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M.COM. (Fourth Semester)
EXAMINATION, MAY-JUNE, 2022
(Optional-Specialization)
[Optional Group-A (Marketing)]
Paper Fourth (A)
INTERNATIONAL MARKETING

Time : Three Hours] [Maximum Marks : 80

e FrdergeEr Wit woel & IR A
Note : Attempt all sections as directed.
s - 3
(Section-A)
(aEgfro/sgfameda gem)
(Objectives/Multiple Choice Questions)
(1 mark each)

AMe- 9 gl B FTR AW
Note- Attempt all questions.

T TR &1 TTH DIfSTE|

Choose correct answer.
P.T.O.

(2]

1. reaffad # 9 o w1 SRS fvoe @ w7 T8 £

Which among the following is not a form of international
marketing.

A) Export of services

) Export of project
C) Deemed export
)

Sending workers to foreign countries for employ-
ment?

2. Frfa 3 & 999 a=a & o g R @@ g?

What is the main criteria of selection of product for ex-
ports.

(A) Demand for the product in home country
(B) Product adaptability for foreign market

(C) Durability
(

D) Discount
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3. e # omar @ew & g7 AW B @1 @7

(A) 3t faw

(B) fdpa usard Jar § HieTs

(C) 4T Tael Toplac

(D) faeel SoIR & g2 39 | PSS
(A) More investment

(B) Difficulty in providing after sales service
(C) Language barriers

(D) Difficulty in knowing market condition of that coun
try

. = % 9 o5 3l R ga8 WIS H 3rE 6 feam S
&7

(A) Fd R

(B) aNfaa el =
(C) TeHFal 3mH
(D) TaYdr

Which of the following products are not subsidized in air-
fare

(A) Banana

(B) Living plants
(C) Alphonso mango
(D) Papaya
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IR fAUo R & 3UBH BT TeT PHeH DI AT &7
(A) o &1 98 AT
(B) ISR & TIF HRAT
(C) INg THATRAT B Fgih &=
(D) e &1 facwt & fasmo= o

What is the first step in undertaking international market-
ing

(A) Finance management
(B) Selecting the market
(C) Appointment of qualified staff

(D) Advertisment of goods abroad

. T IR g & (Trademark) &7 GTiehR0T &R

(A) & o ¥ e &

(B) &R =3 ¥ o

(C) Pae face # sifard @
(D) o WY ¥ 3rfard &
Whether to register a trademark
(A) Mandatory in every case
(B) Optionalin every case

(C) Mandatory only abroad

(D) Mandatory only in country
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7. TP O 3WE PI YRR I JHIEET T aet 5198 B

FT BEd 8P

(A) ufcRInT §TU8
(B) EIR SMUS
(C) =fmd FUs
(D) I U8

What is the name of a brand that competes with a
competiter's product.

(A) Competitive brand
(B) Fighterbrand

(C) Personal brand

(D) Localbrand

. Yofoi # o= awl @ eom | 78 <@ e

A) fFrafae & foa aem

(B) 3T @R AT <2 DI AT

(C) 3oT &= ¥ gfaen

(D) 3@ & Hifded T I or

What elements are not taken in to account in packaging
A) Export's financial instruments

B) Climate of the importing country

C) Convenience in lift

(
(
(
(

D) Physical and chemical properties of the product
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9. F5TR P HATS AR & 31 Fa 87

(A) foeeh iR @t faemdRit & T srega &=
(B) 3remHve facell SeTRT @ mH

(C) 3 YBR & IAGI Bl Jed JHal &

(D) TR # T ufafial & waer @ AT

What does it mean to skim the market?

(A) To deep study the characteristics of foreign markets
(B) Unprofit lucrative foreign markets

(C) Keeping the price of new types of product high

(D) Preventing the entry of new competitors into the
market

10. 1 & P9 91 9@ 97 BT GATHR & Ear

(A) STl

(B) XY IR dTeTl 8P

(C) T e MUBRY

(D) Rl §%

Which of the following is not a party to the letter of credit.
A) Importers

B) Issuerbank

C) Customs officer

(
(
(
(

D) Consulting bank
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o & 9 B-7 SR fGaRoT 1 yerer amenm =18 &-
(A) 3Tard Te
(B) FHIH TIUC

(C) Fraid weem FHut=ar
(D) faeen ¥ Rerg ou vave

Which of the following is not a direct medium of interna-
tional distribution.

(A) Import House

(B) Commission agent

(C) Export management companies

(D) Agentlocated in foreign

frfaea & 3 foaer faazor wregm &t w0 e &2
(A) foR®

(B) 2 UTURY

(C) uRae bt

(D) Peax R

Which of the following is not considered as a medium of
distribution?

(A) Distributer

(B) Wholesaler
(C) Transport Co.

(D) Retailer
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IRd # o @R weifees o Hgis aF a=ar &2
(A) 9Rd IRHPR
(B) faewr =R fafas T
(C) ¥l YD P AR
(D) 353 IR Treq
Who appoints the director general of foreign trade in india.
(A) Indian Government

(B) Foreign trade exporter Association

(C) Director General of customs
(D) WTO

ST 3R W YR & Fafd b e arféres <am 82
(A) T ¥

(B) ol T

(C) H& 3BT

(D) qdt eférar

To which sector has the exports from india has been
higher on a regional basis?

(A) European union eastern
(B) Europe east asia

(C) Central africa

(D) EastAsia

F-119



9]

15. fa%a UR ATSA (WTO) & RITGHT B §g P

16.

F-119 P.T.O.

(A) 1998
(B) 1985

(C) 1996
(D) 1995

When was World Trade Organisation (WTO) establish.

(A) 1998
(B) 1996
(C) 1980
(D) 1995
AE-TF B GReAROT DI T 82
A) Frafas
(B) 3maTddar
(C) 3T &= el §b
(D) WM™ db
A letter of credit is confirmed by whom
(A) Exporter
(B) Importer
(C) Issued bank
(D) Advising bank

17.

18.

[10]

YR # Fafd IR # 99 3 916 AT &) GUR dRA
Il HI 9 99 B WRe R 9 7 ¥ B9 9 &) T8
T

A) 3T, SN.EH.E.

B) 3.v9.2l.

C) 39gh |l

D) s ¥ P el

Which of the following tax is not levied on the purchase

of goods and services that form a goods to be sold in
India for export trade.

(A) IGST

(B) GST

(C) Allabove

(D) None of these

fauor fsoll & da@l § ¥ Ae@ H 9UH ®IM R 3 @
g

A) 34

B) Icd
C) Hag+
D) 9§ &RIeR

Which among the elements of marketing mix ranks first
in emportance

(A) Product
(B) Price
(C) Promotion
(D) Allequal

(
(
(
(

(
(
(
(
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19. T--------+- fratd® ot e faoRor &1 A g arfee-

20.

(D) E

An exporter---—------- should choose the mediam of direct
distribution.

(A) Small

(B) Large

(C) Government

(D) New

TS T30, THIONGROT &7 371 aar @?

(A) 3Iare fafa arg &

(B) 3G W UG & &

(C) 3T & Fmfor &= arelt U= Ferfere! Ad o
fafe @Rl @

(D) Il P fapa waard daT Yee B s

What is the meaning of ISO certification

(A) The productis exportable
(B) Productis of good quality

(C) The manufacturing company managed standard of
quality product

(D) After sales service will be provided to the products

F-119 P.T.O.
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gusg - §
(Section- B)
(a1fcr oy IR g9A)
(Very Short Answer Type Questions)

(2 marks each)
dic : & 3s ueEl & IR A a1 AW g | Al
Note : Attempt any eight questions in two or three sen-

tences.
1. ST RvE @ aar e SR 22
What are the special difficulties of international market-
ing.
2. wH fooel aToRT A T 999 AT TR 2?
Why firms want to enter in foreign markets.
3. shdm o A &2
What is dumping?
4. U 39 BT [TH™ B H B I B 3o ST &P

What steps are involved in development of a new prod-
uct?

5. Yofom fofa & sma @ Fwer &°
What do you understand by packaging decision.
6. facel # wE @WieW & a a9 8°
What are the demerits of opening branches in foreign

countries.
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7. 3mTa-afde dig FeR a1 8 gl

What is importer-exporter code number.
8. W gew famfes diem @ &2

What is duty exemption scheme
9. 3ifm 3rftraxor uRasmT T &7

What is advance authorisation scheme.
10.9TE®! gRT gea FeRor @ g 82

What is price determinded by customers.

gus - |
(Section - C)
(e7g IR )
(Short Answer Type Questions)
(3 marks each)
dic : 53 315 weEl & ITR @ 75 TRl A S|
Note : Attempt any eight questions. Answer in 75 words.

1. 95 faa gsara a1 & 3navas o7 F T 8°

What are the essential qualities of good after sales ser-
vice.

2. t&fe Fofa & 3o« gwea 22 39 Hea sdsel

What do you understand by packaging decision. Describe
importance of packaging decision.
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3. AMDHIERUT ¥ FIT R 8? AR 3dAE g
HH®HIBOT & dT @1 &

What do you meant by standardisation. What are the
advantages of International. Product Design Standardisation.

4. YRA O A WRERT Wi arent Fafd vaf=rat & fawa
# gaegel
Name two government owned export agencies of India
and explain it.

5. frafa gt & sidRke ad @ &
What are the internal. Source of export information.
6. HSTIHRUT H WbIAC SIeH alell AIkpdl B A &2
What are restraining forces against globalisation.
7. R fquor & Ae@ Bl THHATSE:

Explain in detail the importance of international market-
ing.
8. fdm anfdiew & @ 2l
What are the special economic zones?
9. YRA ¥ avg Fafa oRaemr Fan &2
What is merchantise export from India scheme(MEIS)
10. QT T T8 @ &l &

What is open general licence(O.G.L.)
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gusg - €
Section D
(@rd IR 7 )
(Long Answer Type Questions)
(5 marks each)

A : gt uEl & IR S| siftead oeT W 1509

Note : Attempt all questions. Maximum word limit 150

words.
1. 3R fquom & smeer & ol & &2
Which are the indirect methods of international market-
ing.
31Md1/OR
HRA ¥ YHSHIOROT I § a7 TTEMC &9
What are the constraints in globalisation in india?

2. 90 3@ & fddmrg B § DH-BH F HeH IoT Jd &9

What steps are involved in development of a new prod-
uct.

311d1/OR

facen fauoe & w8 aret g foeRoT "em &1 quiH
BT

Describe the main channels of distribution used in for-
eign marketing.
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3. 9Rd # fafa Jag=v & fow Fafa IRomsit vd g

P quig Bl

Describe the export incentives and assistance of export

promotion in India.
31d1/OR

IR A foeel R § 4% & | YN 89 T Yeral &l
guig Pifsw|

Explain the main documents used in foreign trade in india.

dfd o1 F1 I 77 He g faRwansi &1 que

.a\”r?

What is packing credit ? Discuss its main features.
31MdI/OR

URd & a9 R & TaHa9 ygkial & fava § aoi=
HIfTe:

Explain recent trends in India's foreign trade.
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