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E–118 

M. Com. (Fourth Semester) (Main/ATKT)  

EXAMINATION, May-June, 2021 

[(Specialization) Optional] 

(Group—A : Marketing) 

Paper Third 

MARKETING RESEARCH—A 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 

 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  

(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 

(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 

 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 

Choose the correct answer : 

1- foi.ku vuqla/kku eas lfEefyr gS % 

¼v½ la[;kRed lwpuk,¡ 
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¼c½ xq.kkRed lwpuk,¡ 

¼l½ la[;kRed ,oa xq.kkRed lwpuk,¡ 

¼n½ mi;qZDr eas ls dksbZ ugha  

Marketing research includes :  

(a) Quantitative Informations  

(b) Qualitative Informations  

(c) Quantitative and Qualitative Informations 

(d) None of the above  

2- foi.ku vuqla/kku dh lhek D;k gS \ 

¼v½ /ku dh lhek 

¼c½ le; dh lhek 

¼l½ i{kikr dh lhek 

¼n½ le;] /ku o i{kikr dh lhek 

Limitation of marketing research is : 

(a) Limitation of money 

(b) Limitation of time  

(c) Limitation of bias 

(d) Limitation of money, time and bias  

3- ,d NksVs laxBu ds fy, mi;ksxh gS % 

¼v½ dk;Z&vfHkeq[kh foi.ku laxBu 

¼c½ mRikn&vfHkeq[kh foi.ku laxBu 

¼l½ cktkj&vfHkeq[kh foi.ku laxBu 

¼n½ xzkgd&vfHkeq[kh foi.ku laxBu 



 [ 3 ] E–118 

 P. T. O. 

Which is suitable for a small organisation ? 

(a) Function-oriented marketing organisation  

(b) Product-oriented marketing organisation  

(c) Market-oriented marketing organisation  

(d) Customer-oriented marketing organisation  

4- izfrLi)kZ dk lekuk djus ds fy, vf/kd mi;qDr gS % 

¼v½ dsUnzhdj.k  

¼c½ fodsUnzhdj.k 

¼l½ dsUnzhdj.k ,oa fodsUnzhdj.k  

¼n½ mi;qZDr esa ls dksbZ ugha  

Which is more suitable to meet the competition ? 

(a) Centralisation  

(b) Decentralisation  

(c) Centralisation and Decentralisation  

(d) None of the above  

5- ,d NksVs miØe ds foØ; laxBu ds foHkkxh;dj.k gsrq fdl vk/kkj 

dk vki mi;ksx djsaxs \ 

¼v½ dk;ks± ds vk/kkj ij  

¼c½ mRikn ds vk/kkj ij  

¼l½ HkkSxksfyd vk/kkj ij  

¼n½ xzkgdksa ds vk/kkj ij  
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Which basis would you use for the deparmentalisation of a 

small enterprise ? 

(a) On the basis of functions  

(b) On the basis of product 

(c) On the geographical basis  

(d) On the basis of customers  

6- foØ; laxBu dk eq[; mís’; gS % 

¼v½ foi.ku vuqla/kku djuk  

¼c½ foKkiu djuk  

¼l½ foØ; lao)Zu djuk  

¼n½ foØ; dk;Z eas layXu O;fDr;ksa dh fØ;kvksa ij fu;a=.k LFkkfir 

djuk  

Main object of sales organisation is : 

(a) Marketing research  

(b) Advertising  

(c) Sales promotion  

(d) Establishing control over the persons engaged in sales 

activities  

7- foi.ku lwpuk iz.kkyh eas lfEefyr ugha gS % 

¼v½ foi.ku ckSf)d iz.kkyh 

¼c½ foi.ku vuqla/kku iz.kkyh 

¼l½ izcU/k foKku iz.kkyh 

¼n½ foi.ku fu;kstu iz.kkyh 
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Marketing information system does not include :  

(a) Marketing Intelligence System  

(b) Marketing Research System  

(c) Management Science System  

(d) Marketing Planning System  

8- dkSu&lk dFku vf/kd lgh gS \ 

¼v½ foi.ku lwpuk iz.kkyh foi.ku vuqla/kku dk vax gSA  

¼c½ foi.ku vuqla/kku foi.ku lwpuk iz.kkyh dk vax gSA  

¼l½ foi.ku lwpuk iz.kkyh ,oa foi.ku vuqla/kku ,d gh gSA  

¼n½ mi;qZDr esa ls dksbZ ugha  

Which statement is more correct ?  

(a) Marketing information system is a part of marketing 

research.  

(b) Market research is a part of marketing information 

system.  

(c) Marketing information system and marketing research 

is same.  

(d) None of the above  

9- fuEufyf[kr eas ls dkSu&lk ‘kks/k fMtkbu dh Jsf.k;ksa esa ls ,d ugha  

gS \ 

¼v½ vUos”k.kkRed ‘kks/k fMtkbu 
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¼c½ o.kZukRed ‘kks/k fMtkbu 

¼l½ iz;ksxkRed ‘kks/k fMtkbu 

¼n½ ;knf̀PNdhdr̀ fMtkbu 

Which of the following is not one of the categories of 

research design ?  

(a) Exploratory research design  

(b) Descriptive research design  

(c) Experimental research design  

(d) Randomized research design  

10- fuEufyf[kr eas ls dkSu&lk fodYi foKkiu ‘kks/k eas mi;ksx ugha fd;k 

tkrk gS \ 

¼v½ izfrfyfi ijh{k.k 

¼c½ iwoZ&ijh{k.k  

¼l½ i’pkr~ ijh{k.k 

¼n½ ernku bjknk  

Which one of the following options is not used in advertising 

research ? 

(a) Copy testing  

(b) Pre-testing  

(c) Post-testing  

(d) Voting intention  
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11- foi.ku vuqla/kku fu”d”kks± ds nLrkost dks dgk tkrk gS % 

¼v½ nLrkost ys[ku  

¼c½ izfrosnu ys[ku  

¼l½ ¼v½ vkSj ¼c½ nksuksa  

¼n½ mi;qZDr eas ls dksbZ ugha  

Documenting of marketing research finding is called :  

(a) Document writing  

(b) Report writing  

(c) Both (a) and (b) 

(d) None of the above  

12- vfHkizsj.kk ‘kks/k dk firk dgk tkrk gS % 

¼v½ ihVj ,e- fpluky 

¼c½ ykWjsUl lh- ykWdys 

¼l½ vusZLV fMpj 

¼n½ vkj- ,l- Mkoj 

Father of Motivation Research is : 

(a) Peter M. Chisnall 

(b) Lawrence C. Lockley  

(c) Ernest Dichter 

(d) R. S. Daver  
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13- fuEufyf[kr eas ls ‘kks/k leadksa ds izdkj gSa % 

¼v½ izkFkfed o f}rh;d  

¼c½ vuqekfur ,oa ifjek.kkRed 

¼l½ xq.kkRed o vuqekfur  

¼n½ xq.kkRed o ifjek.kkRed 

What are the two types of research data ? 

(a) Primary and secondary  

(b) Predictive and quantitative  

(c) Qualitative and predictive  

(d) Qualitative and quantitative  

14- iz’ukoyh gS 
-------------------

A 

¼v½ vuqla/kku fof/k  

¼c½ ekiu rduhd  

¼l½ lead laxzg.k ds fy, midj.k  

¼n½ lead fo’ys”k.k rduhd  

Questionnaire is ................ . 

(a) Research method  

(b) Measurement technique  

(c) Tool for a data collection  

(d) Data analysis technique  
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15- u;s mRiknu fopkjksa ds fy, O;ofLFkr [kkst] u, mRikn fodkl 

izfØ;k eas fdl pj.k dh fo’ks”krk gS \ 

¼v½ O;kikj fo’ys”k.k  

¼c½ vo/kkj.kk fodkl vkSj ijh{k.k  

¼l½ fopkj lt̀u 

¼n½ fopkj vuqoh{k.k  

The systematic search for new product ideas is 

characteristic of which stage in the new product development 

process ? 

(a) Business Analysis  

(b) Concept development and testing  

(c) Idea generation  

(d) Idea screening  

16- fuEufyf[kr esa ls dkSu&ls yksx ¼miHkksDrk½ cktkj esa mRiknksa ds igq¡prs 

gh u, mRikn [kjhnrs gSa \ 

¼v½ O;olk;h 

¼c½ nyky ,oa vU; miHkksDrk  

¼l½ dkj[kkuk miHkksDrk  

¼n½ vUos”kd 
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Which of the following are the people who purchase new 

products almost as soon as the products reach the market ? 

(a) Businessman  

(b) Agent and other customer  

(c) Factory customer  

(d) Innovator  

17- ‘kks/k izpjuk ¼:ijs[kk½ esa fuEufyf[kr lekfo”V ugha gS % 

¼v½ ‘kks/k leL;k  

¼c½ O;; dh ykxr 

¼l½ voyksdu losZ 

¼n½ ifjdYiuk 

Research design consists of the following things expect : 

(a) Research problem  

(b) Cost of expenditure  

(c) Observational survey  

(d) Hypothesis  

18- losZ{k.k vuqla/kku dk eq[; ykHk gS % 

¼v½ yphykiu 

¼c½ laxBu 

¼l½ lajpuk 

¼n½ lknxh  
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The major advantage of survey research is : 

(a) Flexibility  

(b) Organisation  

(c) Structure  

(d) Simplicity  

19- losZ vuqla/kku dh U;wure laHkkouk gS % 

¼v½ oS;fDrd esa  

¼c½ nwjHkk”k esa  

¼l½ voyksdu esa  

¼n½ bZ&esy eas  

Survey research is least likely to be conducted through which 

of the following ? 

(a) Person-to-person interactions  

(b) The telephone  

(c) Observations  

(d) The e-mail 

20- vkWuykbu }kjk lwpuk laxzg.k djuk ,d mnkgj.k gS % 

¼v½ izkFkfed lead dk 

¼c½ voyksdu lead dk 

¼l½ f}rh;d lead dk 

¼n½ iz;ksxkRed lead dk 
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Information collection from online database is an example  

of : 

(a) Primary data  

(b) Observational data  

(c) Secondary data  

(d) Experimental data  

 [k.M&c izR;sd 2 

(Section—B) 

vfr y?kq mŸkjh; iz’u 

(Very Short Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj 2 ;k 3 okD;ksa eas nhft,A 

 Attempt all question in 2 or 3 sentences. 

1- foi.ku lwpuk iz.kkyh ls vki D;k le>rs gSa \ 

What do you understand by marketing information system ?  

2- foi.ku vuqla/kku dk ,d mís’; crkb,A  

Write one objective of marketing research.  

3- dk;ks± ds vk/kkj ij foØ; laxBu ds foHkkxh;dj.k ls vki D;k 

le>rs gSa \ 

What do you understand by departmentalisation of sales 

organisation on the basis of functions ?  
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4- mRikn ‘kks/k ls vki D;k le>rs gSa \ 

What do you mean by Product Research ? 

5- dksVyj ds vuqlkj vPNs foi.ku ‘kks/k dh fo’ks”krk,¡ crkb,A  

What are the characteristics of a good marketing research 

according to Kotler ?  

6- ^vfHkizsj.kk ‘kks/k* ls D;k vk’k; gS \ 

What is meant by Motivation Research ? 

7- ^foi.ku fu.kZ;u* ls vki D;k le>rs gSa \ 

What do you understand by ‘Marketing Decision’ ?  

8- ^cktkj vuqla/kku* ds egRo dks le>kb,A  

Explain the importance of ‘Marketing Research’.  

 [k.M&l izR;sd 3 

(Section—C) 

y?kq mŸkjh; iz’u 

(Short Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A ‘kCn&lhek 75 ‘kCnA 

 Attempt all questions. Word limit 75 words.  

1- foi.ku vuqla/kku ds fodkl dh O;k[;k dhft,A  

Explain the evolution of marketing research.  

2- mRikn ‘kks/k izfØ;k eas lfEefyr lHkh pj.kksa dks le>kb,A  

Write down all the steps taken in product research. 
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3- ijh{k.kkRed vuqla/kku ds izdkjksa dks le>kb,A  

Explain the types of experimental research.  

4- czk.M cSjksehVj ij ,d fVIi.kh fyf[k,A  

Write a note on Brand Barometer.  

5- iz’ukoyh rFkk vuqlwph eas Hksn fyf[k,A  

Write down the difference between questionnaire and 

schedule.  

6- ,d izHkkoh foi.ku lwpuk iz.kkyh dh D;k fo’ks”krk,¡ gSa \ 

What are the characteristics of an effective marketing 

information system ? 

7- foi.ku fu.kZ;u izfØ;k dks le>kb,A  

Explain the marketing decision process.  

8- ‘kks/k izjpuk ds izdkj dks fyf[k, ¼dsoy uke½&Msy fyVyjA 

Write the types of research design (only name)—Dale Litler.  

 [k.M&n izR;sd 5 

(Section—D) 

nh?kZ mŸkjh; iz’u 

(Long Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj ¼yxHkx 150 ‘kCn izR;sd½ esa nhft,A 

 Attempt all questions (each answer about 150 words). 

1- foi.ku vuqla/kku dk vFkZ ,oa {ks= D;k gS \ Hkkjr esa foi.ku vuqla/kku 

ds Lohdr̀ fd;s tkus esa D;k dfBukb;k¡ gSa \ 
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What is the meaning and scope of Marketing Research ? 

What are the factors which have stood in the way of 

acceptance of marketing research in India ? 

vFkok 

(Or) 

^foi.ku lwpuk i)fr* ls D;k vk’k; gS \ blds rRo ,oa fo’ks”krk,¡ 

crkb,A  

What is meant by ‘Marketing Information System’ ? Discuss 

its components and characteristics.  

2- ‘kks/k dh fofHkUu fof/k;ksa dks le>kb,A  

Explain the different methods of research.  

vFkok 

(Or) 

izkFkfed ,oa f}rh;d leadksa eas vUrj dhft,A izkFkfed lead ladyu 

dh fofHkUu jhfr;ksa dks la{ksi eas le>kb,A  

Distinguish clearly between primary and secondary data. 

Explain in brief the various methods of collecting primary 

data.  

3- foi.ku ‘kks/k ds laxBu dh izfØ;k dks foLrkj ls le>kb,A  

Explain in detail the procedure of marketing research 

organisation.  

vFkok 

(Or) 

foi.ku vuqla/kku eas losZ{k.kkRed rduhd dks Li”V :i ls le>kb,A  

Clearly explain the survey techniques of marketing research.  
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4- foKkiu ‘kks/k ls D;k vk’k; gS \ foKkiu ‘kks/k ds fy, fdl izdkj dh 

tkudkfj;k¡ vko’;d gSa \ 

What is meant by Advertising Research ? What types of 

information are needed for advertising research ?  

vFkok 

(Or) 

foi.ku fu.kZ;u ls vki D;k le>rs gSa \ mu ?kVdksa dks le>kb, tks 

foi.ku fu.kZ; dks izHkkfor djrs gSaA 

What do you understand by Marketing Decision ? State the 

factors which affect marketing decision.  
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