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M.Com. (FINAL) Examination, 2022
(Optional Group-A : Marketing)

PAPER FIRST
MARKETING MANAGEMENT

Time : Three Hours] [Maximum Marks:100

 


Note :Attempt all the five questions. One question
from each unit is compulsory.  All questions
carry equal marks.

1 / Unit - 1

1. 

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What do you understand by 'Marketing concept'? Dis-
cuss the importance of  marketing management.

 / OR




What do you understand by 'Buyer Behaviour'? Ex-
plain its importance and various theories.

2 / Unit - 2

2. 



What do you mean by product life cycle? What are
the gradual stages in the product life cycle of a
particular product and how are they managed?

 / OR




Define 'product mix'. What factors influence the change
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in product mix?

3 / Unit - 3

3. 



How is pricing policy formulated? Explain the various
methods of pricing a new product.

 / OR




Define physical distribution. Explain in detail the de-
cisions taken in the field of physical distribution man-
agement.

4 / Unit - 4

4. 


What is sales promotion and what are the different
methods used for sales promotion?

P.T.O.
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 / OR




What is Marketing Research? State the areas of ap-
plication of Marketing Research.

5 / Unit - 5

5. 


What is the need of controlling marketing operations?
What are the characteristics of an effective control
system?

 / OR





What is concept of 'Green Marketing'? Explain its na-
ture and scope along with the brief history of its move-
ment.


