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F-118

M.Com. (Fourth Semester)
EXAMINATION, MAY-JUNE, 2022
[(Specialization) Optional]
(Group—A : Marketing)

Paper Third
MARKETING RESEARCH-A -1II

Time : Three Hours] [Maximum Marks : 80

A : FegaR | wvsl & IR A
Note : Attempt all sections as a directed.
gus - 3
(Section-A)
Fgfro/agfamedta g
(Objective/Multiple Choice Questions)
(1 mark each)

die- |9t geHl @ R Afse

Note- Attempt all questions.

P.T.O.

(2]
& IR BT I DISE|

Choose the correct answer.

1. FrafoRad § & SF-1 sra™ afan g% a=- 3 g
HaH 27

(A) TR B TdT T & T GE & Aial B @ief
AT

(B) Waferd wfgea &1 Tdefor
(C) AT & THIIT & WIST BT
(D) 9T & ygaH

Which of the following is the first step in starting the re-
search process?

(A) Searching Sources of Information to Locate Prob-
lem

(B) Survey of Related Literature
(C) Searching of Solution to be Problem

(D) Identification of Problem

2. T W DF-97 0T GHG & S UES o USRI &l e
g?

(A) TIHe THB

(B) Tediad wH®

(C) (A) 3R (B) &M
(D) 3W® # 7 PR el
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[3]
Which data is not published in advance?
(A) Primary data
(B) Secondary data
(C) Both (A)and (B)

(D) None of the above

3. fados ave dhad &g BiF-A1 gl 30T S 87

(A) STETHR

(B) wrTaEl

(C) 3rgerel

(D) IS # & I el

Which method is used in collection of secondary data?
(A) Interview

(B) Questionnaire

(C) Schedule

(D) None of the above

F-118 P.T.O.

[4]

Types of hypothesis are
(A) Null Hypothesis

(B) Alternative Hypothesis
(C) Both (A)and (B)

(D) None of the above

. PH- 3TPhel P Tbied B H 9, 519 3R e 31fers

AT 8P

(A) Wi iios

(B) fadia® 3iies

(C) (A) 3R (B) &Ml
(D) 3D & & B Tl

Which types of data is more time, labour and money con-
suming than compiling?

(A) Primary Data
(B) Secondary Data
(C) Both (A)and (B)

(D) None of the above
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(3] [6]
6. RMS &T Ujaqirfr g Which method is used in the direction of obtaining data
without partiality?

A) Red wog wdficn et
(A) Sampling

(B) Raarag wardbic wcaiel
(B) Random Sampling

(C) Jger wiHfen afda
(C) Detailed Sampling

(D) Ry #-smie Ty
(D) Quota Sampling

Full form of RMS is
8. PRS- URIET TP

(A) Research & Marketing Stratagies
(A) HIET &

(B) Required Marketing Stractegies _
(B) iRl Age TRIEToT &

(C) Regional Marketing Service

(C) wie®r TerT &
(D) Research Management Science
(D) Sgye Wiemr 8
7. U&TITd RIS THDT BT I B &g e | DIF-HT ughd
&1 39T foear smar 82 The Chi-Square test is
A) Tl (A) Amean
(B) 39 el (B) Statistical significance test
(C) fowga faee= (C) A statistical mistake
(D) PreT Fee= (D) A multiquestions test
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[7]

9. oo v & fauo Srwe™ st & foe ugel IR A

@I TS T B BEd &
(A) HTETTE oY
(B) wafis oy

(C) HeTraH e
(D) YWD oner

Information collected for the first time specifically for a

marketing research study is called
(A) Secondary Research
(B) Primary Research
(C) Soft Reasearch
(D) Experimental Research

10. TdeIoT T B &I Y &
(A) e

P.T.O.

(8]
The major advantage of survey reasearch is
(A) Flexibility
(B) Organisation
(C) Structure

(D) Simplicity

11. 3RNROT oer &

(A) ATATHAS M

(B) d=snfHe e

(C) ToTH® ene

(D) 3T Py T
Motivation research is?

(A) Quantitative Research
(B) Scientific Research
(C) Qualitative Research

(D) None of the above

12. IR @t 31RM AT B FET ST &

(A) 3rgHem wigsar

(B) SrIRie ugfd

(C) 3T TRdTaAT

(D) 3™ YRTHT (FRE)
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13.

14.

F-118

[9]
Advance plan of research is called as
(A) Research Process
(B) Research System
(C) Research proposal
(D) Research Design
3caTe e wifgsan § wftAferd oot &
(A) SIq TRT
(B) drg TRUT
(C) 9 TR
(D) IS # & I el
What are the steps to be taken in project research?
(A) Seven Steps
(B) Five Steps
(C) Three Steps
(D) None of the above
T I B U fAUoR AT gomel BT dd T &
(A) 3R 3iera
(B) fquum 3idgfte yomett
(C) fauor 3rg=Fem= voren
(D) faeciyor woment

P.T.O.

[10]

Which one of the these is not an element of the market-

ing information system?
(A) Internal Records
(B) Marketing Insight System
(C) Marketing Research System
(D) Analysis System
15. fasmee srgRig™ 3mRAR W far S #
(A) 3T & WIGERT R
(B) IUE & IGAMHAT GIRT
(C) 3@ & fagar grRr
(D) @f&ra @l R
Advertising research is usually carried out with
(A) Buyers of the Product
(B) Users of the Product
(C) Sellers of the Procuct

(D) The TargetAudience
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16. fauur ST & fole o v o fosas g wufed
B S 8?

(A) TISTR 3T I T GRT
(B) BICdH gRI
(C) YD GRI
(D) 39 # | B T
Information gathered for marketing research is stored by
(A) Marketing research information system
(B) Database
(C) Library
(D) None of the above
17. fquor e veeM U6 Ao ¥ e kel @
(A) 3T TG BH IR |
(B) 3MTET &H =1 H
(C) U 79T 3TE §TH § e alet T9T B $H B |
(D) 3Iwfh |

F-118 P.T.O.
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Marketing research management helps an organization
in

(A) Reduce production cost

(B) Decreasing production

(C) Reduce the time it takes to make a new product
(D) Allofthe above

18. fauur fAofat &1 gwifaa == g iz gce |
o T8 &

(A) @I SOIR & T
(B) faeRor anfga
(C) wfereuelf fepamd
(D) FHa fFeRor

Which is not included in controllable factor affecting mar-
keting decision?

(A) Seclection of target market
(B) Distribution channel

(C) Competitive activities

(D) Price determination
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[13] [14]

19. 3TE STaT T &b TRUN H A &l & Qus - §
(A) TEaH (Section- B)
(B) uRuadar Iy oy 30T g
(C) uiRgufar (Very Short Answer Type Questions)
(D) gReam

(2 marks each)

Ae:- 9 gel & IR 2-3 gl | el

Stages of product life cycle do not include

(A) Identification

Note : Attempt all questions in 2-3 sentences.
(B) Maturity prata

(C) Saturation 1. fouom eher 3R SR oy § 3R S|

(D) Abandonment

20. ISR TeloR FgRaT # e & Difference between Marketing Research and Market Re-
(A) TRETHS PRI search.
B il 3AThHUT
®) | 2. 9l RS 4T &P
(C) ™I
(D) &R 3MMHHD What is research design?

Market Challenger's strategies includes

3. fagom Folg foaw woR & £
(A) Defensive actions & &
i k
(B) Gurila attac What are the type of marketing decisions?
(C) Counterfietes

(D) Good offensive 4. fauor et ugfd & @an smerg &
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[19] [16]

What is meant by Marketing Information System? gus - 9
. (Section - C)
5. foa-foom fafdre &t & fouom ey &1 swain T &9
oY IR T

What are the specialised areas of application of Market- (Short Answer Type Questions)

ing Research?
(3 marks each)

6. wteor fourT aar g A vl geEl @ g i, 75 st § IR e
Note : Atttempt all questions. Write answer in 75 words.

1. grafhe dur fgdas gHel § 3iaR il

What is Test Marketing?

7. 3G 39 I F9T 82
P 8 Distinguish between primary and secondary data.

What is product life cycle? 2. fauoe eher & e TwESe|

Explain the importance of Marketing research.

3. U IS YEIEE &b JGTAD U7 a9 &P

8. fasmu= =ner & *zu foRaw

Write objectives of Advertising Research. What are the essentials of good questionnair?
4. gurEeNen fauod ¥ fasies & FT gaeH &P

In what ways does advertising contribution to effective
marketing?

5. fauoe =g o § S.T.P. Far &7

What is S.T.P. in marketing strategy?
F-118 P.T.O. F-118



[17]

6. I 3R P TR B I Tr~eIed TAIN BT fagersor
FifsTe|

Analyze the problems of introducing new products.
7. RGOS I & THR P THARE
Explain the types of Experimental Research.

8. 3IuHIchl d9eT T &2

What is consumer panel?

Yo - ©
Section D

(& IR we=)

(Long Answer Type Questions)
(5 marks each)
A . wlt gl & IR A5l 150 =l A IR A

Note:- Attempt all questions. Write answer in 150 words.

1. fuom Fofoa & 3o o gwe €7 fauvm Fofas &
JHIaT PR aTe) TSl @ fadaeT difse|

What do you understand by Marketing Decision? Discuss
the elements Influencing Marketing Decision.

F-118 P.T.O.

[18]
314d1/OR

faUUE AT guTe # gUekAe @ FAY W UH Wiar
o fofae|

Write a short note on 'Entry of Internet in marketing infor-

mation system'.

. WIS Al | FHE Ao B THE aiater & faakor

aifsel

Give an account of the technique of data collection from

primary sources.
31d1/OR

I 3TdHeT & T g @2 I 3ifiee &
T YBRI B faaoH S|

What is understood by research design? Discuss the
chief forms of research design.

. g oy e TR R v dfdra o feRae|

Write a short note on Organisational structure of Market-
ing research.

311d1/OR

WiefcAs fauore fh ded 8 ag it fosar STam 82
TS BioTsdl a AT B adEel
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[19]

What do you mean by Test Marketing? Why Test Market-
ing done? Explain the difficulties and limitations of Test
Marketing.

4, UH 9N 34E & fJBr B uichar B Twegel 9 a9
BHROT & 3 9 3cared @& fahe a9 § aneE ad €2

Explain the precess of developing a new product. What
are those reasons that contribute the failure of a new prod-
uct?

311d1/OR

fasmae eNer srear srgEe™ & @ 3y &? fasmee
39 & fafi= wRoll &t fagae Sl

What is meant by Advertising Research? Discuss the
various steps of Advertising Research.
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