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M.COM. (Fourth Semester)
EXAMINATION, MAY-JUNE, 2022

(Optional-Specialization)
[Optional Group-A (Marketing)]

Paper Fourth (A)
INTERNATIONAL MARKETING

Time : Three Hours] [Maximum Marks : 80

     

Note : Attempt all sections as directed.



(Section-A)

 

(Objectives/Multiple Choice Questions)
(1 mark each)

   

Note- Attempt all questions.

  

Choose correct answer.
P.T.O.
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1.  

(A)   

(B)   

(C)    

(D)       

Which among the following is not a form of international
marketing.

(A) Export of services

(B) Export of project

(C) Deemed export
(D) Sending workers to foreign countries for employ-

ment?

2.   

(A)   

(B)       

(C) 

(D)   

What is the main criteria of selection of product for ex-
ports.

(A) Demand for the product in home country

(B) Product adaptability for foreign market

(C) Durability

(D) Discount



[3]

F - 119

 

(A)  

(B)     

(C)   

(D)      

(A) More investment

(B) Difficulty in providing after sales service

(C) Language barriers

(D) Difficulty in knowing market condition of that coun
try

4. 


(A)  

(B)   

(C)  

(D) 

Which of the following products are not subsidized in air-
fare

(A) Banana

(B) Living plants

(C) Alphonso mango

(D) Papaya

P.T.O.
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5. 

(A)    

(B)    

(C)     

(D)      

What is the first step in undertaking international market-
ing

(A) Finance management

(B) Selecting the market

(C) Appointment of qualified staff

(D) Advertisment of goods abroad

  Trademark

(A) 

(B) 

(C)    

(D)   

Whether to register a trademark

(A) Mandatory in every case

(B) Optional in every case

(C) Mandatory only abroad

(D) Mandatory only in country
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7. 


(A)  

(B)  

(C)  

(D)  

What is the name of a brand that competes with a
competiter's product.

(A) Competitive brand

(B) Fighter brand

(C) Personal brand

(D) Local brand

8.     

(A)    

(B)      

(C) 

(D)  

What elements are not taken in to account in packaging

(A) Export's financial instruments

(B) Climate of the importing country

(C) Convenience in lift

(D) Physical and chemical properties of the product

P.T.O.
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9.    

(A)       

(B)     

(C)   

(D)      

What does it mean to skim the market?

(A) To deep study the characteristics of foreign markets

(B) Unprofit lucrative foreign markets

(C) Keeping the price of new types of product high

(D) Preventing the entry of new competitors into the
market

10.   

(A) 

(B)    

(C)   

(D)  

Which of the following is not a party to the letter of credit.

(A) Importers

(B) Issuer bank

(C) Customs officer

(D) Consulting bank
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11. 

(A)  

(B)  

(C)   

(D)    

Which of the following is not a direct medium of interna-
tional distribution.

(A) Import House

(B) Commission agent

(C) Export management companies

(D) Agent located in foreign

12.  

(A) 

(B)  

(C)  

(D)  

Which of the following is not considered as a medium of
distribution?

(A) Distributer

(B) Wholesaler

(C) Transport Co.

(D) Retailer

P.T.O.
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13.   

(A) 

(B)    

(C)    

(D)   

Who appoints the director general of foreign trade in india.

(A) Indian Government

(B) Foreign trade exporter Association

(C) Director General of customs

(D) WTO

14. 

(A)  

(B)  

(C)  

(D)  

To which sector has the exports from india has been
higher on a regional basis?

(A) European union eastern

(B) Europe east asia

(C) Central africa

(D) East Asia



[9]

F - 119

15.WTO 

(A) 

(B) 

(C) 1996

(D) 1995

When was World Trade Organisation (WTO) establish.

(A) 

(B) 

(C) 1980

(D) 1995

16.   

(A) 

(B) 

(C)    

(D)  

A letter of credit is confirmed by whom

(A) Exporter

(B) Importer

(C) Issued bank

(D) Advising bank

P.T.O.
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17.      
             


(A)  

(B) 

(C) 

(D)  

Which of the following tax is not levied on the purchase
of goods and services that form a goods to be sold in
India for export trade.

(A) IGST

(B) GST

(C) All above

(D) None of these

18. 


(A) 

(B) 

(C) 

(D)  

Which among the elements of marketing mix ranks first
in emportance
(A) Product
(B) Price
(C) Promotion
(D) All equal
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19. 

(A) 

(B) 

(C) 

(D) 

An exporter---------- should choose the mediam of direct
distribution.

(A) Small

(B) Large

(C) Government

(D) New

20.    

(A) 

(B)  

(C)         


(D)        

What is the meaning of ISO certification

(A) The product is exportable

(B) Product is of good quality

(C) The manufacturing company managed standard of
quality product

(D) After sales service will be provided to the products

P.T.O.
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 

(Section- B)

 

(Very Short Answer Type Questions)

(2 marks each)

    

Note : Attempt any eight questions in two or three sen-
tences.

1.      

What are the special difficulties of international market-
ing.

2.    

Why firms want to enter in foreign markets.

3. 

What is dumping?

4.     

What steps are involved in development of a new prod-
uct?

5. 

What do you understand by packaging decision.

6.   

What are the demerits of opening branches in foreign
countries.
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7.      

What is importer-exporter code number.

8.   

What is duty exemption scheme

9. 

What is advance authorisation scheme.



What is price determinded by customers.



(Section - C)

 

Short Answer Type Questions)

(3 marks each)

       

Note : Attempt any eight questions. Answer in 75 words.

1.   

What are the essential qualities of good after sales ser-
vice.

2.    

What do you understand by packaging decision. Describe
importance of packaging decision.
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3.        
 

What do you meant by standardisation. What are the
advantages of International. Product Design Standardisation.

4.   
 

Name two government owned export agencies of India
and explain it.

5.  

What  are the internal. Source of export information.

       

What are restraining forces against globalisation.

      

Explain in detail the importance of international market-
ing.

 

What are the special economic zones?

9.  

What is merchantise export from India scheme(MEIS)

 

What is open general licence(O.G.L.)
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

Section D

  

(Long Answer Type Questions)

(5 marks each)

 

Note : Attempt all questions. Maximum word limit 150
words.

  

 Which are the indirect methods of international market-
ing.

OR



What are the constraints in globalisation in india?

 

What steps are involved in development of a new prod-
uct.

OR




Describe the main channels of distribution used in for-
eign marketing.
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 
  

Describe the export incentives and assistance of export
promotion in India.

OR


 

Explain the main documents used in foreign trade in india.

4.          


What is packing credit ? Discuss its main features.

OR

  


Explain recent trends in India's foreign trade.


