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M.Com. (Fourth Semester)
EXAMINATION, MAY-JUNE, 2022

[(Specialization) Optional]
(Group–A : Marketing)

Paper Third
MARKETING RESEARCH–A - III

Time : Three Hours] [Maximum Marks : 80

    
Note : Attempt all sections as a directed.


(Section-A)

 
(Objective/Multiple Choice Questions)

(1 mark each)
  

Note- Attempt all questions.

P.T.O.
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  

Choose the correct answer.

1. 


(A)        


(B)  

(C)    

(D)  

Which of the following is the first step in starting the re-
search process?

(A) Searching Sources of Information to Locate Prob-
lem

(B) Survey of Related Literature

(C) Searching of Solution to be Problem

(D) Identification of Problem

2.    


(A)  

(B)  

(C) (A) (B)

(D)  
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Which data is not published in advance?

(A) Primary data

(B) Secondary data

(C)  Both (A) and (B)

(D) None of the above

       

(A) 

(B) 

(C) 

(D) 

Which method is used in collection of secondary data?

(A) Interview

(B) Questionnaire

(C) Schedule

(D) None of the above

4.   

(A)  

(B)  

(C) (A) (B)

(D) 

P.T.O.
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Types of hypothesis are

(A) Null Hypothesis

(B) Alternative Hypothesis

(C) Both (A) and (B)

(D) None of the above

5. 
 

(A)  

(B)  

(C) (A) (B)

(D)  

Which types of data is more time, labour and money con-
suming than compiling?

(A) Primary Data

(B) Secondary Data

(C) Both (A) and (B)

(D) None of the above
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 RMS  

(A)    

(B)   

(C)   

(D)   

Full form of RMS is

(A) Research & Marketing Stratagies

(B) Required Marketing Stractegies

(C) Regional Marketing Service

(D) Research Management Science

7. 
 

(A) 

(B)  

(C)  

(D)  

P.T.O.
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Which method is used in the direction of obtaining data
without partiality?

(A) Sampling

(B) Random Sampling

(C) Detailed Sampling

(D) Quota Sampling

8.   

(A) 

(B) 

(C)   

(D) 

The Chi-Square test is

(A) A mean

(B) Statistical significance test

(C) A statistical mistake

(D) A multi questions test
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9. 
  

(A)  

(B)  

(C)  

(D)  

Information collected for the first time specifically for a
marketing research study is called

(A) Secondary Research

(B) Primary Research

(C) Soft Reasearch

(D) Experimental Research

10.  

(A) 

(B) 

(C) 

(D) 

P.T.O.
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The major advantage of survey reasearch is

(A) Flexibility

(B) Organisation

(C) Structure

(D) Simplicity

11. 

(A)  

(B)  

(C)  

(D)   

Motivation research is?

(A) Quantitative Research

(B) Scientific Research

(C) Qualitative Research

(D) None of the above

12.   

(A)  

(B)  

(C)  

(D) 
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Advance plan of research is called as

(A) Research Process

(B) Research System

(C) Research proposal

(D) Research Design

13. 

(A) 

(B) 

(C) 

(D) 

What are the steps to be taken in project research?

(A) Seven Steps

(B) Five Steps

(C) Three Steps

(D) None of the above

14.      

(A)  

(B)   

(C)   

(D)  

P.T.O.
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Which one of the these is not an element of the market-
ing information system?

(A) Internal Records

(B) Marketing Insight System

(C) Marketing Research System

(D) Analysis System

15.   

(A) 

(B)   

(C)   

(D)   

Advertising research is usually carried out with

(A) Buyers of the Product

(B) Users of the Product

(C) Sellers of the Procuct

(D) The Target Audience
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16. 


(A) 

(B)  

(C)  

(D) 

Information gathered for marketing research is stored by

(A) Marketing research information system

(B) Database

(C) Library

(D) None of the above

17.   

(A)  

(B)   

(C) 

(D) 

P.T.O.
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Marketing research management helps an organization
in

(A) Reduce production cost

(B) Decreasing production

(C) Reduce the time it takes to make a new product

(D) All of the above

18.         


(A)    

(B)  

(C)  

(D)  

Which is not included in controllable factor affecting mar-
keting decision?

(A) Seclection of target market

(B) Distribution channel

(C) Competitive activities

(D) Price determination
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19. 

(A) 

(B) 

(C) 

(D) 

Stages of product life cycle do not include

(A) Identification

(B) Maturity

(C) Saturation

(D) Abandonment

20.  

(A)  

(B)  

(C) 

(D)  

Market Challenger's strategies includes

(A) Defensive actions

(B) Gurilla attack

(C) Counterfietes

(D) Good offensive

P.T.O.
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 

(Section- B)

  

(Very Short Answer Type Questions)

(2 marks each)

      

Note :  Attempt all questions in 2-3 sentences.

1.    

Difference between Marketing Research and Market Re-
search.

2. 

What is research design?

3.   

What are the type of marketing decisions?

4.  
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What is meant by Marketing Information System?

5.     

What are the specialised areas of application of Market-
ing Research?

6.  

What is Test Marketing?

7. 

What is product life cycle?

8.     

Write objectives of Advertising Research.

P.T.O.
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

(Section - C)

  

Short Answer Type Questions)

(3 marks each)

     

Note : Atttempt all questions. Write answer in 75 words.

1.      

Distinguish between primary and secondary data.

2.     

Explain the importance of Marketing research.

3.     

What are the essentials of good questionnair?

4.       

In what ways does advertising contribution to effective
marketing?

5. S.T.P.

What is S.T.P. in marketing strategy?
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 


Analyze the problems of introducing new products.

      

Explain the types of Experimental Research.

  

What is consumer panel?



Section D

  

(Long Answer Type  Questions)

(5 marks each)

      

Note:- Attempt all questions. Write answer in 150 words.

          
      

What do you understand by Marketing Decision? Discuss
the elements Influencing Marketing Decision.

P.T.O.

[18]

F - 118

OR

         
 

Write a short note on 'Entry of Internet in marketing infor-
mation system'.

 


Give an account of the technique of data collection from
primary sources.

OR


    

What is understood by research design? Discuss the
chief forms of research design.

   

Write a short note on Organisational structure of Market-
ing research.

OR

   
     
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What do you mean by Test Marketing? Why Test Market-
ing done? Explain the difficulties and limitations of Test
Marketing.

           


Explain the precess of developing a new product. What
are those reasons that contribute the failure of a new prod-
uct?

OR

 
      

What is meant by Advertising Research? Discuss the
various steps of Advertising Research.


