.
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Discuss the objectives of Advertising.

gevie R fagos |/ g ?

What is advertising on internet ?
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What are the characteristics of an effective advertisement ?
fago wAS @1 fbd geR guIfdd @var & ? THegy |

How does advertising influence society ? Explain.

fagmoe vd fasg Hagd # SR AR |

Explain difference between advertising and sales promotion.
fagma goikdl & wIRsfe oo &1 &1 |1 § ?

What is the methods of remuneration to an Advertising

Agency ?
fasha FSA & Iewdl Dl qHSI |

Explain the objective of sales organization.
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Distinguish between sales management and marketing
management.
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Discuss the features of a good sales training programme.
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Evaluation of salesman can be made on the basis of which
factors ?
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Attempt any four questions.
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Describe legal issues in advertising.
T
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“Money spent on advertising in an investment, not a waste.”

Examine the statement.
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Describe the various forms of an advertising copy.
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What factors should be considered by an advertiser while

selecting a media ? Explain.
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What is Advertising Agency ? What are the advantages of
using an advertising agency ?
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Discuss in brief the different methods of evaluation of

advertising effectiveness.
faspa W @1 R AT | sy atfoifae g H e
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Define sales organization. Describe its need in the modern

commercial world.
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What is meant by sales training ? Discuss the features of a

good sales training programme.
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