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M. Com. (Fourth Semester) (Main/ATKT) 
EXAMINATION, May-June, 2021 

(Optional–Specialization) 
[Optional Group–A : Marketing] 

Paper A—II 
ADVERTISING AND SALES MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 

 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  

(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 

(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 

 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 

Choose the correct answer : 

1- ßfoKkiu eqnz.k ds :i esa foØ; dyk gSAÞ ;g ifjHkk”kk nh gS % 

¼v½ oqM us 
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¼c½ MkW- tksUl us 

¼l½ yLdj us 

¼n½ eslu rFkk jFk us 

“Advertisement is salesmanship in print.” This definition is 
given by : 

(a) Wood 

(b) Dr. Jones 

(c) Lasker 

(d) Mason and Rath 

2- izsl foKkiu dk izdkj gS % 

¼v½ ifji= 

¼c½ lwph&i= 

¼l½ lekpkj&i= 

¼n½ mi;qZDr esa ls dksbZ ugha 

Type of press advertising is : 

(a) Circular 

(b) Catalogue sheet 

(c) Newspaper 

(d) None of the above 

3- fuEufyf[kr esa ls foKkiu dk lkekftd dk;Z ugha gS % 

¼v½ ykHknk;drk 

¼c½ fu;kstu ,oa fodkl 

¼l½ vfLrRo  

¼n½ lsok 
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Which of the following is not a social function of  

advertising ? 

(a) Profitability 

(b) Planning and Development 

(c) Survival 

(d) Service 

4- cká foKkiu esa lfEefyr gS % 

¼v½ QksYMlZ 

¼c½ iksLVlZ 

¼l½ lekpkj&i= 

¼n½ if=dk 

Outdoor advertising includes : 

(a) Folders 

(b) Posters 

(c) Newspaper 

(d) Magazine 

5- foKkiu dk ek/;e gS % 

¼v½ izhfe;e 

¼c½ uewus 

¼l½ dys.Mj 

¼n½ mi;qZDr lHkh 
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Media of advertising is : 

(a) Premium 

(b) Samples 

(c) Calendar 

(d) All of the above 

6- ekuoh; Hkkoukvksa ij vk/kkfjr vihy gS % 

¼v½ #fp;kas ij 

¼c½ izo`fŸk;ksa ij 

¼l½ Hkkoukvksa ij 

¼n½ mi;qZDr lHkh 

Appeal based on human emotions is : 

(a) On tastes 

(b) On attitude 

(c) On emotions 

(d) All of the above 

7- ,d foKkiu foU;kl dk dk;Z gS % 

¼v½ /;ku vkdf”kZr djuk 

¼c½ xzkgdksa dks fo’okl esa ysuk 

¼l½ uohurk 

¼n½ tuHkkouk ds vuq:i 



 [ 5 ] E–117 

 P. T. O. 

An advertising layout is the function of : 

(a) To attract attention 

(b) Customers confidence 

(c) Modernity 

(d) Conductive of public opinion 

8- ßfoKkiu ,tsfUl;k¡ foKkiu fo’ks”kKksa ds laxBu gksrs gSaAÞ ;g dFku  

gS % 

¼v½ ckVZu dk 

¼c½ LVkpZ dk 

¼l½ ‘ksYMu dk 

¼n½ vesfjdu ekdsZÇVx ,lksfl,’ku dk 

“Advertising agencies are a group of persons having 
specialization in advertising.” This statement is of : 

(a) Borton 

(b) Starch 

(c) Sheldon 

(d) American Marketing Association 

9- oS;fDrd foØ; esa ‘kkfey gS % 

¼v½ xzkgd lsok 

¼c½ {kerk 

¼l½ y{; 

¼n½ izfrLi/kkZ 
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Personal selling includes : 

(a) Customer’s service 

(b) Afford 

(c) Task 

(d) Competitive 

10- foKkiu esa lgk;d gS % 

¼v½ foØ; lEo/kZu 

¼c½ oS;fDrd foØ; 

¼l½ foØ; fu.kZ; 

¼n½ mi;qZDr esa ls dksbZ ugha 

Helps in advertising : 

(a) Sales promotion 

(b) Personal selling 

(c) Sales decision 

(d) None of the above 

11- uewuksa ds eq¶r forj.k esa lfEefyr gS % 

¼v½ miHkksDrk 

¼c½ O;kikjh 

¼l½ ¼v½ vkSj ¼c½ nksuksa 

¼n½ mi;qZDr esa ls dksbZ ugha 



 [ 7 ] E–117 

 P. T. O. 

Distribution of free samples includes : 

(a) Consumer 

(b) Dealers 

(c) Both (a) and (b) 

(d) None of the above 

12- foØ; izca/k dk mís’; gS % 

¼v½ fcØh ctV 

¼c½ cktkj losZ{k.k 

¼l½ ¼v½ vkSj ¼c½ nksuksa 

¼n½ mi;qZDr esa ls dksbZ ugha 

Object of sales management is : 

(a) Sales budget 

(b) Market survey 

(c) Both (a) and (b) 

(d) None of the above 

13- ,d NksVs miØe ds foØ; laxBu ds foHkkxh;dj.k gsrq fdl vk/kkj 

ij mi;ksx djasxs \ 

¼v½ dk;ks± ds vk/kkj ij 

¼c½ mRikn ds vk/kkj ij 

¼l½ HkkSxksfyd vk/kkj ij 

¼n½ xzkgdksa ds vk/kkj ij 
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Which basis would you use for the departmentalisation of a 

small enterprise ? 

(a) On the basis of function 

(b) On the basis of product 

(c) On the basis of geographical 

(d) On the basis of customers 

14- foØ; izca/k dk Hkkx gS % 

¼v½ mRikn izca/k 

¼c½ foi.ku izca/k 

¼l½ foKkiu izca/k 

¼n½ foŸkh; izca/k 

The part of sales management is : 

(a) Product management 

(b) Marketing management 

(c) Advertising management 

(d) Financial management 

15- foØ; laxBu dk eq[; mís’; % 

¼v½ foi.ku vuqla/kku djuk 

¼c½ foKkiu djuk 

¼l½ foØ; lao)Zu djuk 

¼n½ foØ; dk;Z esa layXu O;fDr;ksa dh fØ;kvksa ij fu;a=.k djuk 
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Main object of sales organization : 

(a) Marketing research 

(b) Advertising 

(c) Sales promotion 

(d) Establishing control over the persons engaged in sales 

activities 

16- lQy foØsrk esa fdl xq.k dk gksuk vf/kd vko’;d gS \ 

¼v½ vUrewZ[krk 

¼c½ lgu’khyrk 

¼l½ vkØe.k’khyrk 

¼n½ bZekunkjh 

Which quality should be necessary in a successful 

salesman ? 

(a) Difference stupidity 

(b) Tolerance 

(c) Attack seals 

(d) Honesty 

17- foØsrkvksa dk pquko % 

¼v½ mRiknu foHkkx }kjk 

¼c½ lsfooxhZ; foHkkx }kjk 

¼l½ foŸk foHkkx }kjk 

¼n½ foKkiu foHkkx }kjk 
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Salesman is selected by : 

(a) Production department 

(b) Personnel department 

(c) Finance department 

(d) Advertising department 

18- gjcVZ ,u- dslu ds vuqlkj oS;fDrd foØ; izfØ;k ds fdrus pj.k  

gSa \ 

¼v½ 4 

¼c½ 5 

¼l½ 6 

¼n½ 7 

How many steps are there in personal selling process 
according to Herbert N. Cassan ? 

(a) 4 

(b) 5 

(c) 6 

(d) 7 

19- foØsrk fu;a=.k lEHko gS % 

¼v½ O;fDrxr lEidZ }kjk 

¼c½ i=kpkj }kjk 

¼l½ i;Zos{k.k }kjk 

¼n½ mi;qZDr lHkh 
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Salesman control is possible by : 
(a) Personal contract 
(b) Correspondence 
(c) Supervision 
(d) All of the above 

20- dFku (A) % ßfoKkiu voS;fDrd gksrk gSAÞ 

dkj.k (R) % ßfoKkiu ,oa izpkj ,d gh gSaAÞ  

¼v½ A ,oa R nksuksa lR; gSaA 

¼c½ A vkSj R nksuksa vlR; gSaA 

¼l½ A lR; gS ijUrq R vlR; gSaA 

¼n½ A vlR; gS ijUrq R lR; gSaA 

Assertion (A) : “Advertising is impersonal.” 
Reason (R) : “Advertising and publicity is one and the 
same.” 
(a) Both A and R are true. 
(b) Both A and R are false. 
(c) A is true but R is false. 
(d) A is false but R is true. 

 [k.M&c izR;sd 2 

(Section—B) 
vfr y?kq mŸkjh; iz’u 

(Very Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj 2 ;k 3 okD;ksa esa nhft,A 

 Attempt any eight questions in 2 or 3 sentences. 

1- foKkiu ds izdkj crkb,A 

Explain the kinds of advertising. 
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2- foKkiu ctV D;k gS \ 

What is Advertising Budget ? 

3- yf{kr Jksrk ls vki D;k le>rs gSa \ 

What do you understand by Target Audience ? 

4- foi.ku feJ.k dk vFkZ crkb,A 

Explain the meaning of marketing mix. 

5- foKkiu ,tsalh dk pquko crkb;sA 

Discuss the selection of Advertising Agency. 

6- oS;fDrd foØ; dh lhek,¡ fyf[k,A 

Write the limitations of personal selling. 

7- foØ; izca/k ds rhu izkFkfed dk;Z fyf[k,A 

Write three primary functions of sales management. 

8- foKkiu izfr D;k gS \ 

What is Advertising Copy ? 

9- foØ; dyk dh uohu fopkj/kkjk D;k gS \ 

What is the new concept of salesmanship ? 

10- pyfp= foKkiu D;k gS \ 

What is Film Advertising ? 
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 [k.M&l izR;sd 3 

(Section—C) 

y?kq mŸkjh; iz’u 

(Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj yxHkx 75 ‘kCnksa esa nhft,A 

 Attempt any eight questions in about 75 words. 

1- foKkiu ds mís’;ksa dh foospuk dhft,A 

Discuss the objectives of Advertising. 

2- bUVjusV ij foKkiu D;k gS \ 

What is advertising on internet ? 

3- izHkkoh foKkiu dh fo’ks”krk,¡ D;k gSa \ 

What are the characteristics of an effective advertisement ? 

4- foKkiu lekt dks fdl izdkj izHkkfor djrk gS \ le>kb;sA 

How does advertising influence society ? Explain. 

5- foKkiu ,oa foØ; lao)Zu esa vUrj crkb,A 

Explain difference between advertising and sales promotion. 

6- foKkiu ,tsalh dks ikfjJfed nsus dk <ax D;k gS \ 

What is the methods of remuneration to an Advertising 
Agency ? 

7- foØ; laxBu ds mís’;ksa dks le>kb;sA 

Explain the objective of sales organization. 
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8- foØ; izca/k ,oa foi.ku izca/k esa vUrj crkb,A 

Distinguish between sales management and marketing 
management. 

9- ,d vPNs foØ; izf’k{k.k dk;ZØe dh fo’ks”krk,¡ crkb;sA 

Discuss the features of a good sales training programme. 

10- foØsrk dk ewY;kadu fdu ?kVdksa ds vk/kkj ij fd;k tkrk gS \ 

Evaluation of salesman can be made on the basis of which 
factors ? 

 [k.M&n izR;sd 5 

(Section—D) 

nh?kZ mŸkjh; iz’u 

(Long Answer Type Questions) 

uksV % fdUgha pkj iz’uksa ds mŸkj nhft,A 

 Attempt any four questions. 

1- foKkiu esa oS/kkfud igyqvkas dk o.kZu dhft,A 

Describe legal issues in advertising. 

vFkok 

(Or) 

ßfoKkiu ij fd;k x;k O;; fofu;ksx gS] cckZnh ughaAÞ bl dFku dk 

ijh{k.k dhft,A 

“Money spent on advertising in an investment, not a waste.” 

Examine the statement. 
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2- ,d foKkiu izfr ds fofHkUu :iksa dk o.kZu dhft,A 

Describe the various forms of an advertising copy. 

vFkok 

(Or) 

,d foKkiudrkZ dks foKkiu ek/;e pqurs le; fdu&fdu ckrksa dk 

/;ku j[kuk pkfg, \ le>kb,A 

What factors should be considered by an advertiser while 

selecting a media ? Explain. 

3- foKkiu ,tsalh D;k gS \ foKkiu ,tsalh ds mi;ksx djus ls D;k ykHk 

gSa \ 

What is Advertising Agency ? What are the advantages of 

using an advertising agency ? 

vFkok 

(Or) 

foKkiu dh izHkkoksRindrk ds ekiu ds fofHkUu rjhdksa dk la{ksi esa 

o.kZu dhft,A 

Discuss in brief the different methods of evaluation of 

advertising effectiveness. 

4- foØ; laxBu dh ifjHkk”kk nhft,A vk/kqfud okf.kfT;d ;qx esa bldh 

vko’;drk dk o.kZu dhft,A 

Define sales organization. Describe its need in the modern 

commercial world. 
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vFkok 

(Or) 

foØ; izf’k{k.k ls D;k vk’k; gS \ ,d vPNs foØ; izf’k{k.k dk;ZØe 

dh fo’ks”krk,¡ crkb;sA 

What is meant by sales training ? Discuss the features of a 

good sales training programme. 
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