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M.Com. (Fourth Semester)
EXAMINATION, MAY-JUNE, 2022

(OPTIONAL-SPECIALIZATION)
(Optional Group A :Marketing)

Paper A - II
Advertising and Sales Management

Time : Three Hours] [Maximum Marks : 80

    

Note : Attempt all sections as directed.



(Section-A)

 

(Objective/Multiple Choice Questions)
(1 mark each)

  

Note- Attempt all questions.

  

Choose the correct answer.

P.T.O.
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1.    

(A) 

(B) 

(C)  

(D)  

Type of Press advertising is:

(A) Circular

(B) Catalogue

(C) News Paper

(D) None of above

2.  

(A) 

(B) 

(C) 

(D) 

Marketing mix Remain:

(A) Static

(B) Uncertain

(C) Certain

(D) Changing
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     

(A) 

(B) 

(C) 

(D) 

According to Mccorthy P's of marketig mix are

(A) 6

(B) 4

(C) 3

(D) 2

4.     

(A) 

(B) 

(C) 

(D) 

Social functions of Advertising are

(A) 5

(B) 4

(C) 3

(D) 6

P.T.O.
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5.    

(A) 

(B)   

(C) 

(D) 

Which of the following is not social functions of advertising

(A) Profitability

(B) Planning and Development

(C) Survival

(D) Service

   

(A) 

(B) 

(C) 

(D)  

Medium of Advertising is

(A) Premium

(B) Samples

(C) Calender

(D) None of these
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7.    

(A) 

(B) 

(C)  

(D) 

Outdoor  advertising includes

(A) Folders

(B) Posters

(C) News paper

(D) Magzine

8.    

(A) 

(B)  

(C)    

(D)   

Personal selling includes:

(A) Developing goodwill of the price

(B) Selling

(C) Services to the customers

(D) Above all the function

P.T.O.
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9.      

(A) 

(B)   

(C) 

(D) 

Personal selling and salesmanship is

(A) Synonym

(B) There are not relationship

(C) Included both

(D) All the above

10.   

(A)  

(B)  

(C) 

(D)   

Distribution of free samples include

(A) In consumers

(B) In dealers

(C) In both

(D) None of the above
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11.  

(A)  

(B)  

(C)  

(D) 

Helps in advertising is

(A) Sales Promotions

(B) Personal Selling

(C) Sales Decision

(D) None of these

12.   

(A)  

(B)  

(C)  

(D)  

Is the part of Sales Management

(A) Marketing Management

(B) Product Management

(C) Business Management

(D) Financial Management

P.T.O.
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13.  

(A)  

(B) 

(C)  

(D) 

Objects of sales management is

(A) Sales Budget

(B) Co-ordination

(C) Market Survey

(D) All of the above

14. 

(A)  

(B)  

(C)   

(D)         
 

Main Object of  Sales Organisation is

(A) Marketing Research

(B) Advertising

(C) Sales Promotion

(D) Establishing control over the persons engaged in
sales activities.
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15.          
 

(A)  

(B) 

(C)  

(D)  

Which basis would you use for the departmentalisation
of a small enterprise?

(A) On the Baiss of Functions

(B) On the Basis of Product

(C) On Geographical Basis

(D) On the Basis of Customers

16.      

(A)  

(B)  

(C)    

(D) 

Remuneration of salesmen P may be paid

(A) By Fixed Salary

(B) By Commission

(C) By Fixed Salary and Commission

(D) All the above
P.T.O.
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17.     

(A)  

(B)   

(C)  

(D)   

Selection of salesmen is made

(A) By Production

(B) By Personal Department

(C) By Finance Department

(D) None of the above

18.    

(A)      

(B)   

(C)        


(D)   

Through evaluation of salesmen

(A) Quantity of sales can be increased

(B) Profit can be increase

(C) Control can be established on salesmen activities

(D) None of the above is possible
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19.  

(A)   

(B) 

(C)  

(D) 

Control of salesman is posible

(A) By personal contact

(B) By correspondance

(C) By supervision

(D) All the above

20.     

(A) 

(B) 

(C) 

(D) 

The word marketing mix for the first time was used by

(A) Davar

(B) Kotlar

(C) J.Stanton

(D) Borden

P.T.O.
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 

(Section- B)

  

(Very Short Answer Type Questions)

(2 marks each)

    

Note :  Attempt any eight questions. Answer in 2-3 sen-
tences.

1.    

Explain the kinds of advertising.

2. 

What is presentation?

3.   

What is films advertising?

4.    

What is the advertising on internet?

5.  

What is advertising Layout?

6.  
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What is advertising agency?

7.    

What is advertising budget?

8.   

What is salesmanship?

9.     

Describe types of salesmanship.

10.     

Why training of salesman is needed?



(Section - C)

  

Short Answer Type Questions)

(3 marks each)

     

Note : Attempt any eight questions in about 75 words.

1.  

What is advertising on internet?

P.T.O.
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2.    

Explain the charactristics of advertising.

3.     

Explain meaning of marketing mix.

4.   

What is social aspects?

5. 

What is presentation?

      

Explain the merits of Radio Advertising.

 

What is Advertising Copy?

   

What is Advertising Department?

9.    

What is Advertising Budget?

10.   

What is Advertising investment?
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

Section D

  

(Long Answer Type Questions)

(5 marks each)

     

Note : Attempt all questions. Write answer in 150 words.

      

Write a short note on advertising in India.

OR

    

Explain the role of advertising process.

   

What qualiities should an advertising copy possess?

OR

        

Describe the various forms of an advertising copy.

          

P.T.O.
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Explain the various functions of an advertising agency.

OR

    

What is advertising budget? Explain.

      

Explain the selling process in detail.

OR

      

Describe objectives of sales organisation.


