[270] |1 \\[o T Total Printed Pages -16

F -116

M.Com. (Fourth Semester)
EXAMINATION, May-June, 2022
(Optional - Specialization)
[Optional Group (A): Marketing]
Paper First (A)

PRINCIPLE OF MARKETING

Time : Three Hours] [Maximum Marks : 80

e : FrdergaR w3t @vsl & IR ARE
Note : Attempt all sections as directed.
s - 3
(Section - A)
s /agfaseda wr
(Objective/Multiple Choice Questions)
(1 mark each)

e - |t v & IR A
Note : Attempt all questions.

T TR &1 T DIfSTE|

Choose the correct answer.

P.T.O.

[2]

1. “fquor Shee 'R e aRaT 21" a8 g &
(A) BT Pleer @
(B) faferaw 31, ®uew &1
(C) dfe AR &
(D) &= B
"Marketing is the delivery of standard". This definition is of:
(A) Philip Kotler
(B) William J. Stanton
(C) Paul Mazur
(D) Hansen

2. fqwom g WR &
(A) FNT R
(B) TaIIIAT W
(C) JuFamBi |
(D) = ¥ fF ) T8
Marketing expenditure is a burden:
(A) OnIndustry
(B) On Businessmen
(C) On customers

(D) None of them
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3. fquom @t |mifore o & o
(A) dieT TR
(B) . HehH HFIIR
(C) ffery @leer
(D) =
Social marketing concept is given by:
(A) Paul Mazur
(B) Prof. Malcomm McNair
(C) Philip Kotler
(D) Hansen
4. Horedt & SRR fauos fasor & qF &
(A) 4
(B) 6
(C) 2

(D) 3
(A) 4

6
(C) 2
3
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5. “TgfaRor # v & O W 2 3R ag & uRadH | a8
HUT &
A) T dreer
(B) Tfead Tl
(C) faferm 1. Rvueq
(D) UR TH. FAX

"In environment only one thing is fixed and that is change".
This statement is of:

A) Philip Kotler

B) Alvin Toffler

(
(B)

(C) William J. Stanton
(D)

6. 3UHIFIT IdER 2

(A) 3r=fEEa

Peter F. Drucker

(D) a &

Consumer behaviour is:
(A) Uncertain

(B) Dynamic

(C) Wide

(D) Allthese
F-116
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7. TR faufdaxor aoRt & gwet & fawfsa a=T & 9. TP I BN 3G Bl o
Afer-Afer & @i 39 R fasrr o B 57 951 T8 T &: A S
(A) SIX (B) i
(B) &
©) e (C) Rer

(D) IWITT H A PIS g

"Market segmentation is the strategy of dividing markets The life of a product is:

in order to conquer them." This statement is of - (A)  Unlimited
(A) Davar (B) Limited
(B) Robert (C) Static

(C) Stanton (D) None of the above

(D) Pearce 10. 999 3are fosrT & fagid &:
8. TR faufdaaor & fore fo= smerRt & wanT fosar S &2 " 2

(A) OIS -3nfie

B) 4

(B) Hmfer®s ®

(C) TAIE—® ©) 8

(D) IWIFT I ) 8

Which criteria are used for segmenting a market? Principles of new product development are:

(A)  Socio - economic (A) 2

(B) Geographic (B) 4

(C) Psychologic (C) 6

(D) Allof the above (D) 8
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1. it 3cme 39w & fordr e sog e &:
(A) feTa 5108
(B) URaRe e
(C) wicranT §1U8
(D) & Iy T

Brand for a particular product is called:
(A) Individual brand
(B) Family brand
(C) Competitive brand
(D) None of these
12. fodlt 3caTe B g Bl &:
(A) URuFadr arawn §
(B) UaH & 3w H
(C) W 3rawer #
(D) 3O & 3EwRm
Death of a product take place-
(A) In maturity stage
(B) Indecline stage
(C) Insaturation stage

(D) Inobsolescence stage

F-116
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13. 7o fa frefRa @ &:

(A) = vEy grRr

(B) WIH YEY GRT

(C) 3= &g gRI

(D) fagsermsit g1

Price policy is determined by:
(A) Lower management
(B) Middle management
(C) Higher management

(D) Salesmen

14. Jea MeRoT Faet fofa & 70 T & gHIfaa R o

(A) |7 T

() 9t o

(C) dIR dd

(D) IR H A DS &l

Price determination decision is mainly affected by-
(A) Demand element

(B) Supply element

(C) Market element

(D) None of the above

F-116
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16.

F-1
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faferom 1. Rvea & 3R gea FefRor widar & a=or &
(A) 4

According to William J. Stanton, the phases of pricing
determination process are-

A) 4
B) 6
C) 8
(D) 2

HATS AR qed i & 3Faid IRIS TR R 06 AdH
3TE BT YeT I ST &

(
(
(

(A) ®H
(B) 31f¥rsp

(C) =gim
(D) 3T & P &

Under skimming pricing policy, the price of a new prod-
uct fixed at the initial stage is:

(A) Low
(B) High
(C) Minimum
(D) None of these

16 P.T.O.

17.

18.

[10]
Fmfafed § & fadRor aifedmisi & & T8 &
(A) & &1 vEY BT
(B) 3G &I Y§¢ HAT
(C) WasH T &=
(D) T FreiRa a=a

Which of the following is not the function of channels of
distribution-

(A) Managing finance

(B) Managing production

(C) Promotional activities

(D) Pricing

o & & -1 g fgeRor yomeh @ aiar &2
A) R - R fapa

(B) 16 GRI Poax famd

(C) fassar wem=

(D) ug J

Which of the following is the method of Direct Distribu-
tion System?

(A) Door to door selling

(B) Mail order retailing
(C) Vending machine
(D)

D) Allthese

F-116
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e fagear &1 = P &
(A) TR BT BT
(B) St
(C) TR Tdefor
(D) IWIFT I
Main function of wholesaler is:
A) Dispersion of goods

B) Grading

(
(B)

(C) Market survey

(D)

FefoRaa # aF-a1 it oo &1 3geeg & 8°?
(A) JuHFT FIfT

(B) oy 3iftray AT

(C) fquurm =ner

(D) IR H F P T&l

Which of the following is not the objective of physical dis-
tribution?

All above

A) Consumer Satisfaction

B) Profit maximization

D

(

(B)

(C) Marketresearch
(D) None of the above

F-116 P.T.O.
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gug - §
Section - B
afer g T ueA
(Very Short Answer Type Questions)
(2 marks each)
e : f581 36 ueHl & IR Al A1 A aE A ATl

Note : Attempt any eight questions in two or three sen-
tences only.

1. ged fauoe @ @2
What is micro marketing?
2. RERAT fquor sraemon @ g2
What is traditional marketing concept?
3. JuHIal TIER Bl 37 AR |
Explain the meaning of consumer behaviour.
4. SR fowufoaasor @ aRHNa DHifore|
Define market - segmentation.
5. 3G SGLRUN 4T &2
What is product concept?

6. ST T 31 THHATSE|

F-116
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Explain the meaning of labeling.
7. e fq @ar @2
What is pricing policy?
8. Feg Afe-Rferdt Fam &?
What are pricing strategies?
9. yeael fauo & ar 3T 8?
What is direct distribution?
10. 2 faosar & @@ amera @9
What is meant by wholesaler?
gusg - 9
Section - C
Y IR T
(Short Answer Type Questions)

(3 marks each)

Ae: fF1 3ms veHl & IR AT TS U & TR &
foe ot dF 75 Ui 2

Note: Attempt any eight questions. Word limit for answer
of each question is 75 words.

1. gATs1 & foe fquom &1 w8 JHege|

Explain the importance of marketing to society.

F-116 P.T.O.

[14]
2. fquom vd fquuE s@eRom § 3R FdEel

Explain the difference between marketing and marketing
concept.

3. NG FEER DI foRIvan qargd
Explain the characteristics of consumer behaviour.

4. SR fawfdaasor & 9@ 35edl & U ol
Describe the main objectives of market segmentation.

5. 99 3re faer & Ragial & awesel
Explain the principles of new product development.

6. 3UIE SIa- TP B THIGA B aTel gehi Bl TR
Explain the factors affecting product life cycle.

7. Ied MUROT § ARG & AE@ $I fgdoHT diforel
Discuss the role of costs in pricing decision.

8. 4hmfts Rrfd & smeR R geo-ifcdl & TeR Fasd|

Explain the types of price policies on the basis of geo-
graphical condition.

9. Peax fadRor Far 8° 39! faRa sl
What is retailing? State its characteristics.

10. Hifde faa=er yomell & #ew@ @t fada HifseEl

Discuss importance of phsyical distribution system.
F-116
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Yo - ©
Section -D

& T T v

(Long Answer Type Questions)

(5 marks each)

dic: | uel & IR AL TS 9 F IR TG I
T 150 ez 2

Note: Attempt all questions. Word limit for answer of each
question is 150 words.

1. fquom & @@ amerg 22 fouvm &yl den & @
o SHifw

What is the meant by marketing? Discuss the nature and
scope of marketing.

3RMEI/OR

fauor fasor & TR &1 aiiexor Hifew| fJuoe fsor d
uRada 4t 3raeas &?

Classify marketing mix variables. Why change is neces-
sary in marketing mix?

2. fauom wafaxor & guwifod e @l 3mdRe v e
oifaal @ fageen sifsel

Discuss internal and external factors affecting market-
ing environment.

F-116 P.T.O.
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3RMEI/OR

TR fqufddaor &1 T9smEe| R foufdmasor & foe
fop1 - o571 smeRt @1 A fan s &7

Explain market segmentation. What criteria are used for
segmenting a market?

. 3G ST b & 31T FIT TSI & P S fafdr= srawemait

P T=AT P

What do you understand by product life-cycle? Explain
its various stages.

3RMEI/OR

‘I DI A A1 fawear 376 9t awgEi &
e freRor & AT w® Rk a2 o Hifsel

"The success or failure of a business depends to a large
extent on its price policy.' Discuss.

ToeRor afear’ e ®1 IRHNT Biforel foeRor arfearsit

| & TE B DI FHEARE

Define the term 'distribution channel'. Explain the main
functions of channels of distribution.

3RMEI/OR

Yilfae foa=or gome | 317 T THea €2 Hifde faaor
el B FeiRa BT 91l gedl &1 guie HifTe|

What is meant by physical distribution system? Describe
the factors determining physical distribution system.
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