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EXAMINATION, May-June, 2021
[(Specialization) Optional]
(Group—A : Marketing)

Paper Third
MARKETING RESEARCH—A

Time : Three Hours ] [ Maximum Marks : 80
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Attempt all Sections as directed.
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Attempt all questions.
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Choose the correct answer :
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Marketing research includes :

(a)
(b)
(©)
(d)

Quantitative Informations
Quialitative Informations
Quantitative and Qualitative Informations

None of the above

2. fIuve orgey @ AW @ © ?

3.

(&)
@
(®)
)

& Bl T
THY DI AT
QeTaTd o1 A

9, g9 9 euTd ol HH

Limitation of marketing research is :

(@)
(b)
(©)
(d)

Limitation of money
Limitation of time
Limitation of bias

Limitation of money, time and bias

T BIC Fo & forv Suamh 2 -

()
)
)

Z2 =

)

CARRCIRG (CINCRG ICE GE|
IeuTe-JgE! faqor EreA
JIOIR-AE fAqor |iTe-
UEH-g! fauor |ired

E-118



[3]
Which is suitable for a small organisation ?
(@) Function-oriented marketing organisation
(b) Product-oriented marketing organisation
(c) Market-oriented marketing organisation

(d) Customer-oriented marketing organisation
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Which is more suitable to meet the competition ?

(@ Centralisation
(b) Decentralisation
(c) Centralisation and Decentralisation

(d) None of the above
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Which basis would you use for the deparmentalisation of a

small enterprise ?

(@)
(b)
(©)
(d)

On the basis of functions
On the basis of product
On the geographical basis

On the basis of customers
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Main object of sales organisation is :

(@)
(b)
(©)
(d)

Marketing research
Advertising
Sales promotion

Establishing control over the persons engaged in sales
activities
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Marketing information system does not include :
(@) Marketing Intelligence System
(b) Marketing Research System
(c) Management Science System

(d) Marketing Planning System
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Which statement is more correct ?

(@) Marketing information system is a part of marketing

research.

(b) Market research is a part of marketing information

system.

(¢) Marketing information system and marketing research

is same.

(d) None of the above
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Which of the following is not one of the categories of

research design ?

(@) Exploratory research design

(b) Descriptive research design

(c) Experimental research design

(d) Randomized research design
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Which one of the following options is not used in advertising

research ?

(@) Copy testing
(b) Pre-testing
(c) Post-testing

(d) Voting intention
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Documenting of marketing research finding is called :
(@) Document writing

(b) Report writing

(c) Both(a)and (b)

(d) None of the above
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Father of Motivation Research is :
(@ Peter M. Chisnall

(b) Lawrence C. Lockley

(c) Ernest Dichter

(d) R.S. Daver

P.T.O.



13.

14.

[8]
ffoad # | 2 GHl & TIR B :
(@) wEE T fgdas
@) AT Td gRETTHS
() TS 9 dgAa

)

(€

TUTcHD g GRATIHS

What are the two types of research data ?
(@) Primary and secondary

(b) Predictive and quantitative

(c) Qualitative and predictive

(d) Qualitative and quantitative
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Questionnaire is ................ .
(&) Research method

(b) Measurement technique
(c) Tool for a data collection

(d) Data analysis technique
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The systematic search for new product ideas is
characteristic of which stage in the new product development

process ?

(@) Business Analysis

(b) Concept development and testing
(c) Idea generation

(d) Idea screening
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Which of the following are the people who purchase new
products almost as soon as the products reach the market ?
(@) Businessman
(b) Agent and other customer
(c) Factory customer

(d) Innovator
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Research design consists of the following things expect :
(@) Research problem

(b) Cost of expenditure

(c) Observational survey

(d) Hypothesis
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The major advantage of survey research is :

(@ Flexibility
(b) Organisation
(c) Structure

(d) Simplicity
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Survey research is least likely to be conducted through which

of the following ?

(@) Person-to-person interactions
(b) The telephone

(c) Observations

(d) The e-mail
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Information collection from online database is an example

of :

(@)
(b)
(©)
(d)

Primary data
Observational data
Secondary data
Experimental data
Gue—q A 2
(Section—B)
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(Very Short Answer Type Questions)
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1.

Attempt all question in 2 or 3 sentences.
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What do you understand by marketing information system ?

faUUr SFHET T U Ieed aargy |

Write one objective of marketing research.

P B IR W Ay Gred & AUriexo & Mg @1
TR 8 P

What do you understand by departmentalisation of sales

organisation on the basis of functions ?
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What do you mean by Product Research ?
5. PIeer B AR I RN 2y @ Ry Sy

What are the characteristics of a good marketing research
according to Kotler ?

6. “SHFYUROT S’ W AT AR © ?
What is meant by Motivation Research ?
7. “fuor ol | omg @ SR € ?
What do you understand by ‘Marketing Decision’ ?
8. ‘GIOIR IFTHUH’ b Hecd Pl FHHASU |
Explain the importance of ‘Marketing Research’.
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(Section—C)
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(Short Answer Type Questions)
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Attempt all questions. Word limit 75 words.
1. faUUF Y & fdem & @ran $If |

Explain the evolution of marketing research.

2. IUIE U Uishar § Aftaferd ) RO Bl A9V |

Write down all the steps taken in product research.
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3. QSIS SFTEH & BRI S AR |

Explain the types of experimental research.

4. F98 R R T fewel ey |

Write a note on Brand Barometer.

5. URAICl T e # W forla |

Write down the difference between questionnaire and
schedule.

6. U® yWTdl fuur o gomel @ @7 favwany § ?

What are the characteristics of an effective marketing
information system ?

7. fauor fooras ufshar o a9smsy |

Explain the marketing decision process.

8. I WA & YBR dI R4y (@aet TH)—<d forcer |
Write the types of research design (only name)—Dale Litler.
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(Section—D)
HERSENRR G
(Long Answer Type Questions)
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Attempt all questions (each answer about 150 words).
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What is the meaning and scope of Marketing Research ?
What are the factors which have stood in the way of
acceptance of marketing research in India ?

3

(Or)
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What is meant by ‘Marketing Information System’ ? Discuss
its components and characteristics.
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Explain the different methods of research.
3T
(Or)
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Distinguish clearly between primary and secondary data.

Explain in brief the various methods of collecting primary
data.
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Explain in detail the procedure of marketing research
organisation.
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Clearly explain the survey techniques of marketing research.
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What is meant by Advertising Research ? What types of
information are needed for advertising research ?
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(Or)
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What do you understand by Marketing Decision ? State the

factors which affect marketing decision.
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